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proud member of The BWI 
Business Partnership and the 

Board of Directors since 2018. 

Congratulations
Amy Polefrone

President & CEO

Awarded Small Business of the Year 
by The BWI Business Partnership

HR Strategy Group helps solve your toughest 
human resource challenges. We take care of 

the details so you can run your business. 

www.hrstrategygroup.com  
410.505.8723

HR Advisory Services  
Search & Recruitment  
HR Compliance & Audit   
HR Crisis Management






KEEPING US MOVING
Celebrating the BWI Business Partnership

For nearly 35 years, the BWI Business Partnership has united business, 
government and academic institutions to work together to:

	Promote strong transportation policy and initiatives
	Drive sustainable economic and workforce development
	Facilitate strategic relationships for growth of the BWI Region

With decades of leadership and advocacy for Maryland’s transportation 
industry, The Business Monthly invites readers to learn more about the 
people, companies and institutions who are working to keeping us moving 
and our community thriving. Initiatives include actively supporting 
improvements in the transportation network in the corridor, including 
sound commuter programs that benefit employees and employers and 
promoting development of BWI Marshall Airport and support Ft. George G. 
Meade and our intelligence community.As an advocate, the BWI Partnership 
meets with local, state and federal agencies, elected officials, businesses 
and organizations to collectively represent the interests and views of its 
members.

tiptonairport.org
Business | Recreation |  Education

business trips
Schedule business trips, at the best times for you!

sightseeing tours
Offer sightseeing tours for your clients or family!

beach vacations
Avoid the Bridge!

learn to fly
For fun or a new career!

410-222-6815
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Cate Paris (left) and Gina Stewart of the BWI Business Partnership 
pose with BWI Thurgood Marshall Airport’s Ricky Smith during 
the closing ceremony at this year’s Summer Youth Initiative. 

What is the BWI Business Partnership?
By Cate Paris

In the nearly 35 years since the BWI Business 
Partnership was founded, the nonprofit has evolved 
from being a Transportation Management Association 
for Central Maryland to boasting a membership 
comprised of 200+ governmental organizations, private 
businesses and healthcare and academic institutions. 

The Partnership facilitates meaningful strategic rela-
tionships between its members and the community, and 
it advocates for strong transportation policy and initia-
tives imperative to sustaining and driving economic and 
workforce development throughout the BWI Region.

The Partnership focuses on sound transportation 
resources and business infrastructure and advocates 
for policies, programs and projects at the local, state 
and federal levels that benefit the region. 

The organization has partnered with the Greater 
Baltimore Committee, Central Maryland Regional 
Transit Plan Commission, Fort Meade Community 
Covenant Council and the Anne Arundel County Office 
of Transportation to educate and advocate. 

The Partnership’s Transportation Think Tank Series 
(T3) has attracted sizable audiences on a monthly basis 
to learn about emerging technologies and innovations 
in transportation in the region. Representatives from 
the Northeast Maglev, Southwest Airlines, and BWI 
Marshall Airport, among others, have shared updates 
on current and future projects with attendees. 

The series will begin again on Sept. 25, featuring 

State Highway Administrator Greg Slater.
In July, the Partnership launched the second year 

of service of the County Connector Shuttle, a grant-
funded initiative designed to tackle the challenge of 
connecting people to jobs in Anne Arundel County. 

Last year, the Local Development Council of Anne 
Arundel County (LDC) and the County Executive 
expanded the shuttle operated by the Partnership with 
funds from video lottery terminals at Live! Casino & 
Hotel. The funds allow the Partnership to offer its 
service to commuters for free. 

Now, the shuttle operates 365 days a year, 19 hours 
a day, making stops at the BWI Light Rail; BWI MARC/

Amtrak Station; Arundel Mills/Live! Casino; Arundel 
Preserve; and the Dorchester Woods community.

In the previous year, the shuttle serviced 90k+ 
passengers. Ridership is up this year; in July, the shut-
tle transported 8,975 riders, an increase of 66 percent 
from the previous year. 

Through its Foundation, the BWI Business 
Partnership spearheads several community outreach 
efforts.

Recently, the BWI Thurgood Marshall International 
Airport wrapped up the 5th Annual Summer Youth 
Initiative. The Partnership participates in the plan-
ning committee and raises the funds each year to offer 
this week-long camp for free to 50 inner city Baltimore 
youth between the ages of 10 and 13 who experience a 
variety of transportation jobs surrounding the airport. 

Over the years, the Partnership has become widely 
known for its Signature Speaker Breakfast Series, which 
attracts between 200 and 300 business and commu-
nity leaders each month. The topics covered provide 
attendees with information pertinent to making sound 
decisions that impact businesses, employees, clients, 
and the community. 

The organization is supporting the Cybersecurity 
Association of Maryland, Inc. (CAMI)’s Cyber Solutions 
Showcase on Sept. 19 and is producing an Economic 
Development Summit at Turf Valley Resort on Oct. 2.

Under the leadership of new Executive Director 
Gina Stewart, even more is in store for the 
Partnership and its members. 
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Get ready for lift off
Fraport Maryland is dedicated to growing 
small and minority owned businesses.

Fraport-USA.com

Fraport Maryland is the developer 
and manager of the concessions 
program at Baltimore Washington 
International Thurgood
Marshall Airport.

We are fully committed to the 
federal Airport Concession 
Disadvantaged Business Enterprise 
program (ACDBE) by providing 
opportunities for certified businesses 
to participate in the airport’s 
concessions program.

We’re also proud to have developed 
a program, called Launch Pad, to 
promote and provide exposure to 
small businesses by offering them
kiosks at the airport.

Our intent is to help these 
businesses capitalize on the traffic of 
over 27 million* travelers who come 
through BWI Marshall Airport each 
year. 

*2018 statistics

Fraport_GBUL Program Booklet Ad 9.5x10.5.indd   1 7/16/19   10:06 AM
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■ Complimentary Breakfast 
■  Complimentary Airport Shuttle 
■  Park ‘n’ Fly 
■  Kitchens in ALL Rooms 
■  LEED Gold Certified 
■ Fitness Center
■ Complimentary Evening Social 
with Food, Beer and Wine!

TOWNEPLACE SUITES MARRIOTT ®

add life to longer stays

1171 Winterson Road, Linthicum, MD 21090 |  410-694-0600  |  www.marriott.com/bwits

®
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What was your introduction to the 
BWI Business District?

I followed a college friend here from 
Michigan State University, after a stint 
in the U.S. Navy, to work in a restau-
rant group. 

I got into the hotel business in 
1971 at what is now the DoubleTree 
by Hilton Baltimore-BWI Airport on 
Elkridge Landing Road. It was one of 
the two hotels in what we now call the 
BWI Business District. The other was 
the Friendship Hotel which I moved 
over to in 1972 and stayed with until 
its ownership was sold in 1980. 

My next move was to a restaurant 
in North Linthicum, Lancer’s, which 
I eventually bought and renamed The 
Rose; then I established the Comfort 
Inn, which is still there, and eventu-
ally the adjacent Sleep Inn (now a Best 
Western). Our company sold all three 
businesses in 2008.

What is a solid occupancy rate? 
There are variances for different 

hotels but generally, 69 percent is what 
you need to be profitable.

What was different about being the 
only solo owner/operator in the BWI 

submarket when you owned the 
Comfort Inn (1984-2012) and the 
Sleep Inn (2002-2012), especially 
when all of the big chains moved in?

The difference is that the success 
of the property was on me – not the 
company, the stockholders or corpo-
rate. There were some very difficult 
times in the early years of our owner-
ship. However, that also allowed me 
to make decisions out-of-the-box and 
to adjust to the market and to become 
more involved in the community and 
have opportunities to participate in, 
and contribute to, various causes. 

Did you ever dream this submarket 
would grow so large?

Absolutely not. I knew it would 
grow but in 1980, BWI Airport served 
two million passengers per year; now 
it serves 27 million per year. Today, 
airport officials think that number will 
increase to more than 30 million in the 
not-too-distant future and are predict-
ing 40 million eventually. So, the sky’s 
the limit. I knew that the District had 
a phenomenal future, but not to this 
degree.

Do you ever wonder what the 
BWI Business District would be if 

Southwest Airlines hadn’t put down 
stakes here in 1993?

I have but similar experiments 
were previously undertaken that were 
not successful. We had Laker, Texas 
International and Icelandair, among 
several other low-cost airlines, come 
in and out of BWI Marshall. Even if 
they had had success, we still wouldn’t 
have had 27 million passengers come 
through here last year.

Also, before state and local govern-
mental agencies were increasingly 
present, a small group of stakeholders 
often went on promotional marketing 
trips to sell the airport.

What is the strength of the hotels 
at BWI? 

It’s a tremendous market due to 
all of our businesses, industries and 
government entities in the area as well 
as being inside the “Golden Triangle” 
of the Washington, D.C., metropoli-
tan area, through Howard County to 
Baltimore, south to Annapolis, then 
back to D.C.  

When you owned hotel properties 
and The Rose, how many nights did 
you sleep with one eye open? 

Every night. There are very few 
good calls you can get after 2 a.m. 
Thankfully, that situation improved 
as the business matured.

What are your thoughts on building 
a new hotel at BWI Marshall?

For more than two decades I’ve been 
on record that the Maryland Aviation 
Administration should build a hotel 

at the airport. The bottom line is that 
it’s a huge, expensive and complicated 
project.

What do you tell young people who 
want to get into the hotel industry?

It can be a great business but expect 
long hours of hard and often tedious 
work. And know that, while dealing 
with the public is often not easy, the 
business can be extremely rewarding. 

What are your favorite career 
memories?

One is certainly that both of my 
hotels won Hotel of the Year in the early 
’00s for the whole Choice Hotels chain. 
Others include meeting officials from 
Southwest Airlines, including CEO Herb 
Kelleher, with elected officials, state 
aviation representatives and business 
leaders. That deal took several years 
before it finally happened. 

What organizations do you recall 
working with the most fondly?

Serving on the boards of different 
organizations including Visit Annapolis 
and Anne Arundel County, Hospice of 
the Chesapeake, the Anne Arundel 
County Mental Health Agency, UM 
Baltimore Washington Medical Center, 
the University of Maryland Medical 
System, Skål Club International and 
the BWI Business Partnership.

Also, the Muscular Dystrophy 
Association (MDA) for the golf tour-
nament I held in Queenstown Harbor 
(Upper Eastern Shore) for more than 
20 years, the inspiration for which was 
my struggle with myasthenia gravis – 
which is a neuromuscular disease. I’ve 
been lucky in dealing with it, as some 
people with the disorder are bound to 
wheelchairs. All told, we raised more 
than $1 million for the MDA.

What’s coming up for you?
I’m planning on staying involved. 

The word “retirement” doesn’t mean 
much to me at the moment but I do 
want to reduce my commitments.

Meet the BWI Business District Icon
By Mark R. Smith

Senior Writer
The name of Lou Zagarino is synonymous with the BWI Business 

District. Few people have invested as much time, money and energy 
into building businesses in that submarket – or have as many stories 
about what the landscape looked like as it was growing as well as 
the hopes for its continued success.

Lou Zagarino

P U B L I C  
R E L AT I O N S
410.730.0316

jeanmoon@verizon.net
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One Provider. Many Solutions.
Endless Possibilites.

» 9176 Red Branch Rd., Suite Q
    Columbia, MD 21045

» 410-312-3676

» info@image360columbiamd.com

» image360columbiamd.com

Graphics Signage Displays Branding
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Maritime Institute at the helm of training
By Susan Kim

Staff Writer

The Maritime Institute of 
Technology and Graduate Studies 
(MITAGS) is a global leader for seafarer 
training at all levels in a demanding 
industry.

With the goal of gaining, main-
taining or upgrading their licenses, 
students emerge with the knowledge, 
skill and confidence to think on their 
feet aboard ships. 

“We issue about 6,000 certificates 
a year,” said Glen Paine, executive 
director. “These range from entry-
level support positions to specialized 
simulation training, from apprentice-
ship programs to officer-level training. 
MITAGS serves those just starting 
out their careers or continuing their 
education.”

Founded in 1967 via a nonprofit 
trust to enhance mariners’ profession-
alism, MITAGS has two locations, one 
in Linthicum and the other in Seattle. 

Sophisticated simulators help mari-
ners refine their skills in a safe setting 
so they can be effective in not-so-safe 
settings. The simulators allow ships 
to interact the same way they will in 
real life. 

“When it comes to collision avoid-
ance on the job, you don’t have time 
to look at a book,” pointed out Paine. 

MITAGS also helps conduct research 
testing and simulation on a global level, 
saving millions of dollars by assessing 
what’s safe – or unsafe – and not worth 
pursuing. 

For example, if developers are look-
ing to expand a port or design a new 
channel, they may want to simulate the 
expansion with mariners to see if their 
design works. 

In fact, at MITAGS, port designs 

from not only the United States but 
Peru, Brazil, Sri Lanka and other 
countries have been tested in the 
simulators. 

“Who would have thought a little 
school In Linthicum could do all this?” 
marveled Paine.

Visiting the Linthicum site locally, 
one can see an onsite hotel and dining 
service for students so they can focus 
solely on their training. Instructors hail 
from real-life mariner backgrounds, 
and they constantly push their 
students to become better mariners. 

One of the most important – and 
long-term – commitments in the 
maritime industry is training good 
captains. “The captain is the last line 

of defense to ensure the safety of the 
crew and the company’s cargo,” said 

Paine. “It generally takes ten years to 
develop a good captain.”

MI TAGS jo ined the  BWI 
Partnership nearly two decades ago. 
“We were really isolated back then,” 
said Paine. “Then all of a sudden the 
whole area grew up. The BWI partner-
ship provides that link to the business 
people.”

“MITAGS and the conference center 
treasure our relationship with the 
community, and the BWI Partnerships 
has helped nurture that,” added Paine. 
“We try not to be a silo. Plus, we learn 
about a lot of innovation that might 
lead to something good for the mari-
time business if we transfer that 
knowledge.”

❝When it comes 
to collision 
avoidance, you 
don’t have time to 
look at a book.

Photo by Lindsay Moran
Simulators at the Maritime Institute in Linthicum Heights help test port development designs, 
saving money and increasing safety.
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Let us help your business grow.

All loans subject to credit approval. Consult a loan officer for complete details.

®
At The Bank of Glen Burnie® we work right alongside 
you to help your business achieve its financial goals. 
Since 1949, we’ve built lasting relationships based 
on trust, stability and community involvement. Locally 
owned and operated, we have a personal stake in the 
success of the communities we serve.  

All lending decisions are made locally by a team with 
first-hand knowledge of the unique needs of Anne 
Arundel County. 

We offer big bank options, with local, personalized 
customer service. Stop by or call your local branch today 
to see for yourself what community banking means.

Bank Smart.
Bank Local.

BofGB.com        

Rick Sutton 
Vice-President
410-863-7134

Michael Thibault 
Vice-President
443-942-9053

Michael Morse 
Vice-President
410-768-8859

Andrew Hines 
EVP, Chief Lending Officer

410-768-8862

SBA Loans  | Business Expansion Loans | Commercial Property Loans

Business Checking | Business Savings | Account Services 

www.bizmonthly.com

BWI is growing. 
During 2018, BWI had record 

growth, topping 27.1 million passen-
gers, and 2019 looks to be just as busy 
so far. That’s a far cry from 1950, when 
the airport was dedicated on June 24 
by President Harry Truman. In the 
1950s, the airport had 52 weekday 
departures. Compare that to 670 daily 
departures today. 

The LaunchPad program 
encourages small businesses 
to come to BWI.

In 2017, a program called 
LaunchPad began welcoming a cadre 
of small businesses – with products 

ranging from hair and beauty prod-
ucts to herbal teas – to BWI Airport. 
LaunchPad, developed by Fraport 
Maryland and the Maryland Aviation 
Administration, was designed for 
backyard businesses as a way to give 
Maryland micro-businesses a regional 
audience. Selected retailers receive 
12-month leases for a kiosk along one 
of the airport’s busiest concourses. 
“BWI Airport is an economic devel-
opment driver in so many different 
ways,” reflected Gina Stewart, exec-
utive director of the BWI Business 
Partnership, a nonprofit corporation 
comprised of governmental orga-
nizations, private businesses, and 
academic institutions.

Cargo and freight operations 
are key to our local commerce.

Many of the packages delivered 
to your doorstep have come through 
the BWI Airport cargo operations, 
which average ten arrival and depar-
ture flights every day. During 2018, 

439.9 million pounds of cargo moved 
through the airport. 

Employees and passengers 
can work out at the airport. 

Roam Fitness, which installed its 
first location at BWI Airport (next to 
Gate D1) in January 2017, is an airport 

Seven things you didn’t 
By Susan Kim

Staff Writer

The Baltimore/Washington International Thurgood Marshall Airport, ranked the 
22nd busiest airport in the U.S. by tripsavvy.com, is more than just airplanes taking 
off and landing. It’s a complex community that supports 106,000 jobs in the region 
and brings $9.3 billion in business revenue to the state. Here are seven things you 
might not know about the thriving BWI Airport. 
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gym situated behind security. Travelers 
can either pay for a day pass or become 
annual members. “We can see an aver-
age of 20 people using the gym every 
day to work out,” said Cynthia Sandall, 
co-founder of the business. “We built 
the gym with the passenger experience 
in mind. Our lockers have outlets in 
them so you can charge your devices 
while you’re working out. We have flight 
information display boards hooked into 
the hardwiring in the cardio room and 
on our communal vanities.”

BWI employees are also a major 
piece of Roam’s clientele, said Sandall. 
“The CEO of the airport has a member-
ship with us. It brings the workplace 
together.”

BWI hosts a Wings for Autism 
program. 

Wings for Autism offers airport 
“rehearsals” specially designed for 
individuals with autism. The Arc has 
held four Wings for Autism events at 
BWI Airport since the program began 

in 2014. “Each event gathers over 150 
individuals with autism or other intellec-
tual/developmental disabilities and their 
family members at the airport to practice 
all the steps involved in air travel – from 
obtaining a boarding pass to boarding 
a plane - with the hopes of being able 
to take a real flight one day,” explained 
Kerry Mauger, senior manager, of Special 
Projects at The Arc. 

“The Wings program helps connect 
families to loved ones that live far away 
and opens the doors for these individu-
als to experience many new adventures,” 
Mauger said. “One parent whose child 
went through the program at BWI stated, 
‘My family took a flight in February. We 
would not have attempted it if it was not 
for the Wings for Autism program.’ ”

There’s a hiker/biker trail 
around BWI. 

This 12.5 mile trail – a great place 
to get outside and stretch your legs 
– snakes around the entire airport, 
including Dixon Park, where you can 

enjoy some of the best aircraft watching 
in the area and a children’s playground. 

A bike rack is located just outside 
the international terminal and rental 
bikes are also available.

BWI has changed its name 
three times. 

Its original name, Friendship 
Airport, stemmed from much of the 

land being originally purchased from 
the Friendship Methodist Church. 
In  1973, the airport was renamed 
Baltimore-Washington International 
airport to attract new passengers 
from the Washington area. In 2005, 
the BWI Airport was renamed  in 
memory of Baltimore native Thurgood 
Marshall, the first African-American 
U.S. Supreme Court justice.

know about the airport


