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Use your cell phone’s camera to 
view a special 3D message from 
KatzAbosch’s President and CEO,  
Mark Cissell.410.828.CPAS (2727) 

katzabosch.com

Thank you to our valued 
clients, partners and 
KatzAbosch family for a 
remarkable 50 years!

By Susan Kim
Staff Writer 

Just in time for Labor Day, Anirban Basu, head of Sage Policy Group in 
Baltimore, spoke with The Business Monthly about workers – who they are 
and what they’re doing. Basu celebrates Labor Day with his wife and kids and 
he gives his staff the day off. “We’ve actually been celebrating Labor Day as a 
people since the 1880s,” he said. “It’s a long-lived holiday. We need to celebrate 
the worker more now than ever.”
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3 September 2019 The Business Monthly

www.bizmonthly.com

LABOR DAY
Changing workforce means new opportunities

4%
Maryland’s unemployment rate in 

June, compared to a rate of 7.6 percent 
in June 2011.

“Everyone’s wondering how long 
this economic expansion can possibly 
last,” said Basu. Right now, indicators 
show continued low unemployment 
and reasonably rapid wage growth. 
“There were some concerns the econ-
omy was slowing down. It has slowed 
a bit but not dramatically.”

31%
Men out of the U.S. labor force today. 

In 1950, 14 percent of men were out.

43%
Women out of the U.S. labor force. 

In 1950, that figure was 66 percent.
What does this mean? Given the 

low unemployment rate, workers 
are unquestionably in demand. But 
there are some major issues in our 
national pool of workers. “Why haven’t 
more young, American men jumped 
into the workforce?” asked Basu. 
“Young women are storming into the 
workforce!”

Part of this trend is due to women 
earning college degrees at a higher rate 
than men. Women earned 57 percent 
of the bachelor’s degrees awarded by 
U.S. institutions of higher education 
in the 2016-2017 academic year, mark-
ing the 18th year of the same split in 
educational attainment for women 
versus men. 

“College graduates still make a lot 
more than high school graduates,” said 
Basu. “Women are getting access to the 
credentials and are able to out-com-
pete with the men.”

3.94%
of the workforce in Maryland 

employed by manufacturers.
“Manufacturing is not about physical 

stamina anymore,” said Basu. “It’s much 
more about one’s ability to work with 
emerging technologies. The people who 
work in manufacturing make far more 
than manufacturing workers a decade 
ago. They are so highly skilled they 
make significant amounts of money.”

1%
Of Americans work on a farm, 

compared to 90 percent in 1800. 
“Many workers on a farm are working 
with large corporations,” said Basu. 

1.4 million 
software development jobs that will 

be unfilled by the year 2020, accord-
ing to the Bureau of Labor Statistics 
“Information Technology is report-
ing significant shortages in human 
capital,” said Basu. “They can’t find 
enough people so they look for tech-
nical workers from other sectors, such 
as banking. Everyone is competing for 
the same workforce.” 

Photo by Emily Calkins
Maryland Comptroller Peter Franchot reviews the award presented to Martha Clark and Nora Crist 
at Clark’s Elioak Farm in Ellicott City on June 25. Howard County Executive Calvin Ball looks on.

Clark’s farm gets state award
Franchot
honors local
business 
excellence

By Susan Kim
Staff Writer

Clark’s Elioak Farm received the 
first-ever Cornerstone Award for Local 
Business Excellence in Howard County 
from Maryland Comptroller Peter 
Franchot on June 25. 

“This is a wonderful, entrepre-
neurial, innovative, woman-owned 
business, and an example of every-
thing we promote in Maryland,” said 
Franchot. 

Pointing out that small farmers 
are at a tremendous disadvantage 
in the face of large food corpora-
tions, Franchot commended Clark’s 
Elioak Farm for adding innovative 
income-producing projects to the farm 
over the years. 

“Clark’s Elioak Farm has become 
a space for families, a community 
partner and a place where countless 
children have precious memories,” said 
Franchot. 

Clark’s Elioak Farm, now run by 
Martha Clark and her daughter Nora 

Crist, has been operated by the Clark 
family since 1797. The farm attracts 
thousands of visitors a year because 
of the petting farm, hay wagon rides, 
educational tours, community-sup-
ported agriculture and produce stand. 

In 2004, the owners of the 
Enchanted Forest donated buildings 
and figures to the farm, which contin-
ues to receive and restore the pieces 
that make up a storybook village. 

Franchot also honored the memory 
of Clark’s father, the late Sen. James 
Clark Jr., who was the president of 
the Maryland State Senate from 1979 
to 1983, for his support of “diversity, 

inclusion and wonderful values.” 

Taking care of the land
Martha Clark said she was humbled 

by the honor and, like Franchot, felt 
her father’s presence during the 
presentation. “This award means so 
much to me because my dad always 
said you don’t really own the land – you 
just take care of it and pass it on to the 
next generation.” 

In fact, she said, the original farm-
house has a stone – installed by her 
father upon the passing of her mother 
– carved with the words “Never sell 
the land.” 

Howie Feaga, president of the 
Howard County Farm Bureau, joined 
dozens of other friends, employees 
and local policymakers at the award 
ceremony. 

“I’m so happy this award went to a 
farm – and to a farm that has been in 
the same family for generations,” said 
Feaga. “Martha and Nora have worked 
hard to keep the farm going with 
add-ons that have allowed them to keep 
the farmland while paying the bills.” 

The Cornerstone Award celebrates 
small and family-owned businesses in 
the retail, agriculture, manufacturing, 
industrial and entertainment sectors 
that help to strengthen Maryland’s 
economy.

Cornerstone Award recipients are 
also considered leaders in their local 
communities. 

Franchot accepted nominations last 
year and one winner has been selected 
from each of Maryland’s 23 counties 
and Baltimore City.

❝Clark’s Elioak Farm has 
become a space for 
families, a community 
partner and a place 
where countless children 
have precious memories.’

Peter Franchot, Maryland 
Comptroller

Horizon Foundation, United Way launch Changemaker Challenge
The Horizon Foundation and United Way of 

Central Maryland launched the second Changemaker 
Challenge, focused on sparking innovation and fresh 
thinking to address some of Howard County’s most 
pressing social issues.  

Individuals, teams and nonprofit organizations are 
invited to pitch a big idea and have a chance to poten-
tially receive up to $25,000 in prize money.

Ideas are not limited to specific categories and 
could focus on people with intellectual or develop-
mental disabilities, health, the environment, social 
justice, children, teens, older adults or a host of other 
issue areas.

“Despite all the strengths of our community, we 
recognize that many pressing problems continue to 
persist,” said Sandy Monck, chief impact officer at 
United Way of Central Maryland. “One in four Howard 
County households do not earn enough to meet a 
basic ‘survival budget’ and face barriers beyond their 

control that limit their ability to become financially 
stable. Chronic diseases like diabetes disproportion-
ately affect people of color in our community. Public 
transportation infrastructure remains a hurdle for 
residents who need to get to work, school or grocery 
shopping without a car. There are many issues that 
changemakers could address.” 

How does it work?
All big ideas to make Howard County better must 

be pitched at www.changemakerchallengehc.org by 
Sept. 16.

If an idea is chosen, it will be presented to a live 
audience on Nov. 11.

Four grants totaling $60,000 will be given in the 
amounts of: $25,000, $15,000, $10,000 and $10,000. 
One will be awarded to a project serving people with 
developmental or intellectual disabilities.

The Changemaker Challenge is designed to spark 
and celebrate new and continued innovation in our 

community. 
Social innovation is a novel solution to a social 

problem that is more effective, efficient, sustainable 
or just than current solutions. 

“We know Howard County is a community of big 
thinkers and innovative problem-solvers,” said Nikki 
Highsmith Vernick, president and CEO of the Horizon 
foundation. “As we continue to see results from our 
first Changemaker Challenge in 2017, we hope even 
more community members will join us in sparking 
fresh ideas for meaningful, lasting, social change.”

Since 1998, the Horizon Foundation has invested 
$53 million in community programs, including grants 
to more than 300 organizations serving the county, 
from after-school programs to faith-based organiza-
tions to health care providers.  

Learn more about the Changemaker Challenge, 
including official rules, terms and conditions online 
at: www.changemakerchallengehc.org
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On-the-go snacks 
getting healthier
County
requires 
options

By Susan Kim
Staff Writer

Vending machines in Howard County 
will have new selections beginning in 
October.

As a result of a law approved in 2015, 
vending machines will include healthy 
food and beverage options.

The contract for vending machines in 
Howard County government buildings 
will be announced on Friday, Sept. 13. 

This marks the first vending machine 
contract renewal since passage of the law.

The contract will adhere to the nutri-
tional standards requiring healthy food 

and beverages on county properties and 
for county programs. 

The winning bidder will cover 84 
vending machines – 52 with refriger-
ated products, 29 with snacks and three 
with heated foods or beverages. 

What’s the law say? New vending 
machines on Howard County govern-
ment property must include at least 75 
percent healthy snacks and drinks, and 
offer water, fruit and vegetable juices 
and non-fat and low-fat milk. 

The vending machines will include 
snacks with no trans-fat, no more than 
200 calories per package, and less than 
35 percent of calories from fat. 

“Even though Howard County is in 
the top ten healthiest jurisdictions in 
the country, we still have work to do 
to get to number one and be the exam-
ple of health and wellness for all,” said 
Howard County Executive Calvin Ball. 
“Among our Howard County neighbors 
earning under $50,000, over 40 percent 

eat fewer than one serving per day of 
fruit or vegetables.”

The Howard County plan reflects 
a larger trend in an industry that has 
been rapidly changing to help consum-
ers figure out better options when they 
need an on-the-go snack. 

Not your mother’s Coke machine
Nationwide, vending machines are a 

$25 billion business with more than five 
million machines. Local entrepreneur 
Larry Pellerito, who founded Columbia-
based Achieve Vending as a part-time 
operation in 1992, switched to full-time 
in 1995. 

“Vending machines have gotten 
healthier in the past few years because 
more people are demanding healthier 
options, and more manufactures are 
offering healthier products,” Pellerito said.

The machines are not only healthier, 
but they’ve gotten a lot more high-tech. 

“At Achieve Vending, all of our vend-
ing machines are equipped with credit 
card readers that also take Apple or 
Samsung pay from any wireless device,” 
said Pellerito. “This technology allows 
us to monitor stock usage in real time 
and avoids machines running out of 
key products.”

On the rise are “micro markets,” or 
unattended retail environments, where 
consumers can engage with products on 
shelves and in open coolers, allowing 
them to pick up products and review 
nutrition information. 

Consumers use a self-checkout kiosk 
with a cashless payment system – they 
pay by credit card, company card or by 
thumbprint.

Is snacking the new dining? 
At the National Automatic 

Merchandising Association, where the 
motto is “Snacking is the New Dining,” 
a flagship program called Fit Pick was 
established in 2005, and periodically 
updates its guidelines to reflect new 
recommendations in nutrition. 

The program promotes clear label-
ing and easy-to-understand nutrition 
information, particularly for calories 
and sodium. 

All branches of the U.S. military and 
U.S. government have adopted the Fit 
Pick program for their vending machines. 

Throughout the U.S., the conve-
nience services industry provides 
140,000 jobs with $7.21 billion in wages 
and pays $3.5 billion taxes at every level 
of government.
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Joining in the ribbon cutting at the newly renovated Academic Commons and Howard Hall at Howard Community College Aug. 19 were (from left) Maryland 
Treasurer Nancy Kopp, District 1 Councilwoman Liz Walsh, Maryland State Sen. Clarence Lam, HCC Trustee Frank Turner, HCC Board of Trustees Vice Chair 
Christopher Marasco, HCC President Kate Hetherington, Howard County Executive Calvin Ball, Maryland Lt. Gov. Boyd Rutherford, HCC student and vice 
president of State Government Association Amelia Perez-Roldan and Maryland Higher Education Commission Secretary James Fielder.

HCC unveils collaborative learning spaces
By George Berkheimer

Senior Writer

In time for the fall semester, Howard 
Community College (HCC) celebrated 
the reopening of its newly renovated 
Academic Commons and Howard Hall 
with a ribbon cutting ceremony on 
Aug. 19.

At approximately 107,204 square 
feet, the two buildings now feature 
modern classrooms, innovative labora-
tories, and learning spaces specifically 
designed with collaboration in mind.

“What makes this project stand out is 
that these buildings will serve so many of 
our students ... who cannot wait to start 
opening their own restaurants and event 
planning businesses, to those who dream 
of [working on] an ancient archaeolog-
ical dig, or joining the Howard County 
Police Department, teaching children in 
Howard County’s elementary schools, 
or serving as a counselor to families in 
crisis,” said Kate Hetherington, HCC 
president. “All of these students will 
find their academic home here ... [as well 
as] a vibrant student life and academic 
support and enrichment.”

The features of the Academic 
Commons include instructional support 
spaces for the social sciences and 
teacher education areas, including an 
anthropology undergraduate research 
lab, early childhood education and 
teacher labs, and a mock trial room for 
criminal justice courses.

The Nicholas B. and Mary C. 
Mangione/Turf Valley Resort Hospitality 
and Culinary Suite not only features 
state-of-the-art kitchen equipment, but 
also provides a production kitchen that 
will provide students with the opportu-
nity to cook and learn hospitality skills 
in a future student-operated restaurant.

Structured Support
At the Nicholas B. and Mary C. 

Mangione/Lorien Health Systems 
Simulation Suite in Howard Hall, 
continuing education students training 
to become certified nursing assistants or 
seeking advanced patient care skills can 
do so in a dedicated space with modern 
beds, equipment and training dummies.

Additionally, Howard Hall includes 
the Clare E. McHugh Honors Commons 
that brings together all the college’s 
honors programs in one location and 
provides space for Howard P.R.I.D.E. and 
Silas Craft Collegians.

“We’re an academic support and 

mentor program for minority men of 
color ... but we are inclusive to every-
body,” said Terrell Bratcher, coordinator 
of the Howard P.R.I.D.E. program. “We 
pay particular attention to develop-
mental math, college level math and the 
sciences, and plan on using this space for 
students to get away from the lab area 
and have their own space to work, study 
or have one-on-one interaction.”

Silas Craft Collegians assists member 
students looking to improve or maxi-
mize their academic potential through 
personal coaching and academic support, 
said Jarrell Anderson, the program’s 
director, serving approximately 75 
students each year in three different 
cohorts.

The Academic Commons, meanwhile, 
feature two specialized early childhood 
and elementary education classrooms 
equipped with the same smart technol-
ogy that teachers are expected to use 
in the Howard County Public School 
System.

“These were all fairly dated spaces 
before,” said Laura Cripps, a professor 
of Anthropology who oversees HCC’s 
Anthropology Undergraduate Research 
Lab where students frequently assist 
the Maryland Historical Society with 
excavations and surveys and conduct 
archaeological research. 

Real World Classroom
HCC’s culinary and hospitality 

programming gets a major boost from 
a uniquely designed teaching envi-
ronment that will also benefit people 

outside the program.
“In our A la Carte Production 

program, culinary students will learn 
the functions of a restaurant kitchen 
while we’re running a dining room class 
for hospitality students in the front of 
the house at the same time,” explained 
David Milburn, coordinator of HCC’s 
Baking and Pastry Program. “I can teach 
you how to make a hamburger, but it’s a 
thoroughly different world when you’ve 
got tickets coming in fast.”

The student-run operation will 
eventually provide a sit-down, waitered 
lunch option for faculty, other students 
and special college guests several days a 
week, delivering real-world experience 
to students while they learn.

Nearby, HCC’s new specialized Baking 
Kitchen is the result of five years of plan-
ning and consultations with designers 
and architects. Forward-thinking ameni-
ties include go-pro cameras inside large 
demonstration mixers to provide good 
widescreen views to everybody attending 
a lecture and four streamlined worksta-
tions providing three-person teams with 
dedicated pots, pans, appliances and 
utensils to minimize unnecessary trips 
across a busy teaching kitchen.

Students will have access to some of 
the most modern commercial equipment 
on the market in all areas of the kitchen.

The baking program’s unpaid support 
staff includes 120,000 honeybees occu-
pying four hives on campus, which are 
expected to yield about 30 pounds of 
honey this year. According to Milburn, 
any leftover honey would be donated to a 
food pantry, with some of it being sold to 

help fund culinary student scholarships.

Foresight
“As a former instructor here ... I have 

seen first-hand how the programs at 
HCC impact the lives of its students and 
uplift all of Howard County for our resi-
dents,” said Boyd Rutherford, Maryland’s 
Lieutenant Governor, who was on hand 
for the ceremony. “[They] give our resi-
dents the skills to be successful in our 
21st century economy and contribute to 
a vibrant community.”

The Academic Commons and Howard 
Hall project began in fiscal year 2015, 
with Howard County and the state of 
Maryland sharing the $43.4 million cost 
of renovation.

“It’s a testament to how commu-
nity colleges are changing and evolving 
with the times,” noted Clarence Lam, 
Maryland State Senator for District 12, 
adding that enrollment has skyrock-
eted since the recession. “We’re up to 
almost 30,000 current students ... and 
are looking at about 40,000 students by 
2030. With the rough economic waters 
we’re seeing, enrollment may continue 
to increase.”

Moreover, he said, a growing number 
of older workers are interested in retool-
ing their skills or are looking to HCC for 
additional programming or hobbies.

“It is clear that we are not celebrating 
just the physical building of these struc-
tures,” said Liz Walsh, Howard County’s 
District 1 Councilwoman. “We’re cele-
brating building our future and the next 
generation of scholars.”

Photo by Emily Calkins
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Vending machines in Howard County will soon carry healthy options as required by law.
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JOIN VISIT HOWARD COUNTY FOR THE

38th Annual Meeting
A Celebration of Tourism in Howard County

September 13th, 2019 | 11:30 a.m. - 2:00 p.m.
At the NEW Tenable Building in the Merriweather District 

(6100 Merriweather Drive, Columbia, MD 21044)

FOR MORE INFORMATION & REGISTRATION: 
VisitHowardCounty.com 

(keywords: annual meeting)
410-313-1900

Visit
Howard County

Maryland

Individual Registration:
$60 (by August 31st) | $65 (after August 31st)

Featuring:
SPECIAL GUEST 
Calvin Ball
Howard County Executive

FEATURED GUEST SPEAKER 
Tom Riford
Assistant Secretary for Maryland 
Department of Commerce 

 �� Networking lunch
 �� Industry awards
 �� Tourism industry exhibitors from around 

the region

Arts & Cultural Collaboration Initiative of 
Downtown Columbia

Tourism Partner of the Year

Howard Hughes Corporation 
I.M.P 

Downtown Columbia Arts and Culture Commission 
Downtown Columbia

The Soundry 
Toby’s Dinner Theatre 

Columbia Festival of the Arts 
Inner Arbor Trust 

Horowitz Visual and Performing Arts Center 
The Mall in Columbia 
Columbia Association 

Howard County Arts Council 
Howard County Department of Recreation & Parks

Martha Clark 
from Clark’s Elioak Farm

Tourism Ambassador of the Year

Industry Awards
2019

$97 MILLION
Amount of state and local tax revenue generated by tourism. 
This revenue supports the quality of life in Howard County by 
contributing to education, safety and services. 

10.9 THOUSAND
Number of full time jobs supported by tourism

2.9 MILLION
Total number of visitors with 1.21million overnight and 1.72 million 
day trips. More visitors come to Howard County than most other 
counties in Maryland.

AWARDS RECEIVED 
DURING FY 2019:
Maryland Tourism Coalition: 
Best Use of Social Media - 
Farms, Food & Fun

MD Office of Tourism Development: 
Market Expansion Award - 
Maryland Korean Way

TOP 2019 PROMOTIONS: 
Farms, Food & Fun
Restaurant Weeks
Maryland Korean Way
HowardOnTap
FestivALL
Art for ALL
Meetings Matter
Haunted HoCo
Old Ellicott City Holiday Bucks
Holidays in HoCo
40+ Days of Wellness

80 THOUSAND 
Total number of visitor guides 
distributed

9.7 MILLION
Total number of marketing 
impressions

50+
Unique events marketed

Source: Longwoods International Study

TOURISM BY THE NUMBERS 
IN HOWARD COUNTY2019Visit

Howard County
Maryland

www.bizmonthly.com
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HOWARD COMMUNITY COLLEGE’S
Center for Hospitality & Culinary Studies

Create Your Recipe for Success!
Food and Beverage Management

Lodging Management

Event Management

Professional Baking and Pastries

Culinary Arts and Baking

Hotel, Restaurant, and Event Management

Internationally recognized accreditation 
from ACFEF and ACPHA.

Associate degree and 
certificate programs. 

State-of-the-art instructional facilities.

For more information, visit 
howardcc.edu/hospitality.

www.bizmonthly.com
9 September 2019 The Business Monthly

www.bizmonthly.com

What were your duties and your 
accomplishments at ESPN?

During the 15 years I worked for 
the company, I started on the Disney 
side in distribution. I led the East Coast 
team in renegotiating deals with carri-
ers like Comcast, Dish Network, etc., 
focusing on broadening carriage of 
the ABC Cable Networks such as Toon 
Disney and SoapNet. 

Our business unit then merged with 
ESPN sales and marketing. I transi-
tioned  into experiential marketing, 
creating experiences with the Union 
of European Football Associations in 
European Football and the U.S. Open 
in golf.    Fans and clients were able 
to see, feel and touch events in a differ-
ent, heightened way. It was interesting 
to see how fans embrace sports around 
the globe.

When you retired from ESPN and 
moved back to Maryland, did you 
imagine running a hockey team?

I certainly wanted to restore my 
roots here in the community and 
working to build a crowd base with 
the Black Bears was an opportunity to 
do just that. While it was a bit beyond 
my imagination, the general job duties 
certainly fit into what I was looking 
for. I was in the right place at the right 
time.

How did the team draw during its 
first season?

We sold out nine of our 28 games, 
despite being an expansion team with 
a subpar record. We learned last season 
to keep our marketing hyper-local. We 
realized we could draw the most fans 
from Anne Arundel, Howard and Prince 
George’s counties. We also collaborated 
with parts of the community like youth 

hockey teams and groups within Fort 
Meade, for instance.

We are very dedicated to our fans 
and the fan experience. I made a point 
to welcome fans who came through the 
doors at Piney Orchard Ice Arena and 
thank them for coming as they left. We 
look to entertain at a level you’d see at a 
game above our level. We’ve tripled the 
number of season ticketholders. With 
standing room, our capacity is up to 
587. We’ve added 70 parking spaces 
and have repainted the seats to match 
the state flag color. Our fans know how 
to reach me to provide feedback.

What did you learn from the Black 
Bears first season that’s helping you 
ramp up for 2019-20?

Listen more than you talk – to fans, 
players and coaches – and apply. Our job 
as the front office is to any experience 
with the team beneficial for  every-
one. Fan Feedback included Friday and 
Saturday night season ticket packages 
and we were able to institute that. A 
fan suggested the fan-designed T-shirt 
contests and we made that happen. 
We kept our fans engaged over the 
summer via social media.

What will be different about this 
year’s Black Bears?

The coaching staff tells me the team 
will be substantially stronger and as we 
aim to develop the minds, bodies and 
spirits of the players. Our new agree-
ment with MedStar Health upgrades 
the athletic training and medical care 
our players receive. We also have stron-
ger tutoring available for their school 
work and SAT prep.

What do you consider your 
competition?

I’m very clear about our compe-
tition, which isn’t the [NHL’s 
Washington] Capitals or other local pro 
teams, but the movies and Xbox. We’re 
family-friendly and want to appeal to 
people looking for a fun night out at a 
low price point. 

What we have going for us is the 
area’s population. Remember, Fort 
Meade alone has about 40,000 people 
living on post. We have a high concen-
tration to draw from, extending north 
to Glen Burnie and Catonsville, west 
to Columbia and south to Laurel and 
Bowie. 

How many revenue streams does a 
junior hockey team tap? 

Sponsors, tickets, merchandise. 
That’s it. We’ve had some good success 
with our advertising programs and 
signage with MedStar as well as Cake 
Artista and Atlantic Maintenance. We 
try to create relationships with local 
companies that complement what we 
need and match our values. It’s a very 
low-cost high impact opportunity for 
them. For instance, we’re working with 
an electric company about a promo-
tion during Black Bears power plays 
and a pest control company and the 
penalty kill. 

How is the team integrating with the 
community?

We’re involved with the Central 
Maryland Chamber of Commerce, 
rented a booth space  at the  Piney 
Orchard Street Festival, worked with 
the local fire and police department for 
our Guns ’n Hoses promotion, fund-
raising for PTAs, Girl Scout Night, the 
Washington Blind Hockey Club, etc.
How do you find billet (home) fami-
lies for the players?

We have an excellent billet coor-
dinator, Ananda Hafler, who’s done 
an excellent job. We had 15 families 
involved last year and we’ll have about 
the same this year. Some take one 
player, some take two. We would not 
be able to have a team without them.

What’s it like to be the first female 
team president in NAHL history?

It’s unremarkable, really. It’s much 

like any other job I’ve had in that we’re 
building something. I did stand out 
during a conference call, for instance, 
because I was the only female voice 
on the line. Everyone was respectful 
– though  one participant, during a 
part of the discussion that was hours 
into the call asked,  “Would that be 
O.K., honey?” I  answered, “That’s 
fine, darlin’.” I don’t think he meant 
to be disrespectful, but it didn’t happen 
again.

Your home rink, Piney Orchard Ice 
Arena, just debuted a new second 
sheet of ice and Bowie will have two 
new sheets next year. How will that 
help the Black Bears?

It’s too early to know but hopefully 
it will attract more people who will 
learn more about the team. It will make 
us bigger within the community. We 
were running at 110 percent capacity 
last year. Two rinks allow more people 
to come in from different programs. 
It creates a pipeline for youth teams, 
our Team Maryland Eastern Hockey 
League team and for the Black Bears. 
That means better players.

What needs to happen to make this 
season a success from a business 
standpoint?

As we to prepare for our second 
season, a sign of success will be the 
growth of Black Bear Nation, an 
increased number of sponsors that 
join our family and more exposure 
for our players. The positive feedback 
the Black Bears organization received 
over the offseason is humbling, yet we 
will always stride to improve each and 
every year.

Q A& With Robyn Remick

By Mark R. Smith
Senior Writer 

As the Maryland Black Bears embarked on their Inaugural Season in 2018, 
Robyn Remick, a long-time sales and marketing professional who had just retired 
from Disney/ESPN, moved back to her hometown of Baltimore from Central 
Florida and started looking for a new adventure.  

That adventure turned out to be her hiring in midseason as the team president. 
The Black Bears were an expansion team in the North American Hockey League 
(NAHL) designed to promote young players, some of whom have left high school 
or even their home country early to earn a shot at playing in a college program. 

Hockey’s only female president

Robyn Remick

For the first time in about 50 years, the City of Bowie will be 
home to a new ice facility with two sheets instead of one.

Costello to build $22M Bowie ice arena
By Mark R. Smith

Senior Writer 

The Bowie City Council approved a $22 million 
bid from Columbia-based Costello Construction to 
build the 77,400-square-foot facility on a city-owned, 
20-acre site on Church Road near Freeway Airport. 

Costello is working in conjunction with Hughes 
Group Architects and construction consulting firm 
Hill International.

The ice arena will also include spectator seating, 
locker rooms and a pro shop, among other features. 
Completion is set for late 2020.

Early Days
The council decided in June not to accept the 

Costello contract, ending three years of discussion and 
more than $3 million worth of planning by the city. 

However, a concerted effort by frequent users of 
the obsolete 48-year-old ice rink at Allen Pond Park 
influenced the council to reverse its decision. 

Long-time area skating instructor and former state 
delegate Marsha Perry was at the current Bowie Ice 
Rink the day it opened in 1971. 

“We affectionately called the rink ‘The Barn,’ and 
believed there was no better ice or place to skate in the 
tri-state area,” said Perry. “The building was open to 
the outside on three sides and it often actually snowed 
inside. There was no seating; birds nested and flew 
inside, and there was no pro shop or café. And the 
Bowie Hockey Club could rent early morning ice for 
$15 an hour.”  

The increased interest in hockey, figure skating 
and power skating since those early days, which 
predate the existence of the National Hockey League’s 
Washington Capitals, has been astounding. 

“The new two-sheet facility will keep Bowie recog-
nized as the place to be for all skating interests,” said 
Perry, “and local families to have an even better facility 
where they can enjoy together the fun of having ice 
available 12 months a year.”

“It’s going to be great, not just for the hockey 
community, but everyone,” said Carrie Robertson, 
manager of the Bowie Ice Rink, who said that roof 
leaks and refrigeration issues caused the rink to open 
a month late last year (in August) after it shut down, 
as usual, for maintenance in May and June so the 
concrete floor could defrost.

Robertson said, “We’re constantly turning people 
away for team rentals, so we’re looking forward to 
better accommodating the community.” 

Concerning costs, she said that the rink “covers 80 
percent of it costs with the revenue from time rentals 
and we feel confident that we can cover at least 80 
percent at the new facility. The city pays the rest, as 
it always has.”

Rates Rising
Nick Spurgeon, assistant director for community 

services for the City of Bowie, is also looking forward 
to the buzz the new facility will receive, especially the 
expanded hours. 

Current rental rates for prime time are $350 an 
hour (for afternoons, evenings and weekends), with 
non-prime time at $260 an hour. Rates for the new 
facility have not been defined, “but they will go up,” 
he said. 

Debbie Moon, commissioner of the Chesapeake 

Bay Hockey League (CBHL), is among citizens who 
spoke at the council meeting, where she noted the 
achievements of area players. 

“In February 2018,” she said, “two hockey players 
from Maryland, Haley Skapura and Garrett Rowe, 
played in the Olympics. That’s what can happen when 
players get ample ice time and the CBHL has plenty 
of them.”

She said, “The CBHL has more than 2,000 players 
making us the third largest league in the U.S., behind 
Minnesota and New York, according to USA Hockey. 
There are more than 22 youth hockey clubs in the 
Potomac Valley. All of them have more than 200 play-
ers. Bowie has more than 250 travel players as well as 
more than 600 youth players.” 

That’s been a stumbling block for girl’s hockey.
“They can’t always look elsewhere to play and may 

quit,” she said. “Girl’s teams have to travel to Virginia 
as far away as Ashburn, Charlottesville or Hampton 
Roads to find ice.” 

A New Day 
The agreement “represents a huge win for the city,” 

said Bill Schmidt, board member of the Potomac Valley 
Amateur Hockey Association and head coach of the 
Central Maryland Copperheads, the high school team 
for the Prince George’s County high schools.

“It’s great for Bowie to getting two sheets,” said 
Schmidt. “Part of [gaining the approval of] the city 
council was that this wasn’t just for hockey. For 
instance, every Saturday morning is open for public 
skating lessons.”

“Our Bowie Hockey Club couldn’t grow because we 
didn’t have any more ice time available at Allen Pond 
or other area rinks,” he said, “We didn’t even approach 
Piney Orchard Ice Arena, because they only had the 
one sheet until this summer.”

“The other nice thing,” he said, as the coach would, 
“is we’ll have space to accommodate high school 
hockey. People have been working with the city to 
solve this issue for 10 years and I’m thrilled.”
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Jason Heimberg, who has a law degree from The George 
Washington University, took a circuitous route to his career 
with Doody Calls.

Who you gonna’ call?
Pet waste threatens the environment

By Mark R. Smith
Senior Writer

We’ve all been there – wrong place at the wrong time.
We’ve all walked into our abode and suddenly caught 

a whiff of something a bit untoward, looked down and 
seen faint, yet unseemly brown footprints on the carpet. 

You’ve stepped in dog poo. And tracked it into the 
house. Yes, you.

But take heart: These incidents can be, in large part, 
eliminated with the right steps.

One step is hiring a company such as Doody Calls, a 
franchise operation that caters to what the International 
Boarding & Pet Services Association (IBPSA) estimates 
as the more than $220 million pet care industry.

Doody Calls provides “dog pooper scooper service” 
that not only offers convenience but is environmentally 
friendly – as the prompt removal of high bacteria dog 
waste keeps the waterways cleaner.

Doin’ Their Biz
As it turns out, business has consistently picked 

up for Doody Calls, as last year’s gross revenues 
reached $14 million. 

The company was founded in 2000 by the husband/
wife team of Jacob and Susan D’Aniello, who had been 
working corporate jobs in Centreville, Va. 

They sold the first franchise in 2004. 
“All told,” for vehicles, equipment, software, etc., 

said Doody Calls National Relationship Manager David 
Jensen, “the cost of a franchise ranges from $39,000 to 
$52,000. The company now has 39 locations, including 
36 franchises in 15 states, across the country.”

The only corporate owned locations are in the 
Washington, D.C. area (including much of Anne Arundel 
County), since that’s where the now Charlottesville, 
Va.-based company started.

Jason Heimberg, a Montgomery County resident, 
has owned the territory that covers Howard County, 
as well as western Anne Arundel and southwestern 
Baltimore County, since 2008.

At that point Heimberg, who holds a law degree from 
The George Washington University and has worked as 
a screenwriter in Los Angeles, wanted to move back to 
the Washington/Baltimore area and was examining 
franchise possibilities. 

“I was considering food options but was able to get 
into this for under $50,000. I had to buy a pick-up 
truck for about $15,000, since you don’t want an 
enclosed vehicle in this business, and scooping tools, 
a pan, bags and uniforms. I was my own employee 
for 2.5 years,” Heimberg said.

That trajectory steadily continued and today, he’s up 
to $350,000 in gross annual revenue. 

He oversees four trucks for four employees and 
about 250 customers, including about 30 homeowners’ 
associations (HOAs) for communities that range from 
small neighborhoods with two dog stations to larger 

neighborhoods with 10 or more. They include The 
Enclave at Arundel Preserve in Hanover; The Hideaway 
and Swan Point in Columbia; and the two dog stations 
at BWI Thurgood Marshall Airport, which are located in 
the international wing and by the hourly garage. 

Cleanin’ Up
While the standard curiosity and wisecracks 

about such a business have livened up conversation 
for Heimberg and Jensen, Doody Calls is also keenly 
focused on keeping the environment clean.

“Many people don’t recall how bad pet waste is 
for the water, so we offer educational materials for 
residents, commercial managers and boards,” said 
Jensen. “Commercial dog food is packed with protein, 
so when a dog defecates, the stool is mostly protein.” 

Not only does dog waste “attract rats and rodents 
who use it as a food source,” he said, “when it rains, 
the phosphorus and nitrogen from the stool washes 
into the water supply and promotes the growth of 
algae, which cuts off oxygen supply and can kill fish 
and plant life.” 

The waste also contains parasites like roundworm 
and ringworm that can also get into the water supply. 

“The Environmental Protection Agency (EPA) 
places dog waste in the same category as oil, gas and 
fertilizer,” Jensen said. “It’s not like cow waste, which 
can be used as [environmentally-friendly] fertilizer, 
since cows eat plants.”

In the Water
Given that Anne Arundel County’s topography 

includes 533 miles of shoreline, the disposal of pet waste 
is a big issue, said Suzanne Etgen, executive director of 
the Anne Arundel County Watershed Stewards Academy. 

She confirmed Jensen’s comments. “Pet waste 
from carnivores has a higher amount of bacteria 
because they eat meat,” said Etgen, “unlike deer 

and other wild animals, which eat already existing 
biomass, like leaves and grass. That’s basically recy-
cling within the watershed.”

It only takes a little pet waste to cause a prob-
lem, “as a single gram of pet waste can contain 23 
million bacteria. Even people who have pets who 
use the backyard that pick up after them can have 
elevated levels of bacteria on the ground,” she said, 
noting Anne Arundel County’s Preemptive Rainfall 
Advisory, which calls for beaches to be placed under 
a no swimming/no direct water contact advisory for 
at least 48 hours after a substantial rainfall, due to 
predicted high bacterial levels.

But if the stool is dry at that point, “It’s not as bad,” 
said Doug Myers, Maryland senior scientist with the 
Chesapeake Bay Foundation. “It’s an issue if it rains a 
half-inch within 48 hours, according to the Maryland 
State Department of Health. The natural processes of 
the Bay attenuate that.”

Myers doesn’t see any relief for the issue, “as we 
have more and more impervious surfaces, especially 
where there are many dogs ‘going,’ ” he said. “There 
are a lot of people and a lot of dogs, and we’re getting 
more rain than ever.”

Market Gross
While the Pre-emptive Rainfall Advisory may 

sound strict, it’s necessary, say experts such as Don 
Curtian,acting director of environmental health with the 
Anne Arundel County Department of Health. He noted 
the EPA’s acceptable bacteria level “stands at 104 MPN 
(Most Probable Number) per 100ml for a beach sample.” 

There can also be waste issues with wildlife, includ-
ing ducks and geese, “which people feed.” 

Such wildlife “tend to live near those foods sources 
in populated areas, and the waste ends up in the tribu-
taries,” he said, adding, “Some of this is about Mother 
Nature. With sunlight comes the biological process and 
the waste goes away, but if it’s fresher, problems arise.”

Carmen Rustenbeck, CEO of the Las Cruces, 
NM-based IBPSA, estimated that the dog waste 
removal sector grossed more than $220 million in 
the U.S. in 2017.

Noting other franchise companies in the business 
such as Pet Butler ($23 million in gross revenues in 
2017) and Poop 911 ($316,000), plus about 200 inde-
pendents, Rustenbeck said there was a slight dip in 
revenue in the sector in 2018. Still, she added that 
overall pet care industry gross revenues rise about 3.5 
percent annually “and there’s no end in sight.”

That kind of growth has Heimberg smiling even 
more than the people he meets who ask him about his 
career of choice.

“The usual reactions I get from people when I tell 
them what I do are puzzlement and laughter,” he said, 
“but that turns to curiosity and interest when they 
learn more about what Doody Calls. They understand 
the money making opportunity it presents.” 

❝The usual reactions I get from 
people when I tell them what I do 
are puzzlement and laughter but 
that turns to curiosity.

Where’s the money for Howard County?
By George Berkheimer

Senior Writer

Education claims $607.2 million of 
Howard County’s $1.2 billion operat-
ing budget for fiscal year 2020, leaving 
$592.8 million for the rest of the coun-
ty’s needs.

Ellicott City flood mitigation plans 
could cost up to $140.5 million.

Infrastructure continues to age, 
which, among other items, will soon 
force a decision on whether to upgrade or 
replace the correctional facility in Jessup.

The county needs income to pay for it 
all but actual revenue has fallen short of 
projected figures for several years.

This year, County Executive Calvin 
Ball renewed the county’s Spending 
Affordability Advisory Committee, which 
advised the development of a compre-
hensive and proactive plan for revenue, 
expenditure and capital investment over 
the next decade to put the county on a 
more sustainable track.

Demands increasing
Demands for county services and 

capital investment continue to outpace 
revenues, which are expected to see an 
average growth of two to three percent 
over the next few years.

There are also unpredictable variables, 
including a range of economic influences 
beyond the county’s control that affect 
the amount of revenue it collects.

As of March, when the Spending 
Affordability Advisory Committee’s 
report was released, a tight labor market 
was keeping employment growth below 
one percent. The report indicated the 
county is experiencing a net wage loss 
between residents moving in and out of 
the county as well as a decline in median 
household income, which affects income 
tax revenues.

The report also said that home sales 
volume and prices had also decreased in 
recent months, resulting in lower recor-
dation taxes.

“About 90 percent of total General 
Fund revenues come from property and 
income taxes,” Ball said. “Growth from 
both revenue sources has been trending 
down over the past decade.”

New development capacity and 
new development regulation are major 
factors affecting revenue generation, he 
acknowledged. “[T]he county has grown 
over the years, there is less land available 
for development ... and limitations on 

new development can decrease revenue 
generation.”

Moreover, with growth in the over-65 
population expected to double within 
two decades, a significant portion of the 
population will transition from peak 
earning years to retirement income.

APFO amendment
According to the committee’s report, 

the Adequate Public Facilities Ordinance 
(APFO) amendment passed in 2018 
delays planned new development by 75 
percent between 2022 and 2025, which 
is projected to result in foregone reve-
nues of $138 million over the next six 
years. Those figures include $82 million 
in the operating budget and $56 million 
in designated Capital Investment Plan 
funding, such as transfer tax, school 
surcharge and road excise tax.

Should a national recession mate-
rialize during that time, which some 
economists are predicting, the county 
could stand to lose an additional $24 to 
$40 million in revenues.

The county recently hired a consult-
ing firm to conduct a thorough analysis 
of short- and long-term impacts of the 
APFO amendment. Its preliminary find-
ings indicate the county could forego 
$1.2 billion in revenue in 20 years – an 
amount equal to the entire fiscal year 
2020 operating budget – and $138 
million in the next six years based on 
key revenues alone. 

“We will soon be releasing a study that 
will include all the details on our expec-
tations around APFO and revenue,” Ball 
said.

Without corrective measures, 
the Spending Affordability Advisory 
Committee warned that the current 
$108 million gap between revenues and 
spending requests could grow to $275 
million by fiscal year 2025.

According to Ball, the property tax 
rate was last increased in 2000, and the 
last major General Fund tax increase 
occurred in 2003, resulting in the current 
level of 3.2 percent.

“The county raised its fire tax and 
trash fee recently to close structural 
fiscal gaps, better align revenues with 
costs and cope with significant service 
needs,” he said, terming the increase a 
public safety necessity. “A larger popu-
lation demands more firefighters, more 
paramedics and faster response times.”

Even so, the Spending Affordability 
report noted that continued county 

growth has brought the Department of 
Fire and Rescue Services to a breaking 
point that warrants increasing the fire 
and rescue tax rate to a level necessary 
to keep up with demands through fiscal 
year 2025 and beyond.

Expect tax, fee hikes
In fiscal year 2020, education enti-

ties and county agencies requested 
$232 million in General Obligation 
bonds-supported capital projects, about 
2.5 times the annual approved amount 
(between $90 and $97 million) in the 
past four years.

In its recommendations the commit-
tee advised that the county consider 
modifying the existing transfer tax 
rate, school surcharge, road excise tax 
and other existing revenue resources for 
the Capital Investment Plan. 

It also recommended prioritizing 
and balancing service needs and capital 
needs to bring them more in line with 
fiscal realities.

Ball acknowledged that the projected 
structural gap between revenues and 
expenditures requires the county to 

develop a sustainable long-term plan 
that considers all options.

The county will continuously review 
and prioritize services and expenditures, 
Ball said, and seeks to improve commu-
nication with different stakeholders to 
collaboratively develop a balanced fiscal 
plan and manage expectations.

“We already have the highest allow-
able income tax rate and the second 
highest property tax rate, including 
fire tax, in Maryland,” he said. “Various 
revenue enhancement options need to 
be reviewed.”

In other words, residents should 
expect some type of movement on the 
fee and tax increases recommended by 
the Spending Affordability Advisory 
Committee. 

Though the county faces difficult 
financial decisions, “Our AAA rating 
shows that our credit is stellar with low 
unemployment and a strong, diverse 
workforce,” Ball said. “Making Howard 
County the best place to live for years to 
come will not be easy, but we will lead by 
bringing key stakeholders to the table to 
continue forging the best path forward.”

Third in a series: Government Revenue
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HCEDA 
partners 
with B2G
Korean firms to get
“soft landing” 
in U.S. market

The Howard County Economic 
Development Authority (HCEDA) and 
Born2Global Center (B2G), a Korean 
accelerator, established a partnership 
to create a soft-landing zone for qual-
ified South Korean startups at the new 
Howard County Innovation Center. 

Known as the K-Global Startup Hub, 
located in Pangyo, the “Silicon Valley 
of South Korea,” Born2Global special-
izes in supporting startups’ entry into 
the global market by selecting high 
potential companies to reside in their 
incubator/accelerator space and provid-
ing these companies with business 
support, resources and professional 
services.

Soft landing spaces are popular 
with international firms because they 
provide an established infrastructure, 
professional network and business 
assistance services as they enter a 
foreign marketplace. 

“We are taking another big step 
forward to make our county a global 
destination for bold and innova-
tive startups,” said Howard County 

Executive Calvin Ball, who was on hand 
to sign the MOU. “Howard County has 
a strong connection to our neighbors in 
South Korea, with the highest percent-
age of Korean-American residents in 
Maryland and [more than] 170 Korean-
American-owned businesses. Now, we 
will partner with the ‘Silicon Valley’ of 
South Korea to grow our local economy.”

The signing, held at the Howard 
County Innovation Center Aug. 12, 
was attended by Maryland First 

Lady Yumi Hogan, Deputy Secretary 
of MD Department of Commerce 
Benjamin Wu, six Born2Global start-
ups, Counselor of the Embassy of the 
Republic of Korea Dr. Dokyu Lee, and 
several Howard County businesses.

“ The partnership between 
Born2Global and HCEDA will enable 
both the respective tech communities 
to grow and prosper together,” said 
Lawrence Twele, CEO of HCEDA. “This 
international landing zone will provide 
greater opportunities for international 
collaboration in both communities and 
increase access to the business opportu-
nities present in each other’s markets.”

JongKap Kim, chief executive direc-
tor of K-ICT born2Global Center said, 
“Through the MOU, I believe that inno-
vative young entrepreneurs from south 
Korea and Howard County will have a 
meaningful opportunity to build a 
greater vision and succeed in the global 
market.”

South Korean companies in atten-
dance included:

12cm Global, a provider of innova-
tive stamp based on authentication 
technology on a smartphone.

GSIL Co., Ltd, an IT company that 
provides accident prevention, safety 
examinations and field monitoring 
services in real-time for professionals 
in the construction fields.

Hylium Industries, Inc., a manufac-
turer of liquid hydrogen and helium, 
cryogenic liquid storage vessels, and 
cryogenic accessories that can benefit 
“green energy technology” and fueling 
hydrogen powered cars.

LetinAR, a startup that develops 
glasses for Augmented Reality (AR).

Luxrobo Co., Ltd., a developer of 
educational robots and modular robot-
ics kit.

MOIN, Inc., a provider of remittance 
services to send money cheaper, faster 
and easier.

Photo courtesy of Howard County
Howard County Executive Calvin Ball signed a memorandum of understanding to establish a partnership with Korean accelerator, Born2Global, 
to bring qualified startups to Howard County at an event at the Howard County Economic Development Authority Aug. 12. Below the county 
executive samples one of the firm’s products.

BWI Business Partnership announces Year Two for Connector Shuttle 
The BWI Business Partnership convened on Aug. 

21 at Live! Casino & Hotel and the Arundel Mills Mall 
to launch the second year of service of the County 
Connector Shuttle.

The County Connector is a free shuttle service 
made possible with the support of the Local 
Development Council, Anne Arundel County and the 
communities and businesses surrounding the Live! 
Casino & Hotel. 

The shuttle’s mission is to connect residents, 
workforce and job seekers to BWI Marshall Airport/
BWI Light Rail Station, Live! Casino & Hotel, Arundel 
Mills Mall, Arundel Preserve, and the BWI MARC/
Amtrak stations to effectively access employment.

“When we started the project in July 2018, we 
had 5,418 passengers, or an average of 175 riders 
a day,” said the Partnership’s Executive Director 
Gina Stewart, adding, “In its final month, the total 

passengers was close to 9,000, averaging 294 passen-
gers daily.”

Anne Arundel County Executive Steuart Pittman 
stressed the importance of easily accessible and reli-
able transportation on the workforce and economic 
growth of the region.

The Partnership’s Director of Community 
Development, Peach Dolar, said the pilot year of the 
program allowed the Partnership to identify oppor-
tunities for improvement, and went on to outline 
the changes being implemented in Fiscal Year 2020. 

“We have revised the schedule to be more time 
efficient, increasing frequency to its major transit 
stops, and always with a view to as much connectivity 
to the other transit services such as RTA’s 501 service 
to Columbia, the MARC train, Amtrak and the Light 
Rail Service,” Dolar said.

The County Connector now boasts a new 

appearance and is wrapped to better promote the 
service offered to the public and the stops that it 
makes. The branding also directs inquiries to a 24/7 
call center that is dedicated to answering questions, 
documenting and relaying feedback, and assisting 
riders who have questions about the schedule or may 
be unable to locate the schedule online or on the free 
shuttle-tracking app.

Also in attendance: Delegate Mark Chang, 
Delegate Sandy Bartlett, Lt. Col. Allan Floyd (Ft. 
Meade), Anne Arundel Economic Development 
Corporation CEO Jerry Walker, Anne Arundel 
County Transportation Officer Ramond Robinson, 
Arundel Mills Mall General Manager Gene Condon, 
Cordish Gaming Group CFO Travis Lamb, members 
of the Local Development Council, BWI Business 
Partnership Board Members, and Board Members 
of the Partnership Foundation.
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Courtesy of Johns Hopkins APL
The illustration shows the Dragonfly mission concept of entry, descent, landing, surface opera-
tions and flight at Saturn’s moon Titan. 

APL picked to explore Saturn’s moon
‘Dragonfly’
to search
Titan

By George Berkheimer
Senior Writer

NASA selected the Johns Hopkins 
University Applied Physics Laboratory 
(APL) in Laurel to develop the first 
robotic craft to explore Saturn’s moon 
Titan.

APL’s Dragonfly mission will be a 
unique vehicle with eight rotors that 
will fly like a large drone through 
Titan’s dense atmosphere and land 
in multiple locations to explore the 
surface.

Scheduled for launch in 2026 and 
arrival in 2034, the mission will visit 
dozens of promising locations look-
ing for prebiotic chemical processes 
common on both Titan and Earth. 

Targets include the Shangri-La dune 
fields, which are similar to linear dunes 
in Namibia, and the Selk impact crater, 
where there is evidence of past liquid 
water, organic materials and energy, a 
combination that scientists believe is 
necessary to form life.

According to Elizabeth Turtle, the 
APL planetary scientist serving as 
Dragonfly’s principal investigator, 
the organic chemistry happening in 
Titan’s atmosphere and on its surface 
may replicate the type of chemistry 
that was occurring on Earth before 
life developed.

“Visiting this mysterious ocean 
world could revolutionize what we 
know about life in the universe,” said 
Jim Bridenstine, NASA administrator.

Dragonfly’s sensors will investigate 
the moon’s atmospheric and surface 
properties, its subsurface ocean, and 
liquid reservoirs, while other instru-
ments will search for chemical evidence 
of past or existing life.

The lander will explore Titan’s dunes 
in a series of short flights of up to five 
miles, sampling each landing spot, and 
eventually flying more than 108 miles.

According to NASA, APL scientists 
took advantage of 13 years worth of 
Cassini mission data in order to choose 
a calm weather period to land and to 
identify scientifically interesting targets. 

DraMS and DraGNS
Titan has a nitrogen-based atmo-

sphere like Earth, but its clouds, rain, 
rivers and lakes consist of methane. 
Other organics form in the atmosphere 
and fall like light snow.

Orbiting Saturn some 886 million 
miles from the sun, Titan’s surface 
temperature is around -290 degrees 
Fahrenheit, and surface pressure is 50 
percent higher than Earth’s.

NA SA Goddard will  build 
Dragonfly’s Mass Spectrometer 
(DraMS) and manage its sampling 
system, which is based on the highly 
successful Sample Analysis at Mars 
(SAM) device aboard NASA’s Curiosity 
Rover.

Goddard engineers will also build a 
portion of the Dragonfly Gamma-Ray 
and Neutron Spectrometer (DraGNS), 
an instrument that can determine 
the elemental composition of ground 
immediately below the lander without 
taking physical samples, helping the 
science team determine whether more 
detailed analysis should be performed.

DraGNS will be built and assembled 
by APL.

Value Multiplier
While a rover or even a stationary 

lander would significantly increase 
human understanding of Titan and 
similar moons, “We can multiply the 
value of the mission if we add aerial 
mobility,” said Peter Bedini, APL’s 
Dragonfly project manager. “[That 
can] enable us to access a variety of 
geologic settings, maximizing the 

science return and lowering mission 
risk by going over or around obstacles.”

With Titan’s dense atmosphere 
and low gravity, flight is substantially 
easier than on Earth, giving Dragonfly 
a very broad range of capability, he 
explained. 

A Multi-Mission Radioisotope 
Thermoelectric Generator will power 
the craft.

Dragonfly will take four types of 
measurements at each landing site. 
Mass spectrometry would reveal the 
composition of the surface and the 
atmosphere. Gamma-ray spectrome-
try would measure the composition of 
the shallow subsurface. Meteorology 
and geophysics sensors would measure 
atmospheric conditions such as wind, 
pressure, temperature, and other 
factors, as well as seismic activity. 

Additionally, a camera suite would 
characterize the geologic and physical 
nature of the moon’s surface and help 
find subsequent landing sites.

“Sarah Hoerst, our co-investigator 
at Johns Hopkins University, is making 
materials like those naturally found 

on Titan that we can use for testing 
purposes as we design the rotorcraft,” 
said Turtle.

Alongside Turtle, Melissa Trainer of 
NASA’s Goddard Space Flight Center 
(GSFC) in Beltsville will serve as deputy 
principal investigator.

Low Cost
Titan is the perfect candidate for 

this type of mission because the moon 
is chemically similar to early Earth 
and its geology is also very Earth-like, 
albeit with bedrock made of water ice 
and a few other differences.

“Another unique aspect of the 
mission is our ability to do seismic 
monitoring, which has particularly 
interesting implications to understand 
ice shells and how to transport mate-
rials through those ice shells,” Turtle 
said.

It’s knowledge that could prove 
invaluable to designing a future 
mission to Enceladus, another of 
Saturn’s moons.

A small icy body with a subsurface 
ocean of liquid water that scientists 
believe may be heated by hydrother-
mal vents, Enceladus is by far the most 
promising place in the Solar System 
outside of Earth that may harbor 
indigenous life.

NASA’s cost cap on the mission is 
$850 million, a pittance compared to 
the cost of development for many less 
ambitious missions.

“The main reason the cost is so low 
is that at this point in time, we don’t 
have to invent anything,” Turtle said. 
“We can leverage much of the technol-
ogy and instrumentation already in use 
on other missions as well as the avail-
able drone technology that continues 
to evolve.”

APL will be working with several 
subcontractors, including Lockheed 
Martin and NASA’s Ames Research 
Center.

Other partners include Penn State 
University, which is working on rotor 
design, and California-based MS 
Cubed, which is designing cameras for 
the mission.

“Right now, we’re moving from 
preliminary design to the detailed 
design phase,” Turtle said. “There’s so 
much amazing science and discovery 
to be done on Titan, and the entire 
Dragonfly team and our partners are 
thrilled to begin the next phase of 
concept development.”

❝NASA’s cost cap on the 
mission is $850 million, 
a pittance compared to 
the cost of development 
for many less ambitious 
missions.
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Business Partnership and the 
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HR Strategy Group helps solve your toughest 
human resource challenges. We take care of 

the details so you can run your business. 

www.hrstrategygroup.com  
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KEEPING US MOVING
Celebrating the BWI Business Partnership

For nearly 35 years, the BWI Business Partnership has united business, 
government and academic institutions to work together to:

	Promote strong transportation policy and initiatives
	Drive sustainable economic and workforce development
	Facilitate strategic relationships for growth of the BWI Region

With decades of leadership and advocacy for Maryland’s transportation 
industry, The Business Monthly invites readers to learn more about the 
people, companies and institutions who are working to keeping us moving 
and our community thriving. Initiatives include actively supporting 
improvements in the transportation network in the corridor, including 
sound commuter programs that benefit employees and employers and 
promoting development of BWI Marshall Airport and support Ft. George G. 
Meade and our intelligence community.As an advocate, the BWI Partnership 
meets with local, state and federal agencies, elected officials, businesses 
and organizations to collectively represent the interests and views of its 
members.

tiptonairport.org
Business | Recreation |  Education

business trips
Schedule business trips, at the best times for you!

sightseeing tours
Offer sightseeing tours for your clients or family!

beach vacations
Avoid the Bridge!

learn to fly
For fun or a new career!

410-222-6815
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Get ready for lift off
Fraport Maryland is dedicated to growing 
small and minority owned businesses.

Fraport-USA.com

Fraport Maryland is the developer 
and manager of the concessions 
program at Baltimore Washington 
International Thurgood
Marshall Airport.

We are fully committed to the 
federal Airport Concession 
Disadvantaged Business Enterprise 
program (ACDBE) by providing 
opportunities for certified businesses 
to participate in the airport’s 
concessions program.

We’re also proud to have developed 
a program, called Launch Pad, to 
promote and provide exposure to 
small businesses by offering them
kiosks at the airport.

Our intent is to help these 
businesses capitalize on the traffic of 
over 27 million* travelers who come 
through BWI Marshall Airport each 
year. 

*2018 statistics

Fraport_GBUL Program Booklet Ad 9.5x10.5.indd   1 7/16/19   10:06 AM

Cate Paris (left) and Gina Stewart of the BWI Business Partnership 
pose with BWI Thurgood Marshall Airport’s Ricky Smith during 
the closing ceremony at this year’s Summer Youth Initiative. 

What is the BWI Business Partnership?
By Cate Paris

In the nearly 35 years since the BWI Business 
Partnership was founded, the nonprofit has evolved 
from being a Transportation Management Association 
for Central Maryland to boasting a membership 
comprised of 200+ governmental organizations, private 
businesses and healthcare and academic institutions. 

The Partnership facilitates meaningful strategic rela-
tionships between its members and the community, and 
it advocates for strong transportation policy and initia-
tives imperative to sustaining and driving economic and 
workforce development throughout the BWI Region.

The Partnership focuses on sound transportation 
resources and business infrastructure and advocates 
for policies, programs and projects at the local, state 
and federal levels that benefit the region. 

The organization has partnered with the Greater 
Baltimore Committee, Central Maryland Regional 
Transit Plan Commission, Fort Meade Community 
Covenant Council and the Anne Arundel County Office 
of Transportation to educate and advocate. 

The Partnership’s Transportation Think Tank Series 
(T3) has attracted sizable audiences on a monthly basis 
to learn about emerging technologies and innovations 
in transportation in the region. Representatives from 
the Northeast Maglev, Southwest Airlines, and BWI 
Marshall Airport, among others, have shared updates 
on current and future projects with attendees. 

The series will begin again on Sept. 25, featuring 

State Highway Administrator Greg Slater.
In July, the Partnership launched the second year 

of service of the County Connector Shuttle, a grant-
funded initiative designed to tackle the challenge of 
connecting people to jobs in Anne Arundel County. 

Last year, the Local Development Council of Anne 
Arundel County (LDC) and the County Executive 
expanded the shuttle operated by the Partnership with 
funds from video lottery terminals at Live! Casino & 
Hotel. The funds allow the Partnership to offer its 
service to commuters for free. 

Now, the shuttle operates 365 days a year, 19 hours 
a day, making stops at the BWI Light Rail; BWI MARC/

Amtrak Station; Arundel Mills/Live! Casino; Arundel 
Preserve; and the Dorchester Woods community.

In the previous year, the shuttle serviced 90k+ 
passengers. Ridership is up this year; in July, the shut-
tle transported 8,975 riders, an increase of 66 percent 
from the previous year. 

Through its Foundation, the BWI Business 
Partnership spearheads several community outreach 
efforts.

Recently, the BWI Thurgood Marshall International 
Airport wrapped up the 5th Annual Summer Youth 
Initiative. The Partnership participates in the plan-
ning committee and raises the funds each year to offer 
this week-long camp for free to 50 inner city Baltimore 
youth between the ages of 10 and 13 who experience a 
variety of transportation jobs surrounding the airport. 

Over the years, the Partnership has become widely 
known for its Signature Speaker Breakfast Series, which 
attracts between 200 and 300 business and commu-
nity leaders each month. The topics covered provide 
attendees with information pertinent to making sound 
decisions that impact businesses, employees, clients, 
and the community. 

The organization is supporting the Cybersecurity 
Association of Maryland, Inc. (CAMI)’s Cyber Solutions 
Showcase on Sept. 19 and is producing an Economic 
Development Summit at Turf Valley Resort on Oct. 2.

Under the leadership of new Executive Director 
Gina Stewart, even more is in store for the 
Partnership and its members. 
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One Provider. Many Solutions.
Endless Possibilites.

» 9176 Red Branch Rd., Suite Q
    Columbia, MD 21045

» 410-312-3676

» info@image360columbiamd.com

» image360columbiamd.com

Graphics Signage Displays Branding

■ Complimentary Breakfast 
■  Complimentary Airport Shuttle 
■  Park ‘n’ Fly 
■  Kitchens in ALL Rooms 
■  LEED Gold Certified 
■ Fitness Center
■ Complimentary Evening Social 
with Food, Beer and Wine!

TOWNEPLACE SUITES MARRIOTT ®

add life to longer stays

1171 Winterson Road, Linthicum, MD 21090 |  410-694-0600  |  www.marriott.com/bwits

®
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What was your introduction to the 
BWI Business District?

I followed a college friend here from 
Michigan State University, after a stint 
in the U.S. Navy, to work in a restau-
rant group. 

I got into the hotel business in 
1971 at what is now the DoubleTree 
by Hilton Baltimore-BWI Airport on 
Elkridge Landing Road. It was one of 
the two hotels in what we now call the 
BWI Business District. The other was 
the Friendship Hotel which I moved 
over to in 1972 and stayed with until 
its ownership was sold in 1980. 

My next move was to a restaurant 
in North Linthicum, Lancer’s, which 
I eventually bought and renamed The 
Rose; then I established the Comfort 
Inn, which is still there, and eventu-
ally the adjacent Sleep Inn (now a Best 
Western). Our company sold all three 
businesses in 2008.

What is a solid occupancy rate? 
There are variances for different 

hotels but generally, 69 percent is what 
you need to be profitable.

What was different about being the 
only solo owner/operator in the BWI 

submarket when you owned the 
Comfort Inn (1984-2012) and the 
Sleep Inn (2002-2012), especially 
when all of the big chains moved in?

The difference is that the success 
of the property was on me – not the 
company, the stockholders or corpo-
rate. There were some very difficult 
times in the early years of our owner-
ship. However, that also allowed me 
to make decisions out-of-the-box and 
to adjust to the market and to become 
more involved in the community and 
have opportunities to participate in, 
and contribute to, various causes. 

Did you ever dream this submarket 
would grow so large?

Absolutely not. I knew it would 
grow but in 1980, BWI Airport served 
two million passengers per year; now 
it serves 27 million per year. Today, 
airport officials think that number will 
increase to more than 30 million in the 
not-too-distant future and are predict-
ing 40 million eventually. So, the sky’s 
the limit. I knew that the District had 
a phenomenal future, but not to this 
degree.

Do you ever wonder what the 
BWI Business District would be if 

Southwest Airlines hadn’t put down 
stakes here in 1993?

I have but similar experiments 
were previously undertaken that were 
not successful. We had Laker, Texas 
International and Icelandair, among 
several other low-cost airlines, come 
in and out of BWI Marshall. Even if 
they had had success, we still wouldn’t 
have had 27 million passengers come 
through here last year.

Also, before state and local govern-
mental agencies were increasingly 
present, a small group of stakeholders 
often went on promotional marketing 
trips to sell the airport.

What is the strength of the hotels 
at BWI? 

It’s a tremendous market due to 
all of our businesses, industries and 
government entities in the area as well 
as being inside the “Golden Triangle” 
of the Washington, D.C., metropoli-
tan area, through Howard County to 
Baltimore, south to Annapolis, then 
back to D.C.  

When you owned hotel properties 
and The Rose, how many nights did 
you sleep with one eye open? 

Every night. There are very few 
good calls you can get after 2 a.m. 
Thankfully, that situation improved 
as the business matured.

What are your thoughts on building 
a new hotel at BWI Marshall?

For more than two decades I’ve been 
on record that the Maryland Aviation 
Administration should build a hotel 

at the airport. The bottom line is that 
it’s a huge, expensive and complicated 
project.

What do you tell young people who 
want to get into the hotel industry?

It can be a great business but expect 
long hours of hard and often tedious 
work. And know that, while dealing 
with the public is often not easy, the 
business can be extremely rewarding. 

What are your favorite career 
memories?

One is certainly that both of my 
hotels won Hotel of the Year in the early 
’00s for the whole Choice Hotels chain. 
Others include meeting officials from 
Southwest Airlines, including CEO Herb 
Kelleher, with elected officials, state 
aviation representatives and business 
leaders. That deal took several years 
before it finally happened. 

What organizations do you recall 
working with the most fondly?

Serving on the boards of different 
organizations including Visit Annapolis 
and Anne Arundel County, Hospice of 
the Chesapeake, the Anne Arundel 
County Mental Health Agency, UM 
Baltimore Washington Medical Center, 
the University of Maryland Medical 
System, Skål Club International and 
the BWI Business Partnership.

Also, the Muscular Dystrophy 
Association (MDA) for the golf tour-
nament I held in Queenstown Harbor 
(Upper Eastern Shore) for more than 
20 years, the inspiration for which was 
my struggle with myasthenia gravis – 
which is a neuromuscular disease. I’ve 
been lucky in dealing with it, as some 
people with the disorder are bound to 
wheelchairs. All told, we raised more 
than $1 million for the MDA.

What’s coming up for you?
I’m planning on staying involved. 

The word “retirement” doesn’t mean 
much to me at the moment but I do 
want to reduce my commitments.

Meet the BWI Business District Icon
By Mark R. Smith

Senior Writer
The name of Lou Zagarino is synonymous with the BWI Business 

District. Few people have invested as much time, money and energy 
into building businesses in that submarket – or have as many stories 
about what the landscape looked like as it was growing as well as 
the hopes for its continued success.

Lou Zagarino

P U B L I C  
R E L AT I O N S
410.730.0316

jeanmoon@verizon.net

Maritime Institute at the helm of training
By Susan Kim

Staff Writer

The Maritime Institute of 
Technology and Graduate Studies 
(MITAGS) is a global leader for seafarer 
training at all levels in a demanding 
industry.

With the goal of gaining, main-
taining or upgrading their licenses, 
students emerge with the knowledge, 
skill and confidence to think on their 
feet aboard ships. 

“We issue about 6,000 certificates 
a year,” said Glen Paine, executive 
director. “These range from entry-
level support positions to specialized 
simulation training, from apprentice-
ship programs to officer-level training. 
MITAGS serves those just starting 
out their careers or continuing their 
education.”

Founded in 1967 via a nonprofit 
trust to enhance mariners’ profession-
alism, MITAGS has two locations, one 
in Linthicum and the other in Seattle. 

Sophisticated simulators help mari-
ners refine their skills in a safe setting 
so they can be effective in not-so-safe 
settings. The simulators allow ships 
to interact the same way they will in 
real life. 

“When it comes to collision avoid-
ance on the job, you don’t have time 
to look at a book,” pointed out Paine. 

MITAGS also helps conduct research 
testing and simulation on a global level, 
saving millions of dollars by assessing 
what’s safe – or unsafe – and not worth 
pursuing. 

For example, if developers are look-
ing to expand a port or design a new 
channel, they may want to simulate the 
expansion with mariners to see if their 
design works. 

In fact, at MITAGS, port designs 

from not only the United States but 
Peru, Brazil, Sri Lanka and other 
countries have been tested in the 
simulators. 

“Who would have thought a little 
school In Linthicum could do all this?” 
marveled Paine.

Visiting the Linthicum site locally, 
one can see an onsite hotel and dining 
service for students so they can focus 
solely on their training. Instructors hail 
from real-life mariner backgrounds, 
and they constantly push their 
students to become better mariners. 

One of the most important – and 
long-term – commitments in the 
maritime industry is training good 
captains. “The captain is the last line 

of defense to ensure the safety of the 
crew and the company’s cargo,” said 

Paine. “It generally takes ten years to 
develop a good captain.”

MI TAGS jo ined the  BWI 
Partnership nearly two decades ago. 
“We were really isolated back then,” 
said Paine. “Then all of a sudden the 
whole area grew up. The BWI partner-
ship provides that link to the business 
people.”

“MITAGS and the conference center 
treasure our relationship with the 
community, and the BWI Partnerships 
has helped nurture that,” added Paine. 
“We try not to be a silo. Plus, we learn 
about a lot of innovation that might 
lead to something good for the mari-
time business if we transfer that 
knowledge.”

❝When it comes 
to collision 
avoidance, you 
don’t have time to 
look at a book.

Photo by Lindsay Moran
Simulators at the Maritime Institute in Linthicum Heights help test port development designs, 
saving money and increasing safety.
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Let us help your business grow.

All loans subject to credit approval. Consult a loan officer for complete details.

®
At The Bank of Glen Burnie® we work right alongside 
you to help your business achieve its financial goals. 
Since 1949, we’ve built lasting relationships based 
on trust, stability and community involvement. Locally 
owned and operated, we have a personal stake in the 
success of the communities we serve.  

All lending decisions are made locally by a team with 
first-hand knowledge of the unique needs of Anne 
Arundel County. 

We offer big bank options, with local, personalized 
customer service. Stop by or call your local branch today 
to see for yourself what community banking means.
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BWI is growing. 
During 2018, BWI had record 

growth, topping 27.1 million passen-
gers, and 2019 looks to be just as busy 
so far. That’s a far cry from 1950, when 
the airport was dedicated on June 24 
by President Harry Truman. In the 
1950s, the airport had 52 weekday 
departures. Compare that to 670 daily 
departures today. 

The LaunchPad program 
encourages small businesses 
to come to BWI.

In 2017, a program called 
LaunchPad began welcoming a cadre 
of small businesses – with products 

ranging from hair and beauty prod-
ucts to herbal teas – to BWI Airport. 
LaunchPad, developed by Fraport 
Maryland and the Maryland Aviation 
Administration, was designed for 
backyard businesses as a way to give 
Maryland micro-businesses a regional 
audience. Selected retailers receive 
12-month leases for a kiosk along one 
of the airport’s busiest concourses. 
“BWI Airport is an economic devel-
opment driver in so many different 
ways,” reflected Gina Stewart, exec-
utive director of the BWI Business 
Partnership, a nonprofit corporation 
comprised of governmental orga-
nizations, private businesses, and 
academic institutions.

Cargo and freight operations 
are key to our local commerce.

Many of the packages delivered 
to your doorstep have come through 
the BWI Airport cargo operations, 
which average ten arrival and depar-
ture flights every day. During 2018, 

439.9 million pounds of cargo moved 
through the airport. 

Employees and passengers 
can work out at the airport. 

Roam Fitness, which installed its 
first location at BWI Airport (next to 
Gate D1) in January 2017, is an airport 

Seven things you didn’t 
By Susan Kim

Staff Writer

The Baltimore/Washington International Thurgood Marshall Airport, ranked the 
22nd busiest airport in the U.S. by tripsavvy.com, is more than just airplanes taking 
off and landing. It’s a complex community that supports 106,000 jobs in the region 
and brings $9.3 billion in business revenue to the state. Here are seven things you 
might not know about the thriving BWI Airport. 

gym situated behind security. Travelers 
can either pay for a day pass or become 
annual members. “We can see an aver-
age of 20 people using the gym every 
day to work out,” said Cynthia Sandall, 
co-founder of the business. “We built 
the gym with the passenger experience 
in mind. Our lockers have outlets in 
them so you can charge your devices 
while you’re working out. We have flight 
information display boards hooked into 
the hardwiring in the cardio room and 
on our communal vanities.”

BWI employees are also a major 
piece of Roam’s clientele, said Sandall. 
“The CEO of the airport has a member-
ship with us. It brings the workplace 
together.”

BWI hosts a Wings for Autism 
program. 

Wings for Autism offers airport 
“rehearsals” specially designed for 
individuals with autism. The Arc has 
held four Wings for Autism events at 
BWI Airport since the program began 

in 2014. “Each event gathers over 150 
individuals with autism or other intellec-
tual/developmental disabilities and their 
family members at the airport to practice 
all the steps involved in air travel – from 
obtaining a boarding pass to boarding 
a plane - with the hopes of being able 
to take a real flight one day,” explained 
Kerry Mauger, senior manager, of Special 
Projects at The Arc. 

“The Wings program helps connect 
families to loved ones that live far away 
and opens the doors for these individu-
als to experience many new adventures,” 
Mauger said. “One parent whose child 
went through the program at BWI stated, 
‘My family took a flight in February. We 
would not have attempted it if it was not 
for the Wings for Autism program.’ ”

There’s a hiker/biker trail 
around BWI. 

This 12.5 mile trail – a great place 
to get outside and stretch your legs 
– snakes around the entire airport, 
including Dixon Park, where you can 

enjoy some of the best aircraft watching 
in the area and a children’s playground. 

A bike rack is located just outside 
the international terminal and rental 
bikes are also available.

BWI has changed its name 
three times. 

Its original name, Friendship 
Airport, stemmed from much of the 

land being originally purchased from 
the Friendship Methodist Church. 
In  1973, the airport was renamed 
Baltimore-Washington International 
airport to attract new passengers 
from the Washington area. In 2005, 
the BWI Airport was renamed  in 
memory of Baltimore native Thurgood 
Marshall, the first African-American 
U.S. Supreme Court justice.

know about the airport
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FROM THE STATE HOUSE
by Len Lazarick

To Register, Visit www.CentralMarylandChamber.org
or Call (410) 672-3422

Virtually tour one of the fastest growing
areas of the state and enjoy an afternoon

of networking and samplings from
restaurants around the region! 

Tour & Taste of the Region

September 19, 2019 
Virtual tour: 4pm - 5pm | Taste: 5pm - 7pm

Tipton Airport

Taste: $15– Members;  $30- Non-Members
Tour & Taste: $35– Members;  $55- Non-Members
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more. 
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the holidays.
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CATERING GUIDETBM

410-884-3888  www.hunanlegend.net

Dine in, Catering & Delivery
Delicious Chinese food

For counties, recession planning ahead
It was a hot sunny mid-August after-

noon a block and a half from the beach 
in Ocean City. But more than a hundred 
county officials and staff crowded a 
windowless meeting room at the resort’s 
convention center to hear about dark 
clouds on the horizon from budget 
officials.

“A Perfect Storm for County Budgets?” 
(Spoiler: Yes) was the topic, and the 
presenters didn’t disappoint.

It is these wonky and well-attended 
sessions at the Maryland Association 
of Counties annual summer conference 
– often five or six going on at the same 
time – that get less attention than the 
multiple receptions and big crab feast 
that get some people riled up over the 
annual junket. 

This year, with many new elected offi-
cials and staff across the state, had record 
attendance of over 1,400 and twice that 
number if you count exhibitors. 

Howard County Executive Calvin Ball 
and most of his top staff attended as did 
a majority of the County Council and its 
staff. Ditto for Anne Arundel County’s 
Steuart Pittman.

As many people in business might 
agree, Robert Sandlass, the Harford 
County treasurer, said, in the past 
decade, “it hasn’t felt like an [economic] 
recovery” until the last year or two. For 
eight years, it had been “death by a thou-
sand cuts” with the state passing down 
its revenue pain to the counties by slicing 
highway aid and shifting teacher pension 
costs, among other cuts. 

The MACo budget session came as 
fears of a recession spiked; bond interest 
changes hammered the stock market, in 
addition to the trade wars.

Sandlass said the counties are less 
prepared to weather an economic storm 
after constant belt-tightening in past 
years.

Andrew Schaufele, director of the 
state Board of Revenue estimates, said, 
“If you’re not planning for a recession, 
you’re wrong.” 

Crunch time on funding formulas
In addition to the prospect of a 

long-anticipated economic downturn, a 
legislative work group is finally crunch-
ing the numbers to adjust school aid 
funding formulas and implement the 
major reforms and policy shifts from the 
Kirwan Commission on Innovation and 
Excellence in Education. 

There is broad enthusiasm for the 
reforms in the education community, 

particularly targeting the racial achieve-
ment gap. But there is little stomach 
among many officials for $4 billion more 
in education spending the reforms would 
cost at the end of a 10-year implementa-
tion plan.

Sandlass figured about $2 billion of 
that would fall to the counties. “Two 
billion is a lot of money,” he said. With 
most counties at or near the maximum 
rate for the local income tax, that would 
translate into a 25-cent increase in most 
counties property tax, “a significant lift.”

By contrast, when the state shifted 
the cost of teacher pensions to the coun-
ties that only amounted to $200 million 
annually.

“We can’t cut our way out of this,” 
Sandlass said. At the state level, “You’re 
not going to save it with sports betting 
and taxing on legalizing recreational 
marijuana. Under the most generous 
estimates those might generate $300 
million in new revenue each year.”

Finding the money
At another session that day, House of 

Delegates Speaker Adrienne Jones pretty 
much agreed with that scenario and said 
the state should reexamine the dozens 
of tax credits the state offers. But that 
approach would still come up short. 

Sandlass’s boss, Harford County 
Executive Barry Glassman, MACo’s 
current president who serves on the 
work group coming up with Kirwan 
funding formulas, told another session 
that implementation of Kirwan might 
need to be extended beyond 10 years.

Schaufele said while there may be “a 

long-run payoff” on additional spending 
on education, “You can’t get to $4 billion 
without going to the middle class.”

“You’ve got to revisit the policy on the 
sales tax,” and begin taxing digital goods 
and services. 

Sandlass suggested that any new 
education funding formulas would proba-
bly not kick in until after the next election. 
He didn’t say why, but Republican Gov. 
Larry Hogan made clear in the governor’s 
traditional closing speech to MACo why 
that delay was likely. 

Hogan: No new taxes
“With little thought, the legislature 

rushed through the so-called Kirwan 
plan, which will require billions and 
billions more in mandated spending 
increases for county and state taxpay-
ers,” Hogan said, calling the proposals 
“well-meaning, but half-baked and 
fiscally irresponsible.”

“They took this action without any 
regard to funding formulas and with 
absolutely no plan whatsoever for how 
any of your counties or the state taxpay-
ers could possibly be able to pay for any 
of it,” he said. 

Hogan said an analysis by the 
Department of Budget and Management 
found that full implementation of all 
Kirwan Commission recommenda-
tions would create a fiscal shortfall of 
$18 billion for the state. As a result, 
the department estimates Maryland 
households would each be forced to pay 
an additional $6,200 more in taxes over 
the next five years.  

“So, let me just be crystal clear: not a 
single one of those things is ever going 
to happen as long as I’m governor of the 
state of Maryland,” Hogan said. That was 
not a new pledge from Hogan, but it was 
his most public and forceful.

The legislature may move ahead 
to pass the funding formulas, and the 
taxes to pay for them. But the votes on 
tax hikes in the O’Malley years suggest 
that even with a dominant Democratic 
majority, most tax increases do not pass 
with veto proof majorities.    

Photo courtesy of the governor’s office  
Gov. Larry Hogan (left) and Howard County 
Executive Calvin Ball chat at the Maryland 
Association of Counties crab feast. 

Iron Bridge offers sips, 
savors and surprises

By John Powers

Iron Bridge Wine Co. is popular. So, if you are 
planning a dinner outing, I suggest, thinking ahead. 
After several for tries for an evening reservation, we 
settled for a Saturday afternoon lunch. And, it was 
delightfully relaxing and delicious.

As we settled into our seats, we watched the 
tables fill up and were happy that we called ahead 
even for lunch.

Such is the success and reputation Steve Wecker 
and his team have developed at the venerable estab-
lishment on Route 108, near Clark’s Elioak Farm.

The bar is a comfy place to enjoy a glass of wine 
with hors d’oeuvres or even take your meal.

The main room is set up for dining at tables, 
positioned at close quarters or on a sofa. A larger 
dining room behind the curtain offers space for 
groups.

So, let’s get to it.  
It’s not called a “wine company” by accident. Yes, 

the wine selection is worth the trip. The informed 
wait staff can help with selections or you can go 
with the “Wine of the Day,” the “Flight of the Day” 
or if you are feeling extra spunky go for the “Flight 
of Fancy.” The wine offerings include some rare 
finds and old favorites. Either way, it’s relaxing 
to sip and savor while studying the diverse menu 
options.

Iron Bridge Wine Co is more than vino. The 
menu is eclectic and delectable. Proud of “an 
ever-changing menu,” you may want to explore the 
website (www.ironbridgewines.com) before going to 
brunch, lunch or dinner. But even the website can’t 
keep up with the changing menu choices.

Salads, soups, cheese platters, seafood and other 
funky dishes make a visit to Iron Bridge Wine Co. 
a first-time experience, no matter how often you 
have been there! 

On our visit, we went a little crazy with Elk Patee 
as a starter and an entrée hot dog with zucchini frits 
to pair with a flight of wine.

The desserts are described as decadent and that’s 
appropriate. Another “d” word is delectable.

Happily, the menu also included a significant 
number of Gluten Free choices.

More good news. Iron Bridge Wine Co. can come 
to you. They offer off site catering as well as on site 
private events.

If you are looking for a restaurant that gives you 
that joie de vivre, Iron Bridge Wine Co. is it.
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by Simone BensonIs Howard County age-friendly?

The demographic of older residents is increasing. Is 
Howard County doing enough to prepare for this sea 
change?

Over time, county plans, land use regulations and 
projects have addressed the increasing need to service 
this growing older segment of our population.

In 2015, a large project was completed, with much 
community input, leading to the county’s plan called 
“Planning for the Growth of the Older Population 
– Creating an Age-Friendly Community,” (the AGC 
Plan). It is time for an update of this plan, especially 
with regard to an implementation schedule of its many 
findings. 

Before additional study, let’s implement what we 
have already discovered. The AGC Plan suggested 
improving caregiver support, housing, publicizing 
county resources and organizational improvements 
for measurement, accountability and assistance across 
county departments.

The most recent AARP livability ratings gave Howard 
County a 60 percent score, with housing at only 35 
percent. 

The housing issue is multi-faceted. There are those 
who want to age in place and stay in their homes. There 
are those who prefer to move to an age-restricted 
community, many of which exist in Howard County or 
are coming soon. Both areas need further oversight.

 The county used to more readily provide free home 
visit assessments, where advice and sometimes financial 
assistance were given to modify houses to support aging 

in place. This should be further utilized, publicized and 
better accommodated by Office of Aging staff with aging 
in place certified specialists.

Regarding new housing, Howard County has pros 
and cons about aging friendly. This past spring, while 
local state legislators were crafting legislation to enable 
the County Council to increase developer impact fees, 
they struggled over what was “senior friendly.” The Bill 
ended up exempting “senior housing” from increased 
fees and where that housing is also affordable, from any 
fees, even current ones.

When should we reduce fees to builders in Howard 
County? It stands to reason we need to create an incen-
tive to do something that isn’t already being done. 

Exempting affordable 55+ housing is commendable, 
as that’s quite the unicorn in Howard County, however, 
why exempt all of what is labeled “senior housing?” 
There is already a market for it, so supply is here and 
more is coming. If we are going to give yet another large 
benefit to developers, what do we get for it?

Building age-restricted dwellings allows for a much 
larger number of units to be constructed than other-
wise would be allowed in the underlying zone. Lowering 

building fees begs the question, what do we require of a 
project to get these benefits? 

The Universal Design Guidelines (UDG) for Howard 
County lays out some requirements and offers a lot of 
suggestions for the creation of age-restricted housing. 
They have not been materially updated for over ten years. 

The UDG’s suggestions include handrails, switches, 
thermostat placements, safety features in bathrooms, 
layout issues to improve mobility, visual smoke alarms, 
anti-scald plumbing, cabinet placement heights and 
many other security, safety and access issues.

These suggestions should be requirements for new 
age-restricted housing.

For some time, Howard County has given benefits 
to older residents via property tax credits and increased 
free transportation. If we could address more aging in 
place assistance and housing issues, maybe we could 
bump up that AARP rating. 

After all, it is only fair to get something back for 
the older community, given the extra benefits that the 
suppliers of age-restricted housing receive at the county 
level.

Lisa Markovitz is president of the Maryland civic/polit-
ical group, The People’s Voice.

YOUR TURN
Share your views on this month’s My Turn. 

Submissions must be signed, include a phone number 
and email address. Please keep your comment to 250 
words or less and send them to info@bizmonthly.com

Help us lead on 
business advocacy!

As the recognized voice of the 
Central Maryland Region on issues 
like development, infrastructure 
investments and transportation 
needs, the Central Maryland Chamber 
(CMC) is an active advocate for area 
business interests. 

Chamber leaders meet regu-
larly with public officials at the 
county, state and federal levels to 
discuss policy issues of concern to 
our membership and often testify 
before local governments and state 
government.

At the state level, the CMC’s 
Legislative Committee annually 
reviews more than 100 bills affecting 
business and provides alerts to our 
affected members and feedback to 
our representatives in the Maryland 
General Assembly. 

The Chamber’s annual publication 
highlighting priority issues is distrib-
uted to local officials and Chamber 
members are encouraged to contact 
their elected officials and even testify 
on topics which impact their business 
directly.

Another important role for the 
CMC is advocating for resources for 
Maryland’s largest employer, Fort 
Meade. 

Working with our partners in the 
Fort Meade Community Covenant 
Council, we successfully advocated 
for federal and state funds to expe-
dite the widening of MD175 and for 
a new interchange at MD175 and the 
BWI Parkway and for increased transit 
funding.

The CMC also had numerous 
opportunities to meet with Army 
officials to ensure Fort Meade receives 
the resources it needs to support the 
growing employment levels there.

The CMC will continue to advocate 
for businesses throughout the region.  

Just within the last year the CMC 
has tackled issues pertaining to the 
minimum wage rate, government tax 
and fee increases, business tax incen-
tives, affordable health insurance 
programs and increased government 
regulation. 

If you would like to be a direct 

contributor to these advocacy efforts 
on behalf of businesses or learn 
more about the CMC’s Legislative 
Committee, please contact the 
Chamber at 410-672-3422 or Info@
CentralMarylandChamber.org. 

Help Us Support Fort Meade!
As a reader of The Business 

Monthly, you most likely understand 
the impact of Fort Meade on our 
regional economy. Not just defense 
contractors, but retailers, restaurants 
and service companies in our area 
benefit from Fort Meade’s economic 
influence. 

Fort Meade has an annual impact 
on Maryland of $30 billion. In addi-
tion to being the largest economic 
engine in the state, it is also the larg-
est employer in the state with nearly 
60,000 direct employees.

There are also roughly 2.5 contrac-
tors off Fort Meade for every worker 
on the installation (i.e. close to 
150,000 additional direct jobs) help-
ing to support its critical mission. And 
this doesn’t include all the indirect 
jobs in our region due to Fort Meade!

With such a strong economic gener-
ator in our midst, shouldn’t we make 
them feel welcome in our community?

That’s the role of the Central 
Maryland Chamber’s Military Affairs 
Committee. 

Since 2008, the Military Affairs 
Committee has sponsored military 
family and service member focused 
events on Fort Meade, staffed tables 
to provide information on our area 
and local businesses and raised funds 
for on post organizations. 

With declining federal support, 
Fort Meade is asking the Military 
Affairs Committee to expand its 
participation and further support 
the installation. If you would like to 
be a direct contributor to these or 
learn more about the CMC’s Military 
Affairs Committee, please contact the 
Chamber at 410-672-3422 or Info@
CentralMarylandChamber.org. 

Raj Kudchadkar is president and CEO 
of the Central Maryland Chamber.

Networking works with 
the right techniques

The Howard 
Chamber is a 
m e m b e r s h i p 
o r g a n i z a t i o n 
dedicated to 
helping busi-
nesses grow and 
succeed. 

The Chamber 
holds various 
n e t w o r k i n g 
events year around as part of its 
dedication to bettering businesses in 
Howard County. 

Networking can open many doors 
and windows to anyone at any stage 
of their career. It is simply the process 
of developing mutually satisfying busi-
ness relationships with like-minded 
people. 

From formal business conferences, 
to informal coffee meetings to online 
and social networking. Networking 
can be difficult if networking is not 
instinctive. 

Here are a few tips about network-
ing to help you succeed at your next 
event.

Don’t Force It 
Chemistry is everything! Don’t just 

shove your business card into every-
one’s hand without an introduction. 
Don’t be afraid to introduce yourself. 

Have a genuine interest in the 
person you’re speaking to. Sincerity 
goes a long way, so be honest. An 
authentic connection is far more bene-
ficial and valuable to your business or 
your growth as a professional. 

Authentic networking can lead to 
long lasting business relationships and 
increased business development. 

Also, don’t forget to follow-up with 
the people you meet. 

Two-drink Maximum 
Free booze? Why Not.
Typically, informal events like 

professional mixers serve alcohol. It 
is important to be aware of your limit. 

Sticking to the rule of a two-drink 
maximum rule is the best. Liquid 
courage can give a little confidence 
but appearing intoxicated is the worst 
thing you could possibly do. 

First impressions are everything 
and a bad impression like intoxication 
can ruin future possibilities.

The Power of LinkedIn
A LinkedIn profile is a profes-

sional essential. Social networking is 
a new tool beyond typical face to face 
interactions. 

It is important to keep your 
LinkedIn profile current and up to 
date. Don’t just be a people watcher on 
LinkedIn. Stay connected and engaged 
with your connections. 

There is no embarrassment in 
doing a little research on a person or 
business before attending an event. It 
makes you appear prepared and shows 
that you’re not interested in wasting 
anyone’s time. 

Make sure your information on your 
profile is correct and complimentary to 
who you are as a professional. 

Whether you are at the beginning 
of your career or a business veteran 
embarking down a new path, network-
ing will be a part of the journey. 

Are you looking to network? The 
Howard County Chamber is a great 
resource to get started. Use these 
networking skills at an upcoming 
Howard Chamber event. 

Stay connected at www.howard-
chamber.com 

Simone Benson is the communications 
manager at the Howard Chamber.
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Senate stalls changes for small business 
The Senate Committee on Small Business and 

Entrepreneurship postponed an important vote on 
a bill affecting all small businesses before taking 
summer recess because it failed to agree on proposed 
critical regulatory changes. 

Now that Congress is back in session, the 
Committee may choose to consider the draft legis-
lation which contains 15 changes that, if passed, will 
be game-changers for all small businesses nation-
wide including Service-Disabled Veteran-Owned 
Small Businesses (SDVOSBs,)  Women-Owned Small 
Businesses (WOSBs,) Economically-Disadvantaged 
Women-Owned Small Businesses (EDWOSBs, 
HUBZone and those certified under the 8(a) Program.

The chairman’s draft contains the following 
changes that affect all small businesses regarding 
federal contracting, access to capital, small business 
cyber security, and regulatory issues.

Federal Contracting
• Raises sole source thresholds to $8 million gener-

ally and at $10 million for manufacturing contracts.
• Allows sole source contracts calculations for each 

option year instead of the current one-time total 
amount of the award.

• Amendment to eliminate the rule of two language 
for sole source contracts from the WOSB, HUBZone, 

and SDVOSB programs.
• Solidifies Small Business Runway Extension Act, 

allowing for 5-year average of gross receipts for reve-
nue based NAICS codes and adds employee based 
NAICS codes to the calculation by allowing them to 
also use a 5-year average for the purposes of size 
determination.

• Requires agencies to pay small business 
contractors for work performed within 15 days of 
performance.

• Requires the SBA to commission an indepen-
dent external study to determine which industries 
are underrepresented by women.

• Allows for equity investment in women and 
minority owned small businesses for federal contrac-
tors by women-owned/minority-owned equity firms.

• Adds the SBA as a member of the Federal 
Acquisition Regulatory (FAR) Council.

• Eliminates a rule that prevents SBA from distribut-
ing more than 1/55th of its microloans in any one state.

• Requires much needed data on microloans, of 
which women are the largest consumers. • Expands 
the role of the SBA Office of Advocacy to weigh in on 
regulations affecting small businesses.

• Requires a five-year review of regulations’ effect 
on small businesses.

• Allows the Office of Advocacy to write a letter 
questioning an agency’s certification that a proposed 
rule would not have a significant impact on a substan-
tial number of small entities and asking the agency 
to reconsider.

• Mandates that the SBA Administrator establish 
a program to designate employees of lead SBDCs as 
certified to provide cyber strategy assistance to small 
businesses.

• Directs the SBA to develop a cybersecurity 
clearinghouse that consolidates federal government 
cybersecurity information specifically for small busi-
ness assistance. 

None of these changes are guaranteed at this 
point. It is possible for any business person who 
wishes to contact their senators to ask that the sena-
tors understand their constituents wishes, whatever 
stance or opinion held.

Gloria Larkin is president and CEO of TargetGov 
and a national expert in business development in the 
government markets.

GOVERNMENT 
CONTRACTING

by Gloria Larkin
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Check out our new website at
www.businsure.com

Get a quote, apply online, and purchase your coverage.

Certified Veteran-Owned Business

Commercial Insurance Managers has provided comprehensive coverage and competitive 
rates in commercial insurance and employee benefits since 1989. As a VOSB, we are 
providing our services to the Federal Government and other small business contractors 
who need insurance, a partner or a prime contractor.

We also specialize in insurance for  
nonprofit and social service organizations.  

Go to www.businsure.com  
or call us at 410-799-2142
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Elkridge MD 21075
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www.businsure.com

Commercial Insurance Managers has provided comprehensive 
coverage and competitive rates in commercial insurance and 
employee benefits since 1989. As a VOSB, we can provide our 
services to the Federal Government and other small business 
contractors who need insurance, a partner or a prime contractor.

We also specialize in insurance for nonprofit and social service organizations.
Get a quote, apply online, and purchase your coverage.

Go to www.businsure.com or  
Call us at 410-799-2142

Lighting the Way to Business Security
 BUSINESS EMPLOYEE
 INSURANCE BENEFITS

Voted 2017 Small 

Business of the 

Year by the Howard 
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Awarded the SBA Veteran Owned Small Business of 
2018

info@crusaders4change.org
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   Accredited Financial Counselor (AFC)®️

 Get out of debt and improve your credit score

contact us for a FREE 30-minute phone consultation

Black Engineers, schools join
to encourage STEM careers

The Howard County 
Public School System 
(HCPSS) partnered with the 
Howard County Chapter of 
the National Society of Black 
Engineers, Jr. (HoCo NSBE, 
Jr.) to promote academic 
excellence, technology 
awareness  and personal 
development for Howard 
County students. 

Under the terms of the 
agreement, HoCo NSBE, Jr. 
will work with HCPSS staff to develop 
science, technology, engineering and 
mathematics (STEM) programs and 
initiatives that provide leadership 
training and career exploration oppor-
tunities for students in grades 5-12. 

HoCo NSBE, Jr. will support students 
by serving as classroom speakers for 
STEM related topics, providing resources 
for parents to explore STEM opportuni-
ties at home, and participating on HCPSS 
advisory and school committees. 

HCPSS students will be invited to 
participate in HoCo NSBE, Jr. compe-
titions, personal development trainings 
and community STEM events. 

Howard County Board of Education 
Chair Mavis Ellis, Board Member 
Chao Wu, HCPSS Executive Director 
of Community, Parent, and School 
Outreach James LeMon, Executive 
Director of Program Innovation and 

Student Well-Being Caroline Walker, 
Coordinator Academic Access and 
Achievement Sheree Whitby, Black 
Student Achievement Program Specialist 
Nicole Brown and MESA Howard County 
Coordinator Raymond Lucas joined 
Howard County Chapter of the National 
Society of Black Engineers, Jr. Founder 
Richard Butler and Chapter Advisor 
Ronald Royster to sign the formal agree-
ment at the July 26 event.

The mission of the National Society of 
Black Engineers is to increase the number 
of culturally responsible Black Engineers 
who excel academically, succeed 
professionally and positively impact 
the community. NSBE Jr. provides a 
Pre-College Initiative program designed 
to stimulate the interest in STEM with 
the goal to encourage students in grades 
K–12 to attend college and pursue tech-
nical degrees.

HCEDA elects 
board leaders 

The Howard County Economic 
Development Authority (HCEDA) 
board of directors elected Steven 
Snelgrove, president of Johns Hopkins 
Medicine - Howard County General 
Hospital, as the new board chair and 
Cyndi Gula, managing director and 
co-founder of Gula Tech Adventures, 
as the new board vice chair.

“We are excited that the HCEDA 
Board of Directors made the decision 
to elect Snelgrove and Gula to lead 
them and guide this organization,” said 
Lawrence Twele, CEO of the HCEDA. 
“Both individuals have dedicated 
themselves to the service of our organi-
zation and we look forward to working 
with them in their new capacity.” 
“Howard County is one of the most 
attractive business communities in 
the entire United States based upon 
its quality of life amenities, amaz-
ing public education and healthcare,” 
said Snelgrove. “Our board’s work will 
position this community for continued 
growth consistent with the strategic 
plan and our values.”

Gula, who was appointed to the 
HCEDA Board in 2016, has a rich 

background in the 
Cyber and technology field. Gula and 
her husband, Ron Gula, cofounded 
Tenable Network Security, Howard 
County’s largest cyber security 
company, a business they exited from 
in 2016, before founding Gula Tech 
Adventures.

“I look forward to seeing the constel-
lation of services the EDA provides 
along with other components together 
under one roof at the Howard County 
Innovation Center, including the 
Howard Tech Council, the Maryland 
Center of Entrepreneurship and the 
HCEDA,” said Gula.

Snelgrove and Gula replaced Dr. 
Timothy Collins, Chief Government 
Relations Officer at the Johns Hopkins 
University Applied Physics Laboratory, 
and William Stone, president of 
Mobern Lighting, as chair and vice 
chair. 

CAC gets board members
Lillian Bauder and Dave Sciamarelli 

have been named to Community Action 
Council of Howard County Board of 
Directors. Dr. Lillian Bauder, who resides 
in Columbia, was most recently the vice 
president of Masco Corporation and also 
served as the chairman and president of 
the Masco Corporation Foundation and 
led their global civic and charitable activi-
ties prior to her retirement in 2007. Dave 
Sciamarelli serves as the vice president of 
MacKenzie Commercial Real Estate and 
is also the CEO of Estelle, LLC.  

Kristi Simon

CAC names Simon 
director of operations

 Kristi Simon was recently named 
director of operations for the 
Community Action Council of Howard 
County (CAC).

According to CAC, Simon will 
develop and implement integrated 
service delivery plans and oversee 
the organization’s client information 
management system, in support of 
CAC’s 2-Generation Approach.    

“We are delighted to have such a 
proven community leader join our team 
and support the organization in improv-
ing the quality of life for the residents 
of Howard County,” said Bita Dayhoff, 
president of the Community Action 
Council of Howard County, “Kristi is a 
proven leader with more than ten years 
of stellar service to Howard County.” 

For the past ten years, Simon worked 
at the Howard County Chamber of 
Commerce, serving as director of events 
and vice president. At the Chamber, 
Simon was responsible for operations 
management, human resources and 
communications management, as well 
as creating collaborative partnerships, 
and overseeing the operations of the 
Chamber’s Young Professional Network 
and GovConnects contracting division.  

Simon said, “Having lived and 
worked in the county for many years, 
my love for the community runs deep. I 
look forward to bringing my association 
management experience to this role and 

I can’t imagine a better job than to serve 
others alongside the incredible team at 
CAC.”   

Community Action Council of 
Howard County (CAC) was established 
in 1965 as Howard County’s desig-
nated antipoverty agency charged 
with diminishing poverty, enabling 
self-sufficiency and advocating for 
low-income families and individuals. 
CAC serves more than 35,000 indi-
viduals each year with food, housing, 
energy and weatherization assistance 
as well as early childhood education 
programs. 

PEOPLE IN BIZ

LHC adds to board
Leadership Howard County (LHC) 

has named new officers and members 
of the board of directors. They are 
Wynne Hayes, secretary; Joe Garrison, 
treasurer; and Suzi Padgett, general 
membership chair. In addition to 
Padgett, LHC elected five new board 
members. They are Liz Crammond, 
Peter Hill, Brendan Mahoney, Kimberly 
Prescott and Sue Ann Shafley.

TEDCO names officers
The Columbia-based Maryland 

Technology Development Corp. 
(TEDCO) announced that its board 
of directors elected four new execu-
tive officers. They are Myra Norton, 
president and COO, Arena, chair; Tina 
Williams-Koroma, president, TCecure, 
vice chair; Robert Lord, co-founder and 
president, Protenus, treasurer; and 
Jennifer Elisseeff, professor, The Johns 
Hopkins School of Medicine, secretary. 

Hall exits UMBC
Tim Hall has resigned as director 

of athletics at UMBC to accept a simi-
lar position at the Southern Illinois 
University-Edwardsville. The university 
also announced that Jessica Hammond-
Graf will serve as interim director of 
athletics, just four months after Hall 
promoted her to deputy athletics 
director. 

CAMI’s Smith resigns 
Stacey Smith has resigned after 

four years as the Cybersecurity 
Association of Maryland Inc.’s (CAMI) 
president and CEO to explore other 
opportunities. Her accomplishments 
include leading efforts to drive the 
Cybersecurity Incentives Tax Credit 
Bill and the creation of CAMI’s annual 
awards ceremony. The organization 
has promoted Samantha Conklin to 
director of operations. 

FMA Foundation appoints Velez 
Frankie Velez ,  of  Boeing 

Intelligence & Analytics, has been 
appointed to the Fort Meade Alliance 
(FMA) Foundation’s board. Velez 
currently serves as vice president and 
chief operating officer for the Boeing 
Intelligence & Analytics subsidiary. 

Hogan taps Croghan
Maryland Gov. Larry Hogan has 

appointed Diane Croghan to serve 
as deputy chief of staff in his office 
for labor, housing, education, human 
services and health matters. Croghan 
succeeds Tiffany Robinson, who the 
governor recently appointed to be 
Maryland’s secretary of labor.

Ball appoints Bonzon at OCF
Howard County Executive Calvin 

Ball announced Erin Bonzon as the 
new head of the Howard County Office 
of Children and Families (OCF). She 
most recently served as the project 
director for Child and Family Health 
for the National Academy for State 
Health Policy in Washington, D.C. 

Tenable appoints Zecher 
Tenable, of Columbia, appointed 

Linda Zecher as an independent 
director to its board of directors. 
Zecher currently serves as the CEO 
and managing director of The Barkley 
Group, a boutique consulting firm 
focused on the digital transformation 
of enterprise organizations. 

Parker joins Greenberg 
Gibbons

Greenberg Gibbons, announced Gene 
Parker as its executive vice president and 
chief operating officer; he will also join 
the firm’s board of directors. Parker will 
oversee strategic operations, leasing and 
asset management activities of a portfo-
lio of 5.5 million square feet.

Cyndi GulaSteven Snelgrove

Lillian Bauder Dave Sciamarelli

Kupcakes & Co. donates $15,000 to hospital
Michelle and Bill Kupiec, owners of 

Kupcakes & Co. recently donated $15,000 
to Howard County General Hospital as 
part of their “Pay it Forward” campaign. 

The contribution will be dedicated for 
use by the pediatric department of the 
hospital. 

Giving back to the community is an 
integral part of the Kupiecs’ business 
model, and they strive to “pay it forward” 
every day. 

Michelle and Bill are passionate about 
helping others in need and donate their 
cupcakes weekly to local food pantries 
and homeless shelters in the area. 

Since the opening of their first 
location in 2011, Kupcakes & Co. has 
donated a total of $30,000 to Howard 
County General Hospital’s pediatric unit.

The premature birth of their twin 
girls, Amanda and Allison, gave Michelle 
and Bill firsthand experience with 
Howard County General Hospital. 

“We understand, maybe more than 

most, the value of exceptional pediatric 
care,” explains Michelle Kupiec. “They 
made a tremendous difference in the 
lives of our children. Being able to give 
back to them helps bring meaning to 
what we do every day.”

Steve Snelgrove, president of Howard 
County General Hospital, was on hand 
with several executive team members 
to accept the $15,000 check the Kupiecs 
presented. Speaking to the staff of the 
Kupcakes & Co. Clarksville location, 
Snelgrove said that Michelle and Bill 
demonstrate “are wonderful mentors 
to have. They exemplify the best our 
community has to offer not only with 
their work ethic, but the compassion and 
kindness they show to others. Howard 
County General Hospital is grateful to 
Michelle and Bill for supporting the work 
of our entire staff.”

Kupcakes & Co., now with two loca-
tions in Elkridge and Clarksville, offers 
custom cakes and desserts.
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Staff Writer

It’s Back to School and all summer 
long administrators have been getting 
ready. In Howard County, with a 
total annual operating budget of 
$972.7 million, 4,675 teachers and 
57,801students will soon be meet-
ing for 180 academic days in 12 high 
schools, 20 middle schools and 42 
elementary schools. This coming year, 
the first day of school is Sept. 3 and 
the last projected day of school is June 
15, 2020. Following is a glimpse at the 
latest figures from the Howard County 
Public School System (HCPSS)

850 
New students will attend HCPSS 

schools in 2019-20
The number of additional students 

attending HCPSS schools from one 
year to the next would fill the county’s 
largest elementary school to capacity ... 
and then some. “Many HCPSS schools 
have become crowded, resulting in 
the need to undergo a comprehensive 
boundary review process and possi-
ble redistricting to ensure optimal 
learning environments and equitable 
opportunities for every student,” said 
Brian Bassett, HCPSS spokesperson.

 6:30 a.m.!
 
The earliest-morning bus ride 

prize goes to students from Mount 
Hebron High School who live near 
Old Frederick Road and Weatherstone 
Drive. They catch the bus at 6:30 a.m. 

22.5% 
Free and Reduced Meal Program 

(FARMs) participation

Nearly a quarter of Howard County 
students receive free or reduced-
priced meals. “Though we believe the 
number of qualifying families to be 
much higher, it is still surprising that 

in a county as affluent as Howard, a 
quarter of our children are living in 
poverty and many more are struggling 
just above the qualifying line,” said 
Bassett. “In order to thrive during the 
school day, our students’ basic needs 
must first be met, including a nutri-
tious breakfast and lunch.”

 

21.77% 
English learner graduation rate

The graduation rate of students with 
limited English proficiency increased 
by nearly 22 percent from the Class of 
2016 to the Class of 2018. Additionally, 
the dropout rate decreased by slightly 
more than 12 percent for the same 
student group during this time.

 29 
Schools have access to a social 

worker

There are growing numbers of 
students and staff affected by mental 
health, social-emotional and behav-
ioral issues who require support. There 
are currently just five social workers 
supporting students and staff in 29 
schools and supplementing the work 
being done by counselors, psychol-
ogists, nurses and others in all 77 
schools. “Additional support and fund-
ing are needed to serve the needs of 
our students so that they may be able 
to learn and thrive,” said Bassett. 

 

91%
High school graduation rate in 

Howard County.  The statewide aver-
age high school graduation rate is 87 
percent. Photo by Nicholas Griner, Howard County Public School System.

180 days of learning
Schools begin new academic year


