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RACE 
TRACK 
WARS

Laurel or
Pimlico?

By George Berkheimer
Senior Writer

State legislative measures aimed at reopening the 
Bowie Training Center and nudging Laurel Park closer 
to super track status died during the last week of the 
Maryland General Assembly’s 2019 legislative session.

The Stronach Group (TSG), which owns the Bowie 
facility, Laurel Park and Pimlico Race Course, consid-
ers Bowie instrumental in its strategy to increase the 
number of race days at Laurel and move closer to the 
goal of year-round racing. 

Laurel Park’s stables and training areas do not 
provide adequate space for the expanded fields of 
horses that an enhanced racing calendar would attract.

City of Baltimore officials, however, fear that any 
gain for Laurel and Bowie would spell future loss for 
the Pimlico track, making it easier for lawmakers to 
accept moving the Preakness event to Laurel.

The fear is so palpable that Baltimore’s mayor sued 

MERRIWEATHER ADDS A SYMPHONY
By George Berkheimer

Senior Writer

Merriweather Post Pavilion is making a turn 
toward Columbia Founder Jim Rouse’s vision.

Originally conceived as a home for world-class 
artistic programming with residencies from the 
National Symphony Orchestra (NSO) and New York 
Ballet, the venerable venue now has its first resident 
orchestra, Soulful Symphony.

According to Downtown Columbia Arts and 
Culture Commission (DCACC) Executive Director 
Ian Kennedy, “We are building on a decades old 
idea whose time has finally come,” he said during 

an announcement to welcome the Symphony home 
“We are incredibly excited to work toward fulfilling 
the cultural promise of Merriweather by expand-
ing its role [as] home to a world-class, 21st century 
orchestra.”

Founded nearly 20 years ago, Soulful Symphony is 
renowned for performances that celebrate America’s 
diverse musical and cultural history. The orchestra 
comprises 85 predominantly African-American and 
Latino musicians and vocalists, and has previously 
enjoyed residencies with the Baltimore Symphony 
Orchestra and Baltimore’s Hippodrome.

“We want to be as comprehensive as possible with 
our programming,” said Soulful Symphony Director 
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Sandy Bottom aims for new heights
Rum drink grows sales, popularity

By Mark R. Smith
Senior Writer

Nine years ago, Sandy Mazza made 
great-tasting rum drinks for her fellow 
boaters at Chesapeake Harbour in 
Annapolis.

That cordial act started an odys-
sey that she never anticipated as she 
developed the brand known as Sandy 
Bottom Sparkling Rum Cocktails.

After a lengthy excursion into five 
additional states, Mazza refocused two 
years ago on Maryland and Howard 
and Anne Arundel counties where she 
has long been established.

With a start up $250,000 invest-
ment, she is looking for the next stage 
of entrepreneurship.

Working as a dental hygienist by 
day, Mazza has started canvassing the 
Frederick market with her cocktails 
powered by strong sales in 2018, the 
arrival of spring and the thirst of rum 
drinkers in the region.

The Drill
It all started with test market-

ing in 2010. She poured her libation 
in Rhode Island, Massachusetts, 
Delaware, Tennessee, Florida as well 
as Maryland. Mazza attended her first 
Wine & Spirits Wholesalers of America 
convention and she met most of her 
early distributors.

“I got good feedback about how to 
proceed, but doing so across such a 
wide geographic region was hard and 
expensive,” she said. “I also had to 
search for the right vendors as well as 
figure out bottle size and the alcohol 
content for the mix.”

After a couple of years, she wondered 
if she wanted to continue the grind. “I 
decided to grow smaller and smarter, 
and to focus on Maryland,” she said, 
as she’s done since mid-2017, “as well 
as change my co-packer and some 
vendors. I also had to resubmit for my 
wholesaler’s license to the Taxation & 
Trade Bureau (TTB),” a federal agency, 
and obtain other licenses.

Mazza ended up changing the pack-
aging to 200 ml, with 7 percent alcohol 
content (for a single serving), from 375 
ml/15 percent alcohol (three servings).

Even though she wants to be 
Maryland based, the product is not 
bottled in Maryland because state 
wineries and distilleries aren’t set up 

to bottle a beverage that requires auto-
mation, carbonation and spirit permit 
licensing.

“They can only handle cans in 
Maryland,” she said, “so Sandy Bottom 
is bottled in Missouri.”

But that wasn’t all. “Next, I had to 
submit [specifications] to my flavor 
company in California, which also had 
to be approved by the TTB,” she said.

After getting a rebranding by the 
Sparks-based Harvey Agency, she had 
to get approval for the new bottle and 
label design.

“People on the street don’t have any 
idea about how time consuming and 
expensive running this business is or 
how many people you have to answer 
to,” Mazza said, adding that she saves 
money by self-distributing. She said 
that she drove “almost 30,000 miles” 
last year in her SUV. 

‘Ton of Potential’
At that point, Mazza had her minority 

business certification from the Maryland 
Department of Transportation as a 
woman-owned business but she needed 
more capital and looked for investors.

Laura Hill, president of New York 
City-based Careers In Motion, is an angel 

investor. She met Mazza through a friend 
a few years back and was impressed with 
the product “because it sold out every 
time she produced a small run.”

Still, Mazza was having trouble rais-
ing more working capital. “I watched her 
over a year or two and saw how hard she 
was working and how good she was at 
promoting the product,” Hill said. “When 
she organized a loan through a special 
program, and [obtained] pre-sales at a 
casino and other venues, I funded the 
rest of what she needed to launch the 
business.”

Sandy Bottom Enterprises “has a 
ton of potential,” Hill said, adding, “At 
the end of the day, nothing matters but 
revenues.”

Measuring Success
Today, Hill is on board of a growing 

bandwagon.
“I supported Sandy early on when 

she was first getting started,” said 
Kevin Atticks, executive director of the 
Maryland Distillers Guild. “She had an 
innovative idea and has done a great job 
executing her concept. It’s a feat to intro-
duce a new product with such success.”

Dave Marberger, the general 
manager of Bay Ridge Wine & Spirits 
in Annapolis, agrees. He recalled the 
day when Mazza walked in off the 
street and introduced herself. His shop 
became her first account.

“The product sells very well, in 
particular once people taste it,” 
Marberger said. “She’s as predictable 
as the sunrise when it comes to doing 
tastings. We’ll see her up to a dozen 
times between the warm weather 
months, and she’s here the rest of the 
year, too. If she was here anymore, she’d 
need a time card.”

He said Sandy Bottom’s sales rose to 
about 70 cases in 2018. Does that mean 
Sandy Bottom is a success?

“Yes. This is a very difficult indus-
try to break into,” he said. “Look at the 
story of Tito’s Vodka,” a huge-selling 
brand that was founded in Texas about 
20 years ago. “The founder’s friends told 
him to sell it, he did and sales boomed. 
Sandy Bottom is basically the same 
story.”

But such stories are the exception, 
he said. “There is a tremendous amount 
of product in the market, so for Sandy’s 
to perform here so well, we consider it 
a success. For it to get bigger can take a 
lot of luck; if there was a tried and true 
equation to use, I would have done it 
myself a long time ago.”

Moving forward, Mazza said she’s 
not actively searching for more equity 
but a potential buyer might be welcome.

“My goal is to sell the brand,” she 
said, which is on the shelf at 145 loca-
tions. “I’m shooting for 200 by year’s 
end. And if that happens,” she said, “I’ll 
buy a new boat and get back out on the 
Chesapeake Bay.”

❝People on the street 
don’t have any idea 
about how time 
consuming and 
expensive running this 
business is or how 
many people you have 
to answer to.

Sandy Mazza

Sandy Mazza has invested about $250,000 into Sandy Bottom 
Sparkling Rum Cocktails. She’s building on the brand’s success as 
she plans to eventually sell her company, Sandy Bottom Enterprises.
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Stopping the stigma
Mental health gains from awareness

By Mark R. Smith
Senior Writer

Count Patrick Finley among the health profes-
sionals who are encouraged when a celebrity makes 
a public admission about a personal struggle with 
mental illness.

Finley, professor of health and human performance 
at Howard Community College (HCC), said such 
statements by those who are admired, such as singer 
Miley Cyrus, Olympic swimming multi-gold medal-
ist Michael Phelps and actress Catherine Zeta-Jones, 
have helped squelch the stigma for individuals who 
have experienced mental health issues.

“That’s been a big push the past couple of years,” he 
said, “and the more celebrities and athletes who come 
out and acknowledge it, the better.”

That’s because when addressing the problem, 
acknowledgement is often a long time coming, and 
the lack of a diagnosis and ensuing treatment means 
lives can twist into a downward spiral before they 
improve. Perhaps the saddest part of this scenario is 
that “the people who end up incarcerated are often 
really unaware of their problem,” Finley said.

But today, with May 2019 marking the 70th anni-
versary of Mental Health Awareness Month, that’s 
not the only concern under discussion. For instance, 
along with removing the shame is the lack of access 
to treatment and insurance paying for it. 

Finding Care
Part of arranging treatment is understanding that, 

if a patient has a problem concerning brain chemis-
try, “no amount of therapy will help,” Finley said. 
“However, on the other hand, you also hear about 

the problem of overprescribing drugs, like Ritalin, to 
address the illness.”

He went on to say that four mental illnesses that 
have recently come to the fore.

“Post-Traumatic Stress Disorder is at the top of 
the list, because it gets more press,” Finley said, “then 
depression, which is primary and secondary to other 
conditions, notably dementia; followed by addiction 
in general, notably the drug addiction/opioid epidemic 
and even gambling problems; and anxiety disorders, 
which are not as severe and are often underdiagnosed.”

Be Aware
Noting the word “awareness” in the name of 

Mental Health Awareness Month is key to removing 
the stigma, said Kate Farinholt, executive director 
with the National Alliance on Mental Illness (NAMI) 
Maryland, in Columbia.

“The fact is that one in five families in Maryland 
have a member who suffers from a mental illness,” said 
Farinholt, pointing out how important awareness is.

“If individuals dealing with mental illness don’t 
talk about it like they do any other illness, they 
continue to feel stigmatized,” Farinholt said. “Victims 
need to feel supported, and society needs to under-
stand that addictive treatment and support services 
for these people needs to be available and funded – 
that includes the services being paid by insurance as 
other illnesses are, as well as ensuring that mental 
health professionals are adequately reimbursed.”

She would also like to see employers get more 
involved.

“Worker productivity would increase if this topic 
were permissible to discuss,” Farinholt said, adding 
that NAMI Maryland is hoping to start a campaign to 
create a stigma-free workplace “within the next year.”

Denise Giuliano would like to see that happen, 
too. The executive director of NAMI Howard County 
said it’s important for the public to “see the illness, 
not the disease,” and to beware of stereotypes, 
“because if you label [the individual], it’s harder to 
see the person. The illness is one aspect of their life, 
but it should not define them.”

Also, the media needs to be aware of not rein-
forcing the stigma by using terms like ‘looney,’ ‘nuts’ 
and ‘crazy,’ ” Giuliano said. “People don’t make fun of 
others who have cancer or other conditions.”

Other Methods
Today, however, Guiliano and others are pleased 

that efforts to treat mental illness are ramping 
up with Howard County General Hospital adding 

Continued on page 18

Mental illness advocates credit 
celebrities, like Olympic gold 
medalist Michael Phelps, with 
helping to reduce the stigma
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Watercolor rendering of the proposed Erickson Living at Limestone Valley community where more 
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Demand rising for senior housing
New sites needed for growing population

By Mark R. Smith
Senior Writer 

“There’s not enough senior hous-
ing in Howard County,” said Kelly 
Cimino, director of the Howard 
County Department of Housing and 
Community Development.

One solution may be Erickson 
Living’s (EL) proposed Limestone 
Valley project, which Howard County 
Planning Board recommended move 
forward in late March.

If Erickson Living at Limestone 
Valley is eventually approved by the 
county’s zoning board, the continuing 
care retirement community (CCRC) 
would rise near the intersection of 
routes 108 and 32, in Clarksville.

Lack of inventory and long waiting 
lists aren’t the only issues in the senior 
housing market.

Cimino also expressed concerns 
about what is really available to seniors 
who might want to move to a CCRC. 
“Many senior units are affordable in 
terms of the area’s median income,” 
she said, “but that often doesn’t make 
them affordable to seniors who live on 
a fixed income.” 

In the Pipeline
The tight market isn’t a surprise 

given the Baltimore area’s occupancy 
rate, according to Beth Mace, chief 
economist with the Annapolis-based 
National Investment Center (NIC) for 
Senior Housing and Care.

In a market that encompasses 
independent and assisted living and 
memory care, Mace noted an occu-
pancy rate of 92.4 percent in the 
Baltimore area, which is the second 
highest in the country out of the 31 
largest metro markets; the lowest is 
Houston, at 80.9 percent.

Lana Peck, NIC senior principal, 
noted occupancy rates of 87.1 percent 
in Howard County and 91.9 percent in 
Anne Arundel; the highest in the area 
is Harford County, at 96.7 percent. 

So, what’s new? 
In Anne Arundel, Arbor Terrace 

Waugh Chapel is set to open this 
spring; with Bay Village Assisted 
Living & Memory Care in Annapolis, 
and Spring Arbor Crofton to open 
later this year; Brightview Crofton 

Riverwalk will debut in February 2020. 
In Howard County, only Arbor Terrace 
Maple Lawn is in the pipeline. It will 
open this spring.

All of that construction “lends to 
downward pressure on occupancy,” 
said Peck. “While most seniors remain 
in their residences” – the penetration 
rate of seniors aged 75-plus house-
holds is 11.9 percent (nationally, it’s 
10.8 percent) – “we’re finding more 
are opting for the senior living lifestyle, 
due to the socialization opportunities, 
hospitality, sophisticated wellness 
programs and fewer responsibilities.”

Partner(s) Needed
The Business Monthly requested an 

interview regarding Limestone Valley, 
which would encompass 1,200 inde-
pendent living units and a combination 
of 240 assisted living and skilled 
nursing units, for this article, which 
was denied by Erickson. Instead, the 
company issued this statement after 
the recent public meeting at the George 
Howard Building, Ellicott City. 

“We are pleased that the Planning 
Board voted unanimously recommend-
ing approval of the Erickson Living at 
Limestone Valley community subject to 
the Department of Planning and Zoning’s 
final recommendations,” said Sean Sands, 
executive vice president, business strategy 
and development for Erickson. “We look 
forward to the next step in the process, 
with the goal of bringing Erickson’s 
vibrant retirement lifestyle to seniors in 
Howard County.”

Columbia Association declined to 
comment for this article, but Steven 
Snelgrove, president of Howard County 
General Hospital (HCGH), offered his 
views.

“Howard County is growing older at 
one of the fastest rates of any place in 
Maryland, with the population aged 
65 and older doubling over a decade. 
People want to age in place here 
because of the tremendous quality of 
life,” said Snelgrove. “But older resi-
dents consume more health care, and 
HCGH is committed to working with 
community partners to create an effec-
tive and seamless health care delivery 
system for them.

He said, “Part of our goal is to make 
sure people don’t have to come to the 

hospital because their chronic condi-
tions are being properly managed 
and they have the social supports – 
housing, food and transportation – to 
keep them well,” he said. “CCRCs are 
valuable partners. They are designed 
to provide those social supports, and 
also have health care resources on site.”

Snelgrove added that help is needed 
at HCGH, too. “The truth is, our hospi-
tal does need more infrastructure and 
programs to serve this aging popu-
lation,” he said, “and it is through 
working effectively with these commu-
nities that we can manage resources 
and build the system of care we need.”

News Soon?
As for Limestone Valley, the Howard 

County Planning Board recommended 
that the county’s zoning board (the 
County Council) approve the rezoning 
of 62.1 acres to allow the develop-
ment of the CCRC at the recent public 
meeting.

Erickson submitted a petition to 
the county last November to amend 
the zoning of three properties at 
the intersection of Route 108 and 
Sheppard Lane. The change to a 
Community Enhancement Floating 
Zone was needed to move forward with 
plans to construct the project. The 
planning board reviewed the submis-
sions and made its recommendation 
to the zoning board. If the project is 
eventually approved by the zoning 
board, Erickson Living will be able 
to submit plans to the county for the 

development of the CCRC. 
Today, three more projects that 

could include senior housing are also 
in the queue for hearings: Hickory 
Ridge Village Center, the Elm Street 
Development/Roberts Property on 
Route 1 and the Enterprise Homes 
proposal on Route 108 at Sheppard 
Lane.

Phyllis Madachy, local human 
services consultant, said Erickson 
“heard concerns about additional traf-
fic on Route 108,” but thinks “Howard 
County has room for another CCRC.

“I understand that the units would 
be priced in a range that is suitable for 
the local market. I hope the number of 
moderately-priced units would exceed 
the 10 percent that is required by the 
county’s department of housing,” 
Madachy said, adding, “Know that the 
skilled care doesn’t even need to be on 
the campus, just nearby. That’s the case 
with the Lutheran Village at Miller’s 
Grant,” in Ellicott City.

Cimino agrees. She said the county 
“is working with Erickson, and 
Erickson has been cooperative,” noting 
that enhancements like an expanded 
roadway, a traffic light, sidewalks 
and more open space are part of the 
discussion. 

“Therefore, I would like to see 
Limestone built, too,” she said. “Our 
population is aging, and while there 
are several senior developments in 
the county that offer affordable units, 
we’ve been told in various ways that 
there are not enough of them.”
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Running the Maryland Technology Development Corp.’s (TEDCO) Task Force for Women 
Entrepreneurs are Myra Norton (left) of Arena Inc., and TEDCO’s Jennifer Hammaker. 

Women startups struggle for funds
Venture capital 
flows to men, 
tedco wants change 

By Mark R. Smith
Senior Writer

An entrepreneur with a great idea for 
a business often needs start-up funds. 
Finding venture capital is essential, 
especially as small businesses begin to 
grow into big businesses. 

For women, finding those invest-
ment funds is even more challenging 
than it is for male entrepreneurs.

According to the Columbia-based 
Maryland Technology Development 
Corp. (TEDCO) many women entrepre-
neurs get less venture capital funding.

A Crunchbase News study indi-
cated that, in 2018, just 10 percent of 
all global venture dollars went toward 
solely women-owned startups – an 
increase from previous years; however, 
that’s still significantly less than the 
83 percent of all global venture dollars 
directed towards men-owned startups.

Similarly, the percentage of global 
seed dollars in 2018 directed to women-
owned startups was just 6 percent, 
compared to the 80 percent received 
for men-owned startups.

TEDCO is addressing the funding 
gap via its new Task Force for Women 
Entrepreneurs, which will analyze 
the challenges that women face when 
accessing seed capital.

‘Next Step’
At the helm of the task force will be 

Myra Norton, vice chair of the TEDCO 
board and president and COO of 
Baltimore-based Arena; and Jennifer 
Hammaker, TEDCO vice president of 
business development, who will serve 
as chief liaison between TEDCO and the 
task force. 

“We’ve seen research on three 
primary groups – rural, women-owned 
and African American – that led to 
TEDCO launching filter funds, with the 
pilot focused on the African American 
funding two years ago,” said Norton. 
She acknowledged multiple challenges, 
such as determining “what percentage 
of the population even decides to start 
a business, how many are women and 
how many get early-stage seed money,” 
which precedes the need for venture 
capital.

“At this point, we’re assembling a 
diverse task force with a number of 
women who have run businesses,” she 
said, noting it should consist of between 
eight to 12 thought leaders, and will 
include men. 

More Access 
Hammaker and other liaisons will 

include TEDCO’s Angela Singleton, who 
co-manages the builder fund; and Arti 
Santhanam, director of the Maryland 
Innovation Initiative.

“We’ll look to other states with simi-
lar programs that we can learn from, 
too,” Hammaker said. TEDCO and 
other concerned entities “are rightly 
focused on disparity,” said Larry Jacob, 
vice president of public affairs with 
the Kansas City, Mo.-based Kauffman 
Foundation, who noted that all women 
founding teams raised about 2.2 percent 
of all venture capital in 2017, compared 
to all male teams getting 79 percent and 
mixed teams garnering 12 percent (with 
the remainder non-specified).

In addition to starting task forces to 
make progress, “We can do a few other 
things,” Jacob said. “For instance, the 
foundation has launched Capital Access 
Labs” in the effort to catalyze financ-
ing mechanisms to serve entrepreneurs 
who can’t access venture capital or bank 
loans. “Part of this equation is think-
ing about who is starting the firm and 
what type of potential and earnings it 
has. Entrepreneurs need greater access 
to capital so startups that are making 
inroads can grow.”

Another avenue is innovation, 

“which can result in more capital 
coming from succeeding in a business,” 
he said. “Employees can make an invest-
ment from their salaries, investments 
or whatever else. It’s similar to when 
angel capital started, and angels, who 
are often retired government employ-
ees or contractors, could easily make a 
$5,000 investment.

“I also think there will be ongoing 
national, state and local policy changes,” 
he said, “that will get these people to the 
table earlier and provide more money.”

Women Replaced
The task force is being welcomed 

locally. Mike Binko, CEO with Startup 
Maryland, cited studies that revealed 
that decision-making within diverse 
teams, compared to homogeneous 
teams, often occurs at an accelerated 
pace.

“Diverse teams bring diverse 
perspectives and experiences to chal-
lenges, questions and opportunities,” 
said Binko. “If they’re amplified with 
empathetic team building and leader-
ship skills, the results are compelling. 
Diverse teams are also more natural 
at attracting a more comprehensive 
customer base, which can lead to faster 
scale and/or profit.”  

Ellen Hemmerly, executive direc-
tor at bwtech@UMBC Research & 
Technology Park, called the task force 
“a much needed initiative for the state 
of Maryland and for the nation. Women 
entrepreneurs of early stage companies 
face many obstacles in obtaining fund-
ing and support. I have seen too many 

examples of women entrepreneurs 
being replaced in leadership positions 
in order to successfully raise funding.

“This initiative,” she said, “and 
programs like [UMBC’s] ACTiVATE, 
which supports women building tech-
nology companies, are important to 
help reverse the inequities that female 
entrepreneurs face.”

Julie Lenzer, chief innovation officer 
at the University of Maryland College 
Park, said, “It’s an economic imperative. 
If we’re not tapping into the good ideas 
of women, and they’re now a majority, 
we all miss out. Innovation is not rele-
gated to one demographic or gender. 
Being inclusive is helped by having role 
models; if all successful role models we 
tout are young men, it’s harder for other 
groups to see themselves in those roles.”

Lenzer added that she was once on a 
panel about women entrepreneurship – 
and the rest of the panel members were 
men. On another occasion, she was on 
a panel judging a business plan compe-
tition, and two of the other judges were 
white men who wouldn’t consider a plan 
offered by a women because the product 
was geared toward African-American 
women and they didn’t understand it.

“I told them that the product had 
potential,” she said. “An African-
American man on the panel confirmed 
this. Happily, they were open to our 
input, but without diverse perspectives 
so many opportunities are missed

Making Change
This effort isn’t about lowering the 

bar, Lenzer said, but rather democratiz-
ing opportunities. “The market often 
decides what turns into a successful 
business,” Lenzer said, “and raising 
capital can’t just be about an entrepre-
neur’s network, family money or old 
paradigms.” 

At a to-be-determined point, the task 
force will deliver a report to the TEDCO 
Board of Directors with its findings 
and recommendations. All involved 
are hopeful that at least some of the 
outcomes will be in place by the next 
TEDCO Expo, which will be held on Oct. 
29, again at The Hotel at College Park.

Norton is optimistic that the collab-
oration will have a solid result.

“It will take a village, because it’s a 
global problem and we want to connect 
with folks outside of Maryland, too,” 
she said. “The reason we’re doing this 
now is TEDCO identified that we have 
good programs, but we also need to see 
where we are missing the mark.”
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Students at the Howard Community College Center for Hospitality and 
Culinary Studies show their skills at making designs for desserts.
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HCC to boost culinary workforce 
Hospitality Studies
will serve growing
need for employees

By Mark R. Smith
Senior Writer

Last fall, Howard Community College (HCC) 
welcomed Tim Banks as an assistant professor and 
chair for its Center for Hospitality and Culinary 
Studies.

While Banks was brought in to provide fresh ideas 
for the center, part of his attraction to HCC was its 
underserved market, coupled with the college’s 
expansion of its culinary and hospitality offerings.

The scenario in Howard County and the surround-
ing area is too familiar: Area restaurant and 
hospitality owners and executives have been pulling 
their hair out due to the lack of trained workers avail-
able to serve as managers, front desk help, cooks and 
chefs. So, they’ve had to train inexperienced employ-
ees to perform various duties – though those workers 
may or may not stick around after significant money 
and time has been invested in their training.

“The industry is dictating that it needs more 
personnel,” said Banks, “and that need is so 
pronounced that the dearth of qualified workers isn’t 
just about hotel and dining establishments anymore.”

Enrollment Boost
Banks said the need for more workers is coming 

from various sectors such as continuing care retire-
ment communities, meal planners and food trucks 
“which can lead to brick and mortar businesses. This 
industry is moving in many different directions.”

On campus at its Academic Commons Building, 
HCC has added a full-service restaurant, an à la carte 
kitchen and a dining room that is “in the final phase 
of construction,” said Banks, noting the project will 
be in use soon and ready for its first classes this fall, 
as well as on time for HCC’s 50th anniversary. The 
facility will include about 44 seats, plus patio dining 
on the ground level. 

The costs of the project will be “just a portion” 
of the $43.4 million that was issued to renovate the 
Commons and Howard Hall (the former N and ST 
buildings), said Bank. “We’re looking at accommodat-
ing about 150-200 students majoring in this field,” 
he said, picking disciplines “that will even include 
pastry art, which is becoming huge.”

Turf Valley Resort in Ellicott City has hired a 
number of students from the HCC program for its 
hotel and restaurant operations over the years, and 
general manager and center advisory committee 
member Pete Mangione likes the college’s broadened 
approach at what will be known as the Nicolas B. and 
Mary C. Mangione/Turf Valley Resort Culinary Suite.

Mangione was quick to note the need for trades-
man and not necessarily college graduates. “I think 
high school graduates think they all have to go to 
college and become a banker or an executive,” he said. 
“But today, business owners and executives know 
there is also a need for tradespeople like plumbers 
and electricians. It’s the same deal in the hospitality 
industry. There’s a big opportunity here.”

Mangione and many other executives in the 
hospitality field are also hopeful that the new HCC 
program will help alleviate turnover, especially 
among the entry-level workers.

“[Employees] can take a job with no experience, 
learn a job for several months, then decide that they 
don’t like it and quit,” he said. “There’s a great deal 
of turnover in our business for that reason. We’re 
hoping the HCC program will help eliminate at least 
some of it.”

Long-Term Thinking
Local restaurateur Steve Wecker, owner of 

Wecker Hospitality Group, which owns and operates 
Cured/18th and 21st in Downtown Columbia echoed 
Mangione’s observations. 

“There is a tremendous shortage of back-of-
house talent in the hospitality industry, not only 
in Maryland, but nationwide,” said Wecker. “The 
national trade publications are replete with articles 
that talk about the shortage of line cooks, bakers and 

sous chefs. Talented young cooks have a 
huge opportunity to work almost anywhere 
they want.”

Wecker is also in tune with Mangione 
about what role a four-year degree plays in 
this equation.

“In Europe, training for a trade is a well-
thought-of option to college. We should do 
the same here,” Wecker said. “On my staff, I 
have a large group of college graduates who 
are paying off enormous student loans and 
working in the hospitality industry making 
great money. They probably would have 
been well advised to skip college.”

Another veteran area restaurateur, 
Joe Barbera, has owned AIDA Bistro in 
Columbia Gateway Business Park for 
17 years, and also sees for the expanded 
program helping to solve some of the 
industry’s issues. He also discussed the 
importance of having students available 
for internships.

“We’ve hosted some interns from HCC 
and other institutions in the region,” 
Barbera said, “and that’s given them the 
real-life experience that helps them make 
long-term decisions about whether they 
want to be continue in this industry.”

So, when this program and others, like 
the Hotel, Culinary Arts and Tourism 
Institute at Anne Arundel Community 
College (AACC), high school programs and 
others are taken into consideration, “We 

hire the high-caliber talent they produce,” he said.

‘A Leg Up’
Just how pronounced is the need? Marshall Weston, 

president and CEO of the Columbia-based Restaurant 
Association of Maryland, offered association numbers 
to back his perspective. He said in 2018, across all food 
services offerings in Howard County, there were 569 
restaurants with 11,000 employees; in Anne Arundel, 
those numbers are 1,140 and 26,000. In Maryland, 
there are more than 200,000 food service employees.

Weston, too, supports the community college 
approach. “It provides a great option for students 
that is much more affordable than going to a larger 
institution, which can cost $180,000 after four years. 
Students who go to HCC, for instance, will have the 
opportunity to better themselves and get a leg up to 
enter the industry above entry in two years” for an 
average cost of $10,000.

And that, Barbera and the others hope, will help 
enhance the bottom line of the area’s culinary and 
hospitality businesses.

“The program takes a time-consuming and costly 
part of doing business out of our hands and will 
furnish the market with certified individuals,” he 
said. “I’m pleased that this enhanced program will 
provide us with students who have made investments 
in their futures and will be more likely to be stay in 
the industry.” 

Photo by Emily Calkins 
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The Third Annual Patapsco Summit solicited ideas for watershed quality improvement. Those 
who led the meeting included (from left) Samantha O’Neil (Baltimore County Executive’s office), 
Baltimore County Councilman Tom Quirk, Patapsco Heritage Greenway Executive Director Lindsey 
Baker, Howard County Councilwoman Liz Walsh and Patapsco Heritage Greenway President 
Grace Kubofcik.

Summit seeks cross-county synergy
State park needs help from both sides of the river

By George Berkheimer
Senior Writer

Flood recovery, inter-jurisdictional 
cooperation and access issues were 
among the challenges discussed at the 
Third Annual Patapsco Summit. 

The cross-county summit, hosted by 
the Patapsco Heritage Greenway (PHG) 
at the Community College of Baltimore 
County, brought together stakeholders 
from Baltimore County and Howard 
County to focus on Patapsco Valley 
State Park (PVSP) and on promotion 
of the park as a tourist destination and 
economic driver.

Last year, participants identified a 
list of priorities that included Heritage 
Area signs on local roads, a pedes-
trian bridge across Route 1 near the 
Guinness Open Gate Brewery, and a 
pedestrian bridge crossing the Patapsco 
River between Oella and Ellicott City.

“When we made that list, little did 
we ever imagine that we would once 
again face the unthinkable only a few 
months later when the Heritage Area 
was once again ravaged by floodwa-
ters,” said PHG Vice President Victoria 
Goodman. “The recovery efforts 
continue to challenge our resources 
and future opportunity but we think 
it’s important that we continue to 
move forward.”

This year, participants were asked 
for ideas to build inter-jurisdictional 
synergy, develop the tourism and 
recreational experience, address envi-
ronmental challenges and observe 
upcoming historic milestones.

“We really want to see this event 
become an opportunity for leaders in 
Baltimore County and Howard County 
to find ways to work together, and 
speak to our County Council repre-
sentatives about things they can do 
in the next year,” said PHG Executive 
Director Lindsey Baker.

Shared Plan
Patapsco Valley State Park straddles 

the Patapsco River, with Baltimore 
County and Howard County responsi-
ble for their respective portions of the 
park. Both jurisdictions are concerned 
with issues that include flooding, water 
quality, forest preservation, sewer 
leaks and land development.

“Coordinating the efforts, we could 

achieve more by working together and 
not duplicating efforts,” said Mark 
Southerland, vice president of the 
Hanover-based AKRF environmental 
engineering and consulting firm. 

He recommended that both coun-
ties compare and review each other’s 
individual watershed plans and capital 
projects to create a more comprehen-
sive plan for the entire valley and create 
a shared message about their goals.

“We also need to do some legislative 
requirements, not just incentives,” he 
said, recommending that Baltimore 
County reinstate its watershed 
protection fee. “Howard County has 
regulations for development, maybe 
there are some strict regulation 
controls that can be put on the Howard 
County side relative to the Heritage 
Area.”

Howard County Economic 
Development Authority Executive 
Vice President Vernon Thompson 
suggested a joint promotion partner-
ship between the Ellicott City and 
Oella business districts to emphasize 
a sense of place and cross-market the 
nearby destinations.

An improved trail network linking 
Catonsville, Ellicott City, Elkridge 
and the Guinness Open Gate Brewery 
through the park could also economi-
cally benefit each of those communities 
and their businesses, he suggested.

“We think there’s sense in getting 
Department of Planning and Zoning 
people together on both sides to look 
at what’s on the books and identify the 
challenges of opening up a reasonable 
and safe trail ... and develop a destina-
tion that could be promoted between 
Ellicott City, Elkridge and Catonsville,” 
Thompson said.

Taking Action
In terms of milestones and cele-

brations, summit participants 
recommended that PHG explore 
tie-ins with the Elkridge Furnace Inn’s 
Underground Railroad connection 
and work to get the property’s slave 
cabins added to Preservation Howard 
County’s list of endangered sites.

Now that damaged park trails on the 

Baltimore County side are starting to 
be repaired, attention should be paid 
to making them more accessible in 
accordance with the Americans With 
Disabilities Act, said Howard County 
Tourism Executive Director Amanda 
Hof.

“Repairs need to be made to River 
Road, which is closed now, to make 
it a better connection for cycling and 
pedestrian commuting,” she said. 
“A map is already in progress with 
students working to map trailheads 
that are accessible outside of the park, 
which would address some parking 
issues.”

According to Baltimore County 
Councilman Tom Quirk, the pedestrian 
bridge connecting Oella and Ellicott 
City is expected to be reconstructed, 
possibly later this fall, with partial 
funding coming from the Federal 
Emergency Management Agency.

“I sent a note to [Howard County 
Executive] Calvin Ball saying that 
the bridge that links our counties is 
important to us and the council will 
highlight that through the budget 
process,” added Howard County 
Councilwoman Liz Walsh.

While many of the summit’s sugges-
tions don’t require legislative solutions, 
“there are some that I feel we can make 
some impact on,” Walsh said. 

“There is opportunity for cross-
county coordination in terms of 
pooling [requests] to go after bigger 
pots of money on the state and federal 
side,” she said. “I think there’s going to 
be a bigger upside in terms of having 
that many more shops and hikers and 
people who want to live here, visit 
here and eat dinner here, I think it’s a 
matter of critical mass.”

“We’ve talked in the past about 
having conversations with Baltimore 
County, and getting the right people 
across the table is a challenge, but I 
think things are going to change with 
[Baltimore County Executive] Johnny 
Olszewski,” said Thompson. “The stuff 
we’ve talked about in terms of water-
shed protections, it’s not that much 
of a demand. We’re probably going to 
find out a lot of these [capital projects] 
are in the hopper already, we just need 
to coordinate our efforts to make the 
biggest impact we can for the commu-
nities downstream from us.”

❝There is opportunity 
for cross-county 
coordination … to go 
after bigger pots of 
money on the state and 
federal side.

Liz Walsh, Howard County 
Councilmember
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❝Most honorably-
discharged veterans 
serve 3-6 years and only 
about five percent serve 
for 30 years.

Vets get help for new careers
Ex-military find resources for job search 

By Mark R. Smith
Senior Writer

The hallmarks of a soldier’s world 
–rigid schedules, daily orders, precise 
rules and daily tasks undertaken in a 
stoic manner – are part of military DNA.

But what happens when service 
members transfer out and that 
certainty disappears?

With thousands of transition-
ing service members looking for the 
next stop in their career, the business 
community is searching for ways to 
help them and to gain great employees.

First Step
Ed Rothstein understands the issue 

from several angles: He retired from the 
military in 2014 after 30-plus years that 
were highlighted by a stint as garrison 
commander of Fort Meade. 

The first step toward a successful 
transition, he said, “is understanding 
your skill sets and how to transcribe that 
experience for the civilian workforce.”

Rothstein, who now consults via his 
veteran-owned small business, ERA 
Advisory, said, “When it’s time to move 
ahead, you need to have a relatable 
dialogue within the civilian commu-
nity. That’s often hard for veterans to 
do and for employers to comprehend.”

Rothstein’s transition was helped 
by getting his first non-military job 
running an organization that he 
knew well from Fort Meade, the Anne 
Arundel Economic Development Corp. 
He also served on the Governor’s 
Workforce Development Board, under 
the state Department of Labor and 
Licensing, where he honed in on work-
force issues.

He said that most honorably-dis-
charged veterans serve 3-6 years and 
only about five percent serve for 30 
years.

“Those who have honorably served 
often want more education and 
training as they join the civilian work-
force,” he said. “That’s where the Anne 
Arundel Workforce Development Corp. 
(AAWDC), the University of Maryland 
University College (UMUC) and other 
organizations play a critical part in the 
community.”

What to Know
Denise Bourdeaux, Military Core 

Career Connect (C3) program manager 
with the AAWDC, said a federal initia-
tive provides support for service 
members, active duty spouses and 
recently separated vets.

“Via the C3 program, which is 
funded via a U.S. Department of Labor 
Dislocated Worker grant, we provide 
industry-driven training, licensing 
and certifications, as well as career 
resources, like resume and interview-
ing assistance,” said Bourdeaux. “Our 
biggest issue it that [separating service 
members] don’t know what they don’t 
know, really. The military offers many 
enriching experiences and on-the-job 
training, but the trick is to make sure it 
all correlates to the civilian world, which 
is usually indicative of certifications 
required outside the military.”

There are also certifications available 
in the military, but not all military jobs 
require them; that can often be the case 
on the civilian side, too.

“We address that issue with C3. We 
offer veteran navigators who work 
out of various offices around the state 
(including the AAWDC) to connect with 
area bases,” she said, including Fort 
Meade and other military installations 
in Maryland. 

‘Best Advice’ 
Like Rothstein, Keith Hauk has 

made the transition from military 
service to civilian employment. 

He left the Army almost four years 
ago, eventually landing at UMUC – 
which was founded in 1947 to assist 
soldiers returning from World War II.

Hauk, now associate vice president 
for veteran’s initiatives and military 
support at UMUC, was an infantry 
officer and for six years worked in acqui-
sition and weapons system testing. “My 
skills transferred over,” he said.

UMUC eased the transition, he said. 
“Some vets are not happy with what 
they did right after they got out, but 
I got lucky. The best piece of advice I 
got was that it doesn’t matter if you 
got out after four years or much longer, 
you have to figure out what you want 
to do, where you want to live and what 
salary you want. Then, prioritize.”

Hauk’s last assignment was at the 
Pentagon. “I live in Ellicott City. I didn’t 
want to uproot the kids and I didn’t 
want to work for a defense contractor, 
as many vets do,” he said. “What I do 
here is very interesting because I’ve 
stayed plugged in to the military.”

As for ex-military who enroll at 

UMUC, the academic environment 
can be challenging. Hauk said, “There is 
structure, but it’s not as rigid, and the 
professors will not check up on you. It’s 
on the students to budget their time 
and complete their coursework.”

At Fort Meade, Lois Bennett is 
program manager of career transi-
tion services for the Solider for Life 
Transition Assistance Program. 

She said the skill sets that many 
separatees possess “are highly desir-
able. They’ve worked in many fields 
including cybersecurity, logistics, 
linguistics and human resources. In 
addition, they have top-secret clear-
ances and backgrounds that make 
it easy for them to get high-level 
certifications.”

Bennett’s office encourages younger 
separatees to find an internship and 
to enroll in Fort Meade’s Career Skills 
Program.

She said more vets are learning 
to prepare a resume and to speak in 
interviews while translating for civilian 
human resources representatives what 
they did in the military.

“Telling an HR person that you were 
a sergeant major sounds impressive but 
what exactly did you do?,” Bennett said.

Year of the Vet
“I think the percentage of unem-

ployed vets has decreased in Maryland,” 
said Rothstein. “The state is doing a 
great job in providing programs via 
the state, county and local business 
communities to place vets in the work-
force. That’s crucial because [hiring 
executives] might look at separating 
military members and think they won’t 
understand how the business world 
operates.”

Noting that Gov. Larry Hogan intro-
duced legislation during the current 
session to exempt 100 percent of mili-
tary retirement income from state tax 
and has designated 2019 as the Year of 
the Veteran, Rothstein said the Army 
has come a long way in regards to what 
is now called Transition Services.

“Establishing Transition Services, 
combined with what governments are 
doing has become the model. We don’t 
want companies to hire a vet just to do 
so,” he said. “We want the vets to be 
qualified and to compete in the civilian 
workforce.”

Retired military service members get advice for pursuing new careers during a “Networking/
Employer Panel” at a recent career counseling program sponsored by the Anne Arundel Workforce 
Development Corp.
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What attracted you to this new 
position? 

I’ve developed a background with 
diverse business knowledge, which I 
applied at the MDOC and crossed over 
well to this new opportunity. MES 
has an impressive reputation, a great 
culture, and dynamic leadership. It has 
experienced significant organic growth 
since being established in 1970, and in 
recent years has refined and refocused 
its strategic planning to benefit our 
current and potential business part-
ners in the public and private sectors. 
These could include recycling, dredging, 
water operations and anything else that 
impacts the Chesapeake Bay Watershed. 

We’ll continue to take a proactive, 
partnership-oriented approach to all 
we do.

What about your skill set do 
you think best complements the 
mission of MES? 

Being able to communicate. By 
nature, I’m a very collaborative person, 

so I’m working with our team leaders 
and all of our other staff members who 
are working at ground level, and plan 
to leverage my group’s strengths for the 
whole organization. 

What does MES’s depth of 
services entail? 

An organization, public or private, 
can come to us and find experienced 
and trusted solutions for its envi-
ronmental challenges. We address its 
needs with a menu of services, so the 
client selects what they need, while 
also prioritizing what’s needed to do 
for compliance. The rest of what we’re 
able to offer is connected to the client’s 
budget considerations. 

How do state agencies and busi-
nesses integrate with MES?
MES operates on a fee-for-service 
model. We only take on projects we are 
hired to do. Our partners include state, 
local and federal government as well as 
the private sector. MES often acts as a 
facilitator to make projects happen. We 

have a prequalified list of engineering 
firms available for our partners’ projects 
that is one of the reasons that we’re able 
to accomplish environmental projects 
economically and efficiently.

More than two-thirds of our revenue 
flows to contracts with private sector 
companies. We believe we combine the 
public sector’s commitment to envi-
ronmental protection with the private 
sector’s flexibility and responsiveness. 

How does the MES training 
program operate?

MES has an Operator in Training 
program which, during the course of 
three years, trains apprentices to be 
certified water and wastewater treat-
ment operators. These apprentices 
gain hands-on experience at many of 
the 200 water and wastewater facilities 
that we operate throughout the region. 
In addition, MES offers a tuition reim-
bursement program to teammates who 
want to continue their education in 
other areas.

What are your thoughts about the 
amount of recyclable materials 
businesses generate?

Maryland residents support environ-
mental stewardship and my intuition 
tells me that most businesses are good 
stewards. Consumer awareness rates are 
high as well and people are understand-
ing that sorting waste, compost and 
recyclables is important. That will carry 
over into the work environment, too. 

Do you feel that many businesses 
have the knowledge to properly 
recycle and dispose of waste? 

They have the knowledge but there 
needs to be a mechanism for them to 
take action. For example, MES provides 
solid waste operations and management 
services to Harford County. The county 
does a great job of promoting recycling 
to its citizens and even showcases local 
businesses that recycle. It is this type 
of commitment and awareness that 
increases recycling rates. 

How much of what MES does 
involves inspecting a facility?

MES has no regulatory responsibil-
ity; that’s where we’re often confused 
with the Maryland Department of the 
Environment. Think of MES as provid-
ing the state’s “Good Housekeeping” 

seal. That’s because our goal is compli-
ance. We’re not the policemen, but if we 
see something awry, we take immediate 
corrective action. 

What’s the average annual cost 
incurred by an MES client? 

The range is very wide from small 
projects of hundreds of dollars to 
larger projects running upwards of $15 
million, like the new dredging project 
we’re managing in Frederick County at 
Lake Linganore. 

What sectors are you looking 
toward for growth? 

A lot of good ground work has been 
happening recently at MES, including 
a series of “road shows” that engaged 
current and potential business part-
ners. As we think about taking that to 
the next step, services like solid waste, 
renewable energy and storm water 
restoration are clearly growth areas. 
Our growth will follow those trends. 

What’s your biggest challenge 
now? 

The knowledge build and getting accli-
mated. While Maryland is not a big state 
geographically, it’s still a challenge to get 
out there and meet clients, learn how 
they perceive us, and then take appropri-
ate action, while we continue to expand 
awareness and build out our brand. It’s a 
big opportunity, but it’s very interesting 
and it keeps us charged up. 

Where do you hope to have MES 
positioned after your first year? 

That direction will come from our 
CEO and the board of directors, but a 
key goal is to continue building brand 
awareness and to ensure the market 
perceives MES as a trusted partner. We 
have a responsibility to find and address 
new opportunities and find what inno-
vations will allow us to better serve our 
stakeholders and clients.

Q A& With Steve Pennington
Environmental services for business

By Mark R. Smith
Senior Writer

Always mindful of a new challenge during the past two decades, Steve 
Pennington hasn’t gathered much moss during his career. Until earlier 
this year he was managing director of the business and industry sector at 
the Maryland Department of Commerce (MDOC). His new address is an 
offshoot of his last position. Pennington was recently named managing 
director of strategic partnerships and industry relations with the Maryland 
Environmental Service (MES). Steve Pennington

Steve Pennington, managing director of strategic partnerships and industry relations for the 
Maryland Environmental Service, is reaching out to the business community.
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Steve Pennington

Is it time to elect 
the zoning board?

Howard County Council members 
serve three primary functions. They 
are the county’s legislative branch, the 
Zoning Board and the front line for 
constituent services.

Does the fact that council members, 
hearing cases brought by property 
owners about how land is used, make it 
difficult for them to serve their constit-
uents? If so, how do we change that?

The first problem is caused by the 
Zoning Board rules, which are judi-
cial, meaning, communication about 
a case outside of the proceeding itself 
is prohibited. This means that council 
members cannot discuss Zoning Board 
cases with interested constituents, the 
media or even the parties involved in 
the case. 

This confidentiality is a significant 
conflict because constituents right-
fully expect to be able to express their 
views and concerns to elected council 
members. However, in Zoning Board 
cases, no communication is allowed.

A new problem surfaced recently. 
Before being elected, Liz Walsh, now a 
council member and Zoning Board chair, 
testified, as a private citizen, against 
Elm Street Development at a Zoning 
Board hearing. When the Elm Street 
Development had another hearing in 
late March, attorneys for the develop-
ment sought to have Ms. Walsh recused 
because of her previous testimony.

With no financial conflict on the 
part of Ms. Walsh, the developer’s 
request seemed based on “issue bias.” 

Issue bias, however, can work both 
ways. What if support of a project had 
been stated in advance of a hearing? 
What if a developer contributed to a 
council member’s election campaign? 
Should that council member be recused 
from every Zoning Board case involving 
that developer? This is a slippery slope 
which would eventually mean that the 
Zoning Board may never get a quorum 
again!

Both of these problems can be solved 
by separating the County Council from 
the Zoning Board.

One way of separating the two func-
tions would be for the County Executive 
to appoint Zoning Board members with 
council approval. Because these appoin-
tees, however, would not have direct 
accountability to the voters, this is not 
an ideal scenario given the importance 
of zoning issues. 

Having elected officials is important. 
Separating the council from the Zoning 
Board and then electing Zoning Board 
members would be the best of both 
worlds. Council members can serve 
their constituents with open commu-
nication and transparency without the 
limitations imposed by Zoning Board 
rules. Constituents no longer need be 
confused and frustrated. Council candi-
dates can freely give their positions 
without concern.

Does this solution fix the problem? 
Yes, because it keeps the council in its 
legislative lane and creates an elected 
body that stays in its quasi-judicial role. 

And, it’s not a totally unique idea. 
We already have many elected positions 
with one specific job, such as the sher-
iff, some judges, the Register of Wills 
and others. These elected positions get 
qualified people doing specific, diffi-
cult work, and we don’t expect them 
to discuss confidential details with 
constituents.

Development and land use issues 
are always a hot topic, especially during 
election campaigns. Candidates’ posi-
tions on growth, infrastructure needs 
and school capacity get the attention of 
voters. Shouldn’t we have readily avail-
able communication, transparency and 
accountability on zoning issues? 

Having council members juggle 
issues and topics that they can or 
cannot discuss, depending on what 
hat they’re wearing, confuses the public 
and needs to be fixed. Having Zoning 
Board members focus solely on zoning 
is that fix, and electing them makes the 
most sense for Howard County.

Lisa Markovitz is president of the 
Maryland civic/political group, The 
People’s Voice.

YOUR TURN
Share your views on this month’s 

My Turn. Submissions must be signed, 
include a phone number and email 
address. Please keep your comment 
to 250 words or less and send them to 
info@bizmonthly.com

MY 
TURN
Lisa 
Markovitz
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Annual Meeting 
& Hall of Fame
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Arundel Preserve

May 13, 2019
11:30am-1:30pm

Member: $75
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Sponsorships Available
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Diamond Gold
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Keynote Speaker:

Michael Locksley
Head Football Coach

University of Maryland

Michael Locksley returned home to become the University of Maryland’s 37th head football coach in December
2018. Locksley, a Washington, D.C. native with deep personal and professional connections to the area, brings

over 20 years of coaching experience, including two separate stints at Maryland, totaling 10 years with the Terps.
The winner of the 2018 Broyles Award, given to the nation’s top assistant coach, Locksley has spent the last three

years working under Nick Saban at the University of Alabama. He served as the Crimson Tide’s co-offensive
coordinator and won a national championship last season before being promoted to offensive coordinator in

February of 2018 and helping Alabama return to the College Football Playoff.

Register Today! This Event is Expected to Sell Out!
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Maryland Comptroller Peter Franchot often is out meeting with the business community. Recently, he presented a 
certificate of appreciation to the staff at Parole Shoe Repair. 

Maryland’s popular taxman
Franchot serves public and earns their votes

$5,000
Where do your state tax dollars go? If you paid $5,000 in 
Maryland state taxes, the money would be spent like this: 
➤Health and Mental Hygiene: $1,765
➤Education: $1,135
➤Transportation: $535
➤Human resources: $365
➤Aid for higher education: $340
➤Public safety: $295
➤General government: $125
➤The judicial system: $105
➤Intergovernmental: $95
➤Interest on Maryland debt: $75
➤Agriculture, environment and natural resources: $65
➤Housing, business and economic development: $55
➤Licensing and regulation: $45

Here 
comes 
the 
tax 
man!

As tax season fades into happier 
spring activities, we thought it would 
be worth asking where do all those 
tax dollars go, anyway?

By Susan Kim
Staff writer

Photo by Maureen O’Prey

BY the
NUMBER$

By Susan Kim
Staff Writer 

Peter Franchot, comptroller for the 
state of Maryland, sports many labels 
– some given by others and some by 
himself – but beyond a doubt he’s a tax 
collector, a job the voters have entrusted 
him with for 13 years. And surprisingly, 
at least to some, he has received the 
most votes of any candidate for any 
public office in Maryland in the last two 
elections.

The popular Franchot, 71, has a 
simple mantra for how he directs his 
staff of 1,100 employees that he calls his 
‘Rs:’ respect the taxpayer, respond to the 
taxpayer, and get results for the taxpayer. 

In an interview with The Business 
Monthly, Franchot said that his first 
aspiration after becoming comptroller 
in 2006 was less alliterative but more 
specific.

“Could we please answer the damn 
phone?” Franchot said he asked his staff. 
“I would call and the phone would just 
ring.” 

So Franchot created two remote call 
centers, one in Hagerstown and one in 
Salisbury, hiring 15-20 people to answer 
the phones at each.

“Now,” he said, “we answer the phone 
within 40 seconds and a live, friendly, 
professionally trained employee of my 
agency is on the line.”

To those who may scoff at govern-
ment being that responsive, Franchot 
offers a challenge. “Try it,” he urged. 
“It’s not always perfect, especially around 
certain tax deadlines, but it’s close to 
perfect.”

While not criticizing other state 
offices, he added, “To be honest, we do 
receive a lot of calls asking for other 
government agencies because we’re one 
of the only agencies people can get to 
answer the phone.”

Before becoming comptroller, 
Franchot was a state legislator for two 
decades.

He said that he had never really run 
an organization, particularly one with 
more than a thousand employees. “I’d 
been a solo legislator for 20 years. Before 
that, I had a consulting role in Congress; 
I was a staff director for a congressman 
[then-Congressman Edward J. Markey of 
Massachusetts from 1980-1986].” 

Franchot sought advice from former 
Montgomery County Executive Doug Duncan, 
who said, “Promise me you’re not going to go 
in there and say, ‘I won the election and I have 
some really great ideas.’ ”
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❝We process 3.5 million 
tax returns electronically, 
and maybe 100,000 or 
200,000 are filed  
on paper. 

Peter Franchot

Maryland Comptroller Peter Franchot often is out meeting with the business community. Recently, he presented a 
certificate of appreciation to the staff at Parole Shoe Repair. 

Maryland’s popular taxman
Franchot serves public and earns their votes

$5,000
Where do your state tax dollars go? If you paid $5,000 in 
Maryland state taxes, the money would be spent like this: 
➤Health and Mental Hygiene: $1,765
➤Education: $1,135
➤Transportation: $535
➤Human resources: $365
➤Aid for higher education: $340
➤Public safety: $295
➤General government: $125
➤The judicial system: $105
➤Intergovernmental: $95
➤Interest on Maryland debt: $75
➤Agriculture, environment and natural resources: $65
➤Housing, business and economic development: $55
➤Licensing and regulation: $45

23rd
of April. “Tax Freedom Day” in Maryland, calculated by 
how long into the year Marylanders work before they 
have earned enough money to pay all federal, state and 
local taxes for the year. (Most recent calculation by the Tax 
Foundation is for 2017.)

43rd
How Maryland’s “Tax Freedom Day” ranks in the nation. 
Mississippi is first with a Tax Freedom Day of April 5. 
Connecticut is 50th with a Tax Freedom Day of May 21.

 10.9%
State-local tax burden as a percentage of income in 
Maryland, which has the seventh highest tax burden in 
the nation.

20%
of households pay nearly 70 percent of all federal taxes. 

14%
of federal spending is deficit-financing, which is more 
than spending on education, transportation and natural 
resource protection combined, according to the Committee 
Responsible for a Federal Budget. 

As tax season fades into happier 
spring activities, we thought it would 
be worth asking where do all those 
tax dollars go, anyway?

Franchot Facts
Born: New Haven, Connecticut
Now lives in: Takoma Park
Education: Amherst College, 
Northeastern University 
School of Law
Military service: U.S. Army, 
1968 to 1970
Married to: Anne Maher, 
a lawyer
Children: Two, Abigail 
and Nick

3.20%
Payroll tax rate 
in Howard County

$1.014 
Current real estate tax rate 
per $100 of assessed value 
in Howard County.

2.50%
Payroll tax rate 
in Anne Arundel County

$0.943 
Current real estate tax rate 
per $100 of assessed value 
in Anne Arundel County.

Instead Duncan said, “Peter, meet with all 
the division heads and ask them what you can 
do to help them get the resources they need. 
If you do that for six months, you’ll develop a 
relationship with them.”

Duncan’s advice worked, Franchot 
said. “We are now an agency where 
3.5 million tax returns are processed 
electronically, and maybe 100,000 or 
200,000 are filed on paper. We get the 
refunds back for electronically filed 
returns within 2.1 business days. Paper 
may take a little longer.”

Yes, he is popular with voters but 
Democrats have clipped some his respon-
sibilities. Franchot’s job description 
may change. The Maryland House of 
Delegates moved to override Gov. Larry 
Hogan’s veto of a bill that would strip the 
enforcement division from the comptrol-
ler’s office and create a new regulatory 
agency for alcohol, tobacco and gasoline.

Franchot, known to craft beer brewers 
as the “beer cheerleader,” is dismayed. 

“In my 30-plus years in Annapolis, 
I’ve never seen a more petty, unneces-
sary and wasteful piece of legislation 
put on the fast track and pushed in 
such a deceitful manner. By passing this 
law and overriding the governor’s veto, 
the General Assembly is putting their 
personal vendetta against me ahead of 
the hardworking employees of the Field 
Enforcement Division and ahead of the 
best interests of the taxpayers, who will 
end up paying the $50 million price tag 

for this foolhardy and unaccountable 
commission,” he said. “The Annapolis 
machine is sorely mistaken if they think 
this will cause me to stop advocating for 
Maryland’s amazing craft brewing indus-
try or dial back my criticism of corporate 
beer interests who wield significant 
influence over our legislature.”

Whatever the job includes, now or in 
the future, Franchot takes pride in it, 
particularly when it comes to taxpayers 
“We have a Swiss clock of an agency as 
far as refunds,” he said. 

The taxpayers – aka the voters – 
also know Franchot’s name because he 
makes it a point to visit them. 

“In the past decade, I’ve traveled 
800,000 miles by car around the state. 
I’ve traveled 80,000 miles a year visiting 

small businesses and nonprofits that 
make a difference in the quality of life 
for Marylanders,” he said. 

Are these trips political posturing? 
Call it what you want, Franchot said, 
but he has received more votes for 
state office than any Marylander in 
history. “I get hundreds of thousands 
of Republican votes in addition to my 
Democratic votes. I have a connection 
with the public.”

All that popularity for a tax collec-
tor, a position maligned by the Bible, 
by Shakespeare, even by The Beatles?

Yeah, he’s the Maryland taxman. 
But Franchot considers tax collection 
to be a noble profession, and one that 
has evolved his thinking. “There are no 
Democratic or Republican tax returns. 
It’s been a great experience,” he said. 

And there are no term limits for 
comptroller, he added. “In two weeks, 
my dad will be 97. I’m gonna’ be around 
for awhile.”
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Our Family has been 
serving your family 
for four generations.

4112 Old Columbia Pike  Ellicott City, MD 21043
www.harrywitzkefuneralhome.com

410.465.2848

Caring Service Since 1912

CREMATIONS  ❖  FUNERALS  ❖  PREARRANGEMENTS

Sherri Collins-Witzke CFSP, 
CCSP (President), right, and daughter 
Samantha Logan, CCSP (Vice President 
and Licensed Mortician)

107 Years In Business

Check out our new website at
www.businsure.com

Get a quote, apply online, and purchase your coverage.

Certified Veteran-Owned Business

Commercial Insurance Managers has provided comprehensive coverage and competitive 
rates in commercial insurance and employee benefits since 1989. As a VOSB, we are 
providing our services to the Federal Government and other small business contractors 
who need insurance, a partner or a prime contractor.

We also specialize in insurance for  
nonprofit and social service organizations.  

Go to www.businsure.com  
or call us at 410-799-2142

BUSINESS  
INSURANCE

PERSONAL 
INSURANCE

EMPLOYEE 
BENEFITS 

8170 Lark Brown Road
Suite 102

Elkridge MD 21075
410-799-2142

www.businsure.com

Commercial Insurance Managers has provided comprehensive 
coverage and competitive rates in commercial insurance and 
employee benefits since 1989. As a VOSB, we can provide our 
services to the Federal Government and other small business 
contractors who need insurance, a partner or a prime contractor.

We also specialize in insurance for nonprofit and social service organizations.
Get a quote, apply online, and purchase your coverage.

Go to www.businsure.com or  
Call us at 410-799-2142

Lighting the Way to Business Security
 BUSINESS EMPLOYEE
 INSURANCE BENEFITS

Voted 2017 Small 

Business of the 

Year by the Howard 

County Chamber

Awarded the SBA Veteran Owned Small Business of 
2018
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Increasing numbers of seniors are turning to 
yoga to increase strength and mobility. 

Yoga for seniors
Bending, stretching for longer, better life

By Susan Kim
Staff Writer

Seniors should be focusing on work-
ing large muscle groups; oxygenating 
the brain through interval training and 
improving balance to prevent falls. 

Jeff Smith, a personal trainer at 
the Colosseum Gym in Columbia, said 
fitness trends have evolved over the 38 
years he has been in the field. He works 
one-on-one with seniors and, with 
people living longer in an affluent area, 
it’s an ideal place to sell his services.

“Around here, seniors want to travel, 
and they want to be upright and mobile 
as long as they possibly can,” said Smith, 
and that means he works more on func-
tional training than he ever has, keeping 
his clients on their feet to use their large 
muscle groups. 

The largest muscle group? Your 
glutes, or your butt, Smith explained. 
Not just the seniors but “ninety percent 
of the general public don’t use their 

glutes.” The result is an increase in knee 
and lower spine pain and injury. 

“We tend to put our weight forward 
on our toes,” said Smith. “I teach people 
to keep their weight back more on their 
heels. If you learn to use your large 
muscle groups – like your glutes and your 
upper back muscles – to keep the body 
upright, you’re independent for a much 
longer period of time in your life. You can 
travel; you can get on and off boats.”

After the age of 60, there’s only 
so much muscle you can build, said 
Smith, “so I teach people how to use 
the muscles they already have.”

Easing the fear
Many people fear Alzheimer’s and 

dementia, particularly if the diseases run 
in their families. While people don’t have 
a lot of control over what heredity deals 
them, they can offset or delay the onset 
of dementia by oxygenating the brain. 

After reading up on research from 
the National Institutes of Health, Smith 

started urging his clients to do aerobic 
exercise with higher intensity. “This 
really has to be done with interval train-
ing. You have to push yourself,” said 
Smith, who requires his clients receive 
clearance from their doctors first. “I do 
this very carefully and I monitor people 
very closely.” 

A fear of falling also starts to work 
its way into the senior psyche. “I work 
every day with people on balancing 
boards or a balancing apparatus,” said 
Smith, as well as simpler exercises such 
as heel-to-toe walking.

“Improving dexterity and coordina-
tion is important at any age,” he said. 
“I’ve seen incredible improvements in 
balancing. You can be in perfect health 
at age 70, and then you take that one 
fall, and other diseases occur after that 
because you’re bedridden. I’ve seen 
people who would have lived longer – 
and pain free.”

Getting stronger, for longer
Barbara Bury, a 76-year old student 

at the Yoga Center of Columbia, started 
doing yoga when she was 60. “I had 
done some form of aerobic exercise 
pretty much all of my life,” she said. 
“Yoga, however, opened up a new world 
for me ... one in which I could connect 
my body, mind and breath.”

Little by little, Bury felt herself 
getting stronger, more flexible and 
more focused. “I was gradually intro-
duced to meditation, which has also 
enhanced my life,” she said. “Over the 
years I’ve developed a home practice 
of yoga and meditation, but I still find 
that the social and community aspects 
of showing up each week to be with 

my teachers and friends is immensely 
important to me.”

Yoga instructor Barbara Day believes 
that yoga offers seniors an opportunity 
for physical vitality and for appreciating 
their wisdom and expressing a sense of 
peace. “Yoga practice informs safe move-
ment in daily activities, and practicing in 
community builds community,” she said. 

Bury is among an increasing number 
of seniors practicing yoga, said 66-year-
old Kathy Donnelly, owner and director 
of the center, which has been in business 
for 27 years. “I have seen a huge increase 
in seniors practicing yoga,” said Donnelly. 
“The first gentle classes that we started 
20 years ago were for cancer survivors, 
but as the baby boomers have reached 
retirement, we now offer extra gentle 
yoga, chair yoga and yoga for caregivers.”

Donnelly said yoga helps seniors stay 
strong in their core and legs, keeps the 
joints moving, and improves range of 
motion and balance. “All yoga poses can 
be adapted to account for any student’s 
limitations,” she said. “We have a very 
vibrant senior community here.”

seniors seniors
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Quality of Life Through Our Quality Home Care

Agency Serving the Metropolitan area since 1977

301.421.0200athomecareinc.com

Committed to providing excellent and affordable living assistance in the comfort of home.

LICENSED & BONDED

A community
initiative of

SpeakEasyHoward.org

Best.
Employer.
Ever.
Speak(easy) Howard makes it easy to offer one 
more benefit to your employees. Resources on
advance care planning and thinking about 
health care for the future. It’s all free. 
You can thank us later.

What helps us 
age in style?

Anne Berk currently resides at 
Winter Growth, an assisted living 
community in Columbia. Previously, she 
lived in Leisure World in Montgomery 
County for 26 years before her children 
encouraged her to make the transition. 
“Here,” she said, “there may be other 
people who are 100 years old, but not a 
single one of them is like me.” 

At Winter Growth, physical move-
ment is worked into almost every 
program, as research shows that move-
ment is not only linked to increased 
physical strength but better cogni-
tive function, said Claire Noll, Winter 
Growth center director. 

“We meet our aging clients where 
they’re at,” said Noll. “We strive to 
understand who a person is, then create 
an environment that enables her or him 
to maintain that identity and continue 
to grow.”

Winter Growth, celebrating its 40th 
anniversary this year, continues to 
evolve to meet the needs of a local popu-
lation that is living longer. In part, aging 
in style means getting to the places you 
want to go, whether that means exercise 
class, church, book club, or the store. 

In a new partnership with Neighbor 
Ride, Winter Growth is launching a 
Wheels Initiative to support the trans-
portation needs of seniors and disabled 
persons. Fundraising is underway 
to purchase a wheelchair accessible 
minivan. 

She’s got style
100-year-old retired Rockette shares her moves

By Susan Kim
Staff Writer

Once a Rockette, always a Rockette.
Anne Berk, now 100 years old, still 

has the brilliant smile that won her a 
spot in Radio City Music Hall’s legendary 
dance company more than 80 years ago.

“I was actually a quarter of an inch 
too short,” remembered Berk, who 
didn’t quite measure up to the mini-
mum of 5’4”. “But if you had everything 
else – the ability to watch the choreog-
rapher, the legs, all that going for you, 
you could make it.”

With photos of her Rockette days 
from the 1930s hanging on the wall 
behind her, she said, “I was used to 
smiling. It’s all about how you appear 
to the audience.”

The costumes look glamorous but, 
Berk said, being a Rockette was hard 
work. 

She was cast third from the end in a 
lineup of 36 Rockettes who knocked out 
1,500 high kicks every day while wearing 
2 1/2-inch heels. High kicks, by the way, 

mean six inches above the head. 
“To be a Rockette, you had to have 

such love for dance. I stayed two and a 
half years,” she said.

Her mother objected to the whole 
gig. “It was different in the old days,” 
said Berk. “My mom said, ‘No nice girl 
dances on stage.’ ”

Later, Berk operated a children’s 
dance academy, then, much later, gath-
ered a group of seniors who formed 
the “Rockettes of Ages” troupe in 
Montgomery County, performing twice 
at the Kennedy Center.

Her secret? What secret?
Berk’s doctor told her she’s in the 

two pecent of 100-year-old people who 
can still speak clearly and move around. 
“People ask me what my secret is all the 
time. All the time!” Berk said. “I wish 
I knew. I just live my life. You never 
expect to live this long. The years just 
go by, and you go with them.”

But after thinking for a minute, Berk 
does share two pieces of advice: “Do 
what you want to do, not what you’re 
forced to do,” she said. “Anger eats away 

at people.” 
Second, she said, have a sense of 

humor. “Everything has its humor, no 
matter how bad it is. I had a double 
mastectomy, because I had breast 
cancer, and my daughter was driving 
me to have my surgery site drained. She 
came to a short stop, and I could feel 
the fluid, back and forth. I said, ‘Oh, my 
God, I’ve got a river in there.’ ”

Berk stopped dancing when she 
turned 88-and-a-half. Or did she? 
“When I hear music, my shoulders still 
move,” she said. “Watch this. I called it 
the ‘sexy shoulder step.’ ”

And she falls into teaching mode, 
breaking the shoulder move into 
segments, showing what to do with 
each shoulder, then with her head, invit-
ing imitation, and finally critiquing her 
visitors-turned-students: “Now,” she 
said, “you gotta’ give it something.” 

The something, at least today, is all 
hers. “When I hear music, a-one, a-two, 
and-a-one-two-three, I can’t turn it off 
mentally. I have to move.” 

Photo by Emily Calkins 

Anne Berk

seniors seniors
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CMC promotes 
‘Operation Thank You’

Businesses are the backbone of any 
successful chamber. That is why the 
Central Maryland Chamber conducts 
“Operation Thank You” each year to 
personally celebrate our incredible 
network of member businesses!

The goal is to reach and engage 
chamber members throughout Anne 
Arundel, Howard, and Prince George’s 
Counties by going door-to-door and 
saying “Thank You” for working with 
the chamber to make this region such a 
great place to start and run a business.

Anne Arundel Health System, 
AFLAC, Coldwell Banker, M&T Bank, 
SECU, SERVPRO, Sunrise Solutions, 
Sweet Eden Bakeshop, and The Bank 
of Glen Burnie were just some of 
member businesses that helped cham-
ber staff conduct visits to thank other 
businesses in the chamber and share 
valuable resources. 

Collectively, this group visited well 
over 200 businesses in three days! 

Karen Russell, the Central Maryland 
Chamber’s director of membership, said, 
“At first, the idea of physically going to 
each of our members to thank them for 
their membership was a bit daunting. 
I soon realized the Central Maryland 
Chamber is the sum of its parts. The 
astounding support from staff, the board 
and members has been humbling.”  

The Central Maryland Chamber 
looks forward to visiting your business 
next year for Operation Thank You!

Jump start your business by attend-
ing Membership 101 on Thursday, 
May 16 from 9 a.m. to 10 a.m. This 
free program introduces benefits of 
membership and gives you ideas that 
can help you grow your business. 

Membership provides a strong 
network of business contacts through-
out Central Maryland, career-enhancing 
professional training, new business 
referrals, networking opportunities, 
pro-business advocacy support and 
money saving discounts. Belonging to 
the Central Maryland Chamber can help 
you grow your business. 

This meeting is FREE to current 
members that want a refresher and future 
members that want to better understand 
all of the chamber’s resources. Just visit 
CentralMarylandChamber.org to register.

The Central Maryland Chamber 
was honored to recognize 32 amaz-
ing public servants during our annual 
Spirit of Community Awards Dinner at 
Live! Casino & Hotel. These outstand-
ing educators and public safety officials 
are the reason our region is such a great 
place to live and work!

Raj Kudchadkar is president and CEO 
of the Central Maryland Chamber.

Business, let your 
voice be heard

Last fall’s election saw a host of new 
individuals elected to the Maryland 
General Assembly. While those in the 
private sector expected a more progres-
sive electorate in the state house, one 
could not have imagined how progres-
sive some of those officials and their 
ideals would be.

For years, bad legislation was 
stopped by a more moderate electorate. 
This is particularly important because 
Maryland Democrats hold a super-
majority in both chamber’s, thereby 
making vetoes difficult to sustain. 

If this year is any indication, future 
legislative sessions will have even 
more legislation that potentially 
puts employers and business at a 
disadvantage. 

Trade organizations and various 
business groups will continue to advo-
cate on behalf of business and work 
tirelessly, to either stop, or signifi-
cantly modify anti-business bills. 

Ultimately, it will require business 
taking the time to go to Annapolis and 
present their case first hand. The chal-
lenge here is that legislative hearings 
can be exhaustive and take precious 
time from a work day. 

Commerce must also extend invi-
tations to those in elected office and 
invite them to their respective places 

of business so they might see firsthand 
how private industry functions.

It was quite interesting to watch 
the dynamics play out regarding the 
“Fight for 15” debate. It was known 
that proponents would be out loud and 
proud. Frankly, what was unknown was 
whether employers would be in atten-
dance in the epic proportions of their 
opponents. 

As fate would have it, the employ-
ment community did indeed turn out. 
Although the minimum wage was ulti-
mately increased, the legislation was 
significantly modified from its initial 
introduction. 

The fate of business and jobs will 
remain to be seen as labor costs rise. 

More important is the fact that the 
business voice can be impactful when 
corralled and speaking as one. 

Despite the efforts of trade groups 
like the Howard County Chamber, 
Maryland Chamber, NFIB, Restaurant 
Association of Maryland and many, 
many more, our elected officials have 
said they want to hear directly from 
business themselves. 

If anti-business legislation is to be 
defeated or amended, businesses must 
be prepared to let their voice be heard. 

Leonardo McClarty is president of the 
Howard County Chamber.

  CENTRAL MARYLAND CHAMBER
by Raj Kudchadkar

HOWARD COUNTY CHAMBER
by Leonardo McClarty

Bach 
to Rock 
partnership 
supports 
music 
education

HCPSS partnered with 
Bach to Rock to provide 
professional develop-
ment opportunities for 
HCPSS music staff. B2R 
will host music teachers 
at its Fulton location to 
provide instruction and 
hands-on experiences in 
the use of DJ equipment 
and guidance on incor-
porating students into 
mixing, blending and 
programming songs. B2R 
will also provide free music 
entertainment services 
for nearby HCPSS school 
events.

Photo courtesy of HCPSS

Participating in the Bach to Rock partnership signing on April 2 were HCPSS Music Coordinator 
Terry Eberhardt, Bach to Rock Site Director Samir Moussa and Triadelphia Ridge Elementary School 
Principal Tiffany Tresler.
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Next year comes the crunch
The easy part of this legislature’s four-year term 

is over. Next year comes the crunch.
By most standards, the General Assembly’s 90 

days was fairly smooth, especially when it comes 
to money matters, which are often the most 
contentious.

True, the legislators did pass a $15 minimum 
wage, overriding the governor’s veto – essentially an 
escalating tax on the employers of close to 600,000 
people. With the employer payroll taxes that are 
invisible to employees, the cost to businesses by 
2026 will actually rise to over $16 per hour.

Just before the next regular session begins, the 
minimum wage will go up to $11 per hour, or at least 
$11.75 in cost to most employers.

All Democrats voted for what they called “a living 
wage” – except for two freshman delegates from 
Baltimore County. All Republicans were opposed.

Sen. Katie Fry Hester, the newly elected Democrat 
representing District 9, Howard and Carroll coun-
ties, told the Senate it had been a difficult vote for 
her. She pledged to work on legislation for next year 
that would mitigate some of the measure’s impact on 
small business, and she urged Republicans to collab-
orate with her to do that. 

Structural deficit, recession
In January, legislative analysts were already 

predicting a state structural deficit of $1 billion 
for FY 2020 – more mandated costs than revenues. 
There was already a slight write-down in projected 
revenues in March.

Also in January, Moody’s Analytics told the Senate 
Budget Committee that they fully expect a recession 
in June of 2020. The U.S. has had 10 years of slow 
but steady growth, an unusually long period without 
a downturn. 

On top of that, “Maryland’s economy has lagged 
the nation in this period of growth,” Vicki Gruber, 
head of the Department of Legislative Services, told 
newly elected lawmakers in January.

Cost of Kirwan
Even more daunting is the full cost of the 

recommendations of the Kirwan Commission on 
Innovation and Excellence in Education, expected 
to be funded by both state and local governments.

This year, the legislature passed what one sena-
tor called “a down payment” of $800 million on its 
reform package. It remains to be seen whether Gov. 
Larry Hogan has been mollified by the addition of 
an inspector general for education spending in the 
school funding jump he has questioned from the 
start.

This year’s Kirwan funding was the easy part. It 
pays for modest moves toward universal pre-kinder-
garten, more health and social services in schools 
and a modest bump in pay for beginning teachers.

By the fall, the Kirwan folks are supposed to come 
up with the funding formulas to implement their 
changes. This will put a price tag on how much the 

counties will have to kick in on top of what they 
already pay for local schools, more than half their 
budgets in many places.

Expect some sticker shock from county officials, 
and fierce competition among their state represen-
tatives over who pays what.

What teachers are paid, how they work
Then there comes the most complicated and 

controversial part of the Kirwan Commission plan 
– totally revamping the way teachers are recruited, 
trained, how they work and what they are paid.

There is already a teacher shortage in Maryland. 
Some of the blame is laid at their low pay, lack of 
autonomy and poor working conditions compared to 
equally educated professionals such as accountants 
and architects.

To turn the profession into a career ladder with all 
teachers certified and then paid $80,000 to $100,000 
or more for “master teachers” will require the coop-
eration of every stakeholder.

This includes university schools of education, 
dozens of local school boards, superintendents and 
unions with multiple contracts spelling out different 
working conditions, benefits and demands.

Commission chairman Brit Kirwan says the 
commission cannot achieve its goals of a world-class 
education system without a “grand bargain” among 

the stakeholders in which each gives a lot to make 
it happen. That’s hard to do when they’re haggling 
about the price tag.

A final day without Speaker Busch
For the first time in 17 years, the House of 

Delegates closed without Speaker Michael Busch 
wielding the gavel. He died the day before, and they 
adjourned “sine die” with an unusual and solemn 
joint session of House and Senate. Only a hand-
ful of lawmakers were chosen to speak, and they 
included Del. Shane Pendergrass and Senate Majority 
Guy Guzzone, both representing Howard County’s 
District 13.

Pendergrass, now chair of the Health and 
Government Operations Committee appointed by 
Busch, recalled learning of Busch’s campaign slogan 
in 32 years ago – “Send a good man to the State 
House,” said  

“Mike Busch was one good man,” said Pendergrass. 
“He’s leaving this state and this body better than 
when he found it.”

She said Maryland’s health care and health insur-
ance is better “because of Mike Busch.” 

Guzzone was the only senator to speak besides 
Senate President Mike Miller, who is ailing with 
prostate cancer.

Guzzone, mentioned as a possible successor to 
Miller, reprised a speech that he had given earlier 
in the day to the Senate, where he said 35 of the 47 
senators had served in the House, and 29 had served 
with Busch as speaker.

“He taught us all a great deal,” Guzzone said. 
“Mike was a regular guy, someone you would want 
to talk with and learn from; he was an extraordinary 
man who did extraordinary things," he said.

Housing surcharge, bag tax
It was only on the final day of session that the 

Senate passed the bill authorizing the Howard County 
Council to hike the surcharge on new housing units to 
help fund school construction. The bill allowing the 
council to charge a nickel tax on plastic shopping bags 
had passed only a few days before that. 

Once the governor approves, the next step would 
be for the council and County Executive Calvin Ball to 
actually implement the authorizations for tax hikes. 

In an email wrapping up the legislative session, 
Ball did not mention either bill, while touting his 
support for the minimum wage hike and Kirwan 
funding as well as a school construction measure 
that failed. 

FROM THE
STATE HOUSE

by Len Lazarick

❝Maryland’s economy 
has lagged the nation  
in this period of growth.

Vicki Gruber

Howard County Delegate Shane Pendergrass and Senator Guy 
Guzzone were among the few chosen to speak at a joint session 
of the legislature, reflecting on the life of Speaker Michael Busch.
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more psychiatry beds to its emergency 
department and soon moving its behav-
ioral health services to new quarters; 
and the rise, in Elkridge, of the 90-bed 
Sheppard Pratt facility.

Those two projects are in addition 
to Anne Arundel Medical Center build-
ing the J. Kent McNew Family Medical 
Center on Riva Road in Annapolis, which 
will open with 16 beds in mid-2020 and 
Baltimore Washington Medical Center 
recently unveiling its expanded-to-24-
bed psychiatric inpatient unit.

Those additions “aren’t all we need 
but they represent solid progress.” 

Guiliano said.
Dr. Ben Borja, medical director of 

crisis services and director of education, 
for Sheppard Pratt Health System, also 
pointed to “an acute shortage of psychi-
atric practitioners.

“About 111 million people in the 
U.S. live in mental health professional 
shortage areas, and the number of 
psychiatrists in more than half of U.S. 
counties is zero,” said Borja. “Three out 
of five psychiatrists are over the age of 
55, and more than 60 percent of practic-
ing psychiatrists are over the age of 55.”

Fortunately, the number of psychi-
atry residency training positions is 

increasing. “This year there were 1,740 
positions, which is 184 more than in 
2018. Additionally, loan repayment/
amortization incentives are being 
offered to have psychiatrists practice 
in rural areas.”

Borja sees other bright spots. “Access 
to care is improving as the need for 
treatment has never been greater. 
One solution to reaching areas with 
psychiatrist shortages is through tele 
psychiatry, because it provides patients 
with the therapy and medication 
management they need, in real time, 
without geographic barriers. It also 
helps to reduce gaps in care, especially 

in rural communities, long-term care 
facilities, emergency departments and 
departments of corrections, among 
other sectors.”

So, all told, there are rays of light 
within the darkness of mental illness 
and barriers to its treatment. 

“There are still many people who 
deny having a problem or are not told 
what symptoms to look for. The indi-
viduals who are diagnosed and treated 
early have a much better chance of 
getting better,” said Farinholt. “We’ve 
already come a long way. Things are so 
much better than they were 10 years 
ago.”

Mental health services show progress
Continued from page 3

Darin Atwater. “We want to bring 
everyone together, true to our motto, 
taking an entire culture and setting it 
to music.”

With the new residency, Atwater 
takes the helm as the DCACC’s first 
artistic director. In doing so, he returns 
to the community where some of his 
first musical performances occurred in 
the church he attended with his family 
before going on to study at Morgan State 
University, the Peabody Conservatory, 
and studying conducting under German 
maestro Christoph Mayer.

“We’re here to combine our human 
assets and create a hub where people 
can enjoy a variety of programming 
that bridges the gap that exists between 
highbrow and pop culture, that reflects 
the community it serves, that is both 
entertaining and informative,” Atwater 
said. “Our mission is to celebrate 
American music and expand audiences.”

Universality of Music
As symphonies around the nation 

go, most orchestras are still very Euro-
centric in terms of their repertoire, but 
Soulful Symphony has built its perfor-
mances around the American national 
identity.

“We have an inclusion of things like 
the rhythm section, drum kit, choir and 
nontraditional instruments,” Atwater 
explained. “We want to develop a 
sound that is ideal for all of our musical 
traditions.”

The idea, he said, is to champion 

American roots music and challenge 
the notion that the European classical 
tradition is somehow superior.

It’s a challenge that has gone unan-
swered since the Czech composer 
Antonin Dvorak began exploring 
American music in the 1890s and 
lamented its lack of development by 
native composers.

While serving as director of the 
National Conservatory of Music in New 
York City, Dvorak advocated for the 
incorporation of Native American and 
African-American music as the founda-
tion of a national style.

“You almost have to frame an orches-
tra around that objective, which is the 
idea,” Atwater said. “All of Mozart’s 
symphonies are Austrian folk songs, 
Tchaikovsky’s Fourth Symphony is 
all Russian folk music, Verdi’s operas, 
Puccini, it’s the national music. They 
never have problems in terms of audi-
ence cultivation. Like Mozart said, 
people will listen to Figaro in Austria 300 
years later because it’s their pop music.”

For Atwater, the aha moment came 
in 1995 when he noticed a lack of 
diversity among NSO musicians and 

a similar lack of diversity in the music 
they performed.

Sound Experience
“We want to create a repository of 

works that is comprehensive across 
all genres and eras,” he said. “Hip hop, 
country, bluegrass, gospel, jazz, all of 
that is ripe for symphonic engagement 
and for the universality of our music.”

Music is but one aspect of Soulful 
Symphony’s mission.

“Our vision is to democratize the 
arts and make them accessible and 
available to everyone, with a mission 
to preserve, present, interpret and 
celebrate American culture and that of 
hyphenated Americans, each with their 
own traditions,” Atwater said.

Accessibility is an equally important 
consideration for Soulful Symphony, 

which aims to make the extra effort 
to reach audiences that still lack access 
despite the availability of local, afford-
able performances.

“We are committed to being a 
partner with Howard County Public 
Schools, along with a groundbreaking 
Culture Behind Bars initiative with 
the Maryland Correctional Institute,” 
Atwater said.

The symphony is still ironing out 
details for each of those initiatives.

“When you leave our performances, 
you should have another perspective 
about the possibilities of richness in 
your own lives, because you have expe-
rienced your culture in a symphonic 
setting,” Atwater said. “You’re going to 
recognize the music, the tonalities, it’s 
going to be a shared experience. It’s our 
experience, wrapped in sound.”

Group celebrates 
American music 
Continued from page 1

❝Our vision is to 
democratize the 
arts and make them 
accessible and 
available to everyone.

Darin Atwater, director of Soulful Symphony, performed “First Note”, a composition inspired by 
patriotic tunes that he wrote.
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The Stronach Group in March, asking the Baltimore 
Circuit Court to seize Pimlico and the Preakness 
through condemnation and grant ownership to the 
city. The case is ongoing.

Meanwhile, legislation to establish a workgroup to 
recommend financing options for the Phase 2 Pimlico 
Race Course Study also fell by the wayside. 

Working the Numbers
During a March 6 Senate Hearing, Baltimore Mayor 

Catherine Pugh agreed with TSG that spending $424 
million to rebuild Pimlico for only 12 days of racing out 
of the calendar year is not a sound business decision.

However, she noted that the resulting world-class 
venue could be used year round for concerts, banquets 
and other special events.

“It is the investment needed to develop 110 acres 
into a thriving mixed-use neighborhood and support 
the $200 million expansion of Sinai Hospital, who are 
bringing their headquarters there and building a hotel 
and some other amenities,” Pugh said.

The mayor said the city is willing to establish a tax 
incremental financing scheme to support up to $125 
million of eligible public infrastructure costs associated 
with Pimlico’s redevelopment. She also proposed bond-
ing the annual state Racetrack Facility Renewal Account 
(RFRA) allocation, with a matching amount provided by 
TSG, and reallocation of up to $20 million of the VLT 
funds assigned to the Park Heights neighborhood as 
a means to finance half of the $424 million price tag.

“If the state and city are interested in fully funding 
the redevelopment of Pimlico, we are more than willing 
to be part of that conversation,” said TSG COO Tim 
Ritvo. “We ultimately believe that there are other and 
better uses for the property and hundreds of millions 
of taxpayer dollars.”

According to Bill Cole, president and CEO of the 
Baltimore Development Corp., an updated economic 
impact study from the Jacob France Institute at the 

University of Baltimore places the economic impact of 
the Preakness in the Baltimore region at $52.7 million, 
with $48 million directly impacting the city.

“We simply cannot replace that,” he said. “If we lose 
the Preakness, the money shifts to the south.”

During the Preakness, the city’s average daily hotel 
occupancy rate rises from 65 percent to more than 90 
percent. “This is our Superbowl, we don’t want to lose 
that iconic presence,” added Visit Baltimore President 
and CEO Al Hutchinson.

Substandard Dorms
It’s no secret that TSG has spent the lion’s share of 

RFRA money on Laurel Park, investing $39 million 
there since 2013 and only $6 million spent at Pimlico.

Joe Bryce, a lobbyist who represents TSG, told 
lawmakers that Pimlico’s needs depend on year-round 
racing and the jobs that support it.

“We have known for some time that ... if you were 
to undertake any kind of significant renovation [at 
Pimlico], it would open the whole building up to code,” 
he said, an enormous expense that would be better 
spent on replacing the facility. “We need to make sure 
that the needs of year-round racing are satisfied, and 
that’s an activity that has taken place at Laurel Park.”

But Laurel Park has aging facilities, too.

In late March, Baltimore Del. Nick Mosby joined 
Anne Arundel County Executive Steuart Pittman to 
inspect living conditions in the century-old dormitories 
that some backstretch workers have chosen to live in 
rent-free as opposed to paying low rent rates for more 
modern worker housing at the track.

“It might be normalized for this industry, but as 
Marylanders we must be better than this,” said Mosby. 
“We need to figure out a way to expedite plans [to build 
new housing].”

To set the record straight, it’s a situation that TSG 
and the Maryland Jockey Club had been working to 
address long before Mosby publicized photos of the 
dorms provided to him by a so-called whistleblower in 
March while Baltimore was mounting its push to derail 
the funding needed to reopen the Bowie facility. 

At the Maryland Racing Commission’s November 
2018 monthly meeting, Maryland Jockey Club General 
Manager Sal Sinatra informed Commission members 
that materials for a new stick barn with 150 rent-
free dormitory rooms had been delivered and would 
be constructed as soon as a decision on location and 
permitting delays at the county level were resolved. (See 
The Business Monthly’s January issue.)

“There may be one year left before that gets built, 
but I think we’re making progress,” said Pittman. “I 
don’t think anybody wants that progress to stop, this 
isn’t about the Preakness, it’s about what’s going on at 
the Laurel racetrack [for the workers].”

David Richardson, executive director of the 
Maryland Thoroughbred Horsemen’s Association, said 
the failure of the legislation seeking funding for Bowie 
won’t impact the construction of the new dorms, but 
does add a measure of uncertainty to the overall master 
plan for backstretch improvements at Laurel.

He said that the horsemen don’t have a “dog in the 
fight” about where the Preakness takes place. “We love 
clarity and want to make sure we’re building those 
dorms in the right location [on the Laurel backstretch] 
… we just want to get moving on the dormitory project.”

Finish line for horse racing unclear
Continued from page 1

Anne Arundel County Executive Steuart Pittman (left) and 
Delegate Nick Mosby toured century-old dormitory rooms still 
in use on Laurel Park’s backstretch. 
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The business of customer reviews
They’re unavoidable. As a consumer, you read 

them. As a business, you get them. They’re the inter-
net equivalent of word of mouth: Customer Reviews. 

It used to be that poor customer service, or a bad 
experience, spread quickly. When you had a problem 
with a business, you’d tell ten people, and they’d each 
tell ten people. And, kapow! In no time, said busi-
ness had a reputation crisis on its hands. But today, 
unless it’s really something egregious, aka newswor-
thy, that’s not typically the case. 

According to an article published in The New York 
Times, research indicates customers place a greater 
value on negative reviews. Experts believe that’s 
because there are fewer negative reviews.

I’ll argue you need to care about customer reviews 
– from both sides of the sale. But since chances are 
you have few, if any, negative customer reviews, 
what’s there to care about? Ethics, trust are a few 
words that spring to mind, but let’s start with the law.  

Did you know the Federal Trade Commission 
recently settled charges related to compensated 
online reviews? 

In its April 3, 2019 press release, the agency 
announced, “San Francisco-based UrthBox, Inc. and 
its principal, Behnam Behrouzi, have agreed to settle 
a Federal Trade Commission complaint alleging that 
the company misrepresented that customer reviews 
were independent when, in fact, it had provided those 

customers with free products and other incentives to 
post positive reviews online.

“The  administrative order settling the FTC’s 
complaint, which also alleges that UrthBox failed to 
adequately disclose key terms of its ‘free trial’ auto-
matic renewal programs, bars the respondents from 
engaging in similar conduct and requires them to pay 
$100,000 to the Commission to compensate consum-
ers deceived by the trial offers.

“ ‘People should be able to trust that good customer 
reviews aren’t the result of companies secretly paying 
the reviewers,’ said Andrew Smith, Director of the 
FTC’s Bureau of Consumer Protection. ‘As this case 
shows, we hold companies accountable for this kind 
of deceptive marketing.’”

Deceptive marketing pretty much checks the ethics 
box in a way you should avoid. While the letter of the 
law is met if you disclose your arrangement or connec-
tion with the reviewer “adequately,” you shouldn’t have 
to offer customers incentives for a review.

The FTC’s settlement with Urthbox, and another 
high profile case involving Amazon seller, Cure 
Encapulators, follow the trail-blazing, 2013 sting, by 
the New York State Attorney to unearth fake reviews 
on Yelp, Google Local and CitySearch.com.  

There’s nothing wrong with asking your customers 
for reviews. But be ethical and don’t cherry-pick. 

As it turns out, the most telling reviews may be 
the ones in the middle. That’s because according 
to some experts, extremely positive and negative 
reviews are impacted by emotion and circumstance. 

Customer reviews reported by this BBB are in line 
with other sites in that the majority received thus 
far this year (704) were positive, (277) were nega-
tive and just (4) were smack dab in the middle with 
three stars. 

BBB goes to great lengths to attempt to verify 
the customer is real. We also require the customer 
to certify they have no affiliation with the business 
and that they have not received an incentive or 
compensation.  

As a buyer or a seller, whether you’re on Yelp, 
Amazon, bbb.org, or other sites, be honest, be fair, 
and remember being in the middle isn’t such a bad 
place to be. 

Angie Barnett is president and CEO of the Better 
Business Bureau of Greater Maryland.

BBB
ADVICE

by Angie Barnett

GSA replaces DUNS with SAMMI
The U.S. General Services Administration (GSA) 

recently announced the award of a $41.8 million-dol-
lar five-year contract to Ernst and Young LLP (EY) 
that will replace the decades-long contract held 
by Dun & Bradstreet to provide entity validation 
services, currently known as the Data Universal 
Number System (DUNS®.)

This move will affect every federal agency and the 
hundreds of thousands of contractors, individuals, 
and other organizations registered to do business 
with or receive grants from the U.S. federal govern-
ment in this all-encompassing transition away from 
the DUNS to a non-proprietary unique identity 
identifier.

This March 18 notification is a huge blow to Dun 
& Bradstreet (D&B) which in just the last fiscal year 
was awarded over $68 million in 192 federal trans-
actions across defense and civilian agencies. And in 
the last ten years, D&B realized over $639 million 
in federal revenues providing similar proprietary 
DUNS-related services to all federal agencies, accord-
ing to USASpending.gov.

Every entity receiving contracts or grants must 
be registered in the System for Award Management 
(SAM) website at SAM.gov, where the DUNS has 
served as a public-facing unique identification 
number, thereby keeping sensitive tax identification 
numbers private.

Alhrough this new contract, the government will 

transition from the DUNS numbering system to a 
new government-owned SAM Managed Identifier 
(SAMMI), which will be used as a primary key to 
identify every existing and new entity within SAM.
gov. GSA plans to enable a successful transition to 

the SAMMI to be completed by 2020.
In replacing the DUNS with SAMMI, the govern-

ment will no longer be dependent upon a proprietary 
D&B-owned data system.

The SAMMI unique entity identifier is tied in 
SAM.gov to the legal entity name, ‘doing business 
as’ name, and the physical address that corresponds 
to it. All entities awarded federal procurement and 
grants actions, with rare exceptions, are required to 
register in SAM.

The information from SAM is used through-
out the government, to include all aspects of the 
procurement and financial assistance processes. For 
historical purposes, DUNS information will continue 
to be available for awards made prior to the SAMMI 
transition

GSA acknowledges that this transition to SAMMI 
will be complicated, and states in its interact.gsa.
gov website that specific transition plans will be 
published at a later date.

All businesses, individuals and government enti-
ties using sam.gov will receive notification through 
existing communication channels and updates will 
be posted to the GSA Interact platform at https://
interact.gsa.gov/.

Gloria Larkin is president and CEO of TargetGov and 
a national expert in business development in the govern-
ment markets. 

GOVERNMENT 
CONTRACTING

by Gloria Larkin

❝Every federal agency 
and the hundreds of 
thousands of contractors, 
individuals, and other 
organizations registered 
to do business with or 
receive grants from the 
U.S. federal government 
will be affected.
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Wee bit 
of Ireland

in Ellicott City
By John Powers

The first choice you get to make at Kelsey’s in 
Ellicott City is to turn right or left.

Going left leads to a cozy dining room with comfy 
booths as well as tables that can be arranged in 
various combinations. A crackling fire adds to the 
ambiance.

Turn right and you are transported to an Irish 
Pub with a wooden bar and saddle stools. High top 
tables provide a perch for a meal or just a snack 
with a drink.

The expansive list of entrees in either the pub 
or restaurant makes Kelsey’s a delectable destina-
tion for lunch, dinner, Sunday Brunch or late night 
snack. But it’s an Irish eatery, after all, so the menu 
includes corned beef and cabbage, Shepherd’s Pie 
and, a special treat, Mollie Malone’s Meatloaf.

But this is Maryland, so of course, Kelsey’s offers 
seafood including a tasty and meaty crab cake. 
And there are healthy salads and lighter fare, too. 
Thankfully, the menu includes gluten free options.

You want unique? 
Don’t pass up the Corned Beef Poppers. These 

braised brisket beauties, dipped in Guinness 
mustard sauce, are a great Happy Hour snack or 
something to share before an entrée.

The Corned Beef Burger will change your view 
of what a burger can be.

Kelsey’s French Fries, with a shaker of Parmesan 
cheese and seasoning – yes, you can douse it with 
vinegar if you want – is an excellent choice.

Some time ago, Kelsey’s expanded to offer a 
private room for special occasions as well as cater-
ing for home or office.

With convenient, parking, Kelsey’s in Normandy 
Center is a solid choice for a dinner outing. With 
Happy Hour prices from 3 p.m. to 6:30 p.m., along 
with an assortment of Irish and local beers, Kelsey’s 
is also a great choice for after work. Some evenings 
live music gets the place hopping.

Kelsey’s is a do it all neighborhood eatery that is 
a welcome location to meet with friends or to make 
new ones. If you can’t make a trip to Ireland any 
time soon, take a trip to Kelsey’s. You’ll know what 
it means to be Irish.

Reach
hungry 
 readers 
& 
business 
 decision    
  makers

Call now for details.
410-740-5077

THE 
DINING &
CATERING 
GUIDE

JOIN



22 May 2019 The Business Monthly

P U B L I C  
R E L AT I O N S
410.730.0316

jeanmoon@verizon.net

www.bizmonthly.com

FMA appoints Cameron, 
Cosgrove to board

The Fort Meade Alliance (FMA) 
has appointed two new members to 
its board of directors. They are Mike 
Cameron, CEO at Farfield Systems; 
and Shana Cosgrove, CEO of Nyla 
Technology Solutions. Cameron has 
held senior leadership positions at 
Noblis, Leidos and Booz Allen. Cosgrove 
is a principal engineer, enterprise archi-
tect and product strategist with more 
20 years of experience in the computer 
science and systems engineering.

APL’s Semmel named 
‘Influential Marylander’

Ralph Semmel, director of The 
Johns Hopkins University Applied 
Physics Laboratory (APL) in Laurel, has 
been named an Influential Marylander 
by The Daily Record. During Semmel’s 
tenure, APL has sent robotic spacecraft 
to the Sun and to Pluto and beyond, 
fortified the nation’s cyber defenses; 
and strengthened the nation’s armed 
forces, among other advances.

Merkle appoints Global CTO
Merkle, of Columbia, has 

appointed Peter Randazzo global 
chief technology officer. Randazzo 
has been with Merkle for four years, 
serving most recently as CTO for the 
agency’s product and platforms group.

Kunsman promoted at AACC
Kip Kunsman was named dean, 

School of Continuing Education and 
Workforce Development, at Anne 
Arundel Community College. He most 
recently served as the division’s assis-
tant dean of workforce development.

COLA appoints chief counsel
COLA, of Columbia, has announced 

the appointment of Mark Tatelbaum 
as chief counsel. Tatelbaum joins COLA 
having extensive legal experience in 
health care and, more specifically, in 
the clinical laboratory sector. 

Navy names 
Ruppersberger Vice Chair 

C o n g r e s s m a n  D u t c h 
Ruppersberger was unanimously 
elected vice chairman of the United 
States Naval Academy (USNA) Board 
of Visitors by his colleagues earlier this 
week. Congressman Ruppersberger, a 
defense Appropriator, has served on 
the board since 2009.

Police chief visits CAC classroom
Howard County Police Chief Lisa 

Myers read to students and shared 
stories about how the police help people 
in the community recently.

The police chief participated in 
the Community Action Council of 
Howard County (CAC) Early Childhood 
Education Community Partners 
Program April 9 at the Ellicott City 
Center. 

CAC’s Early Childhood Education 
program prepares three-, four- and five-
year old children, from low-income or 
at risk families, socially, emotionally 
and academically for kindergarten. 

It focuses on family engagement and 
forming partnerships between parents 
and staff that promote family stability, 
reduce stressors and connects families 
to critical family resources. 

Currently 322 students are enrolled 
at four centers across Howard County.

Chief Myers’ visit was part of the 
month-long Community Partners 
Program that helps children explore 
different occupations within the 
community. During April, students will 
connect with real-life community help-
ers, such as police officers, firefighters, 
health care professionals and others. 

HCC launches construction program 
To meet the growing demand for 

employees in the construction manage-
ment industry, Howard Community 
College (HCC) will offer Maryland’s 
first Construction Management 
Apprenticeship Program .

The two-year program, which prepares 
students for architectural, engineering, 
and general contracting careers, leverages 
feedback received from industry partners 
and utilizes the college’s existing certifi-
cate program. 

Supported by grant funding from 
the Maryland State Department of 
Education, the program includes 
construction management courses, 
a series of noncredit work readiness 
courses, and 2,000 on-the-job training 
hours per year. 

Students will secure employment with 
local, licensed construction companies 
with the help of HCC staff. Employers will 
pay students to “earn while they learn.” 

“The industry needs qualified, moti-
vated employees, and this program will 
help train candidates for construction 
management,” said Gary Garofalo, pres-
ident and CEO of Harkins Builders. “I 
think people will be surprised to learn 
that construction management is a 
great, well-paying career option for young 
talent in Howard County.”

HCC’s apprenticeship program will 
kick off with a two-week boot camp, 
starting June 3, to prepare apprentices 
for entry into the program. 

Licensed construction firms inter-
ested in sponsoring an apprentice can 
contact HCC for additional information. 

Construction Management is the 

second apprenticeship program at 
HCC. The Heating, Ventilation, Air 
Conditioning, and Refrigeration (HVACR) 
Apprenticeship started in fall 2018.

To learn more about the new 
construction management apprentice-
ship program and apply, visit howardcc.
edu/constructionapprentice.

PEOPLE IN BIZ

The Central Maryland Chamber recognized 32 amazing public servants (27 are pictured) for their service as outstanding educators and public 
safety officials at the CMC ‘Spirit of Community Awards’ on March 25. 

Lisa Myers, Howard County Police Chief, reads to a class of youngsters at the Community Action 
Council Early Childhood Education program.
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Visit Howard County launches ‘Art for All’
Visit Howard 

County, in part-
nership with 
the Howard 
County Arts 
Council and 21 
businesses and organizations, is 
leading an arts awareness campaign 
called Art for All.

The mission of the campaign is to 
bring increased awareness and added 
business to Howard County’s art 
community by showcasing art offer-
ings of every discipline, according to 
Amanda Hof, executive director of 
Visit Howard County. 

Arts and arts-related businesses 
and organizations across Howard 
County will be hosting events and 
special arts offerings under the Art 
for All brand throughout April and 

May. Offerings 
range  f rom 
any thing to 
live theatre, 
gallery exhib-
its ,  musical 

performances, culinary arts, pottery, 
outdoor sculpture, fashion, home 
decor, and even art to borrow from 
the Howard County Public Library 
System. Art for All is something for 
all people, visitors and residents 
alike, to get excited about. 

Hof added, “Howard County is 
home to a vibrant arts commu-
nity. We are thrilled to be working 
with our arts partners in this new 
capacity.” 

View events and most up to date 
list of participating businesses and 
organizations at HoCoArtforAll.com

Photo courtesy of Howard County Library System

Howard County Executive Calvin Ball was the first one to check out a work of art from 
the Howard County Library System. Tonya Kennon, CEO of the library, was on hand at the 
inauguration of the innovative art project.

Horizon Foundation 
announces inaugural 
equity grantees

The Horizon Foundation announced 
five inaugural racial equity grantees 
receiving a total of $306,000 along 
with intensive training, coaching and 
organizational development as part of 
an initiative to address health dispar-
ities affecting communities of color in 
Howard County. 

The grantees are: African American 
Community Roundtable, Association 
of Community Services of Howard 
County, Equity4HC, HopeWorks of 
Howard County and Howard County 
Chinese School. 

“Our Foundation is focused on 
helping everyone have the opportunity 
to live a long and healthy life, and to 
achieve this vision, we must purpose-
fully address the barriers facing our 
communities of color,” said Nikki 
Highsmith Vernick, president and CEO 
of the Horizon Foundation. “We are 
proud and honored to work with these 
grantees as partners and community 
leaders who are stepping up to tackle 
these challenges and advocate for last-
ing change.”

As part of their grants, the five organi-
zations will participate in a “racial equity 
collaborative” designed to increase their 
capacity to apply a racial equity and 

systems lens to their work; organize and 
advocate for change to make the Howard 
County community more equitable; and 
build stronger external and internal 
coalitions and partners. 

The organizations will spend this 
year participating in joint train-
ing on topics including policies and 
structures that create disparities, 
community organizing and advocacy, 
data collection and disaggregation and 
conducting organizational racial equity 
assessments.

Executive leaders from each of 
the organizations also will work with 
national and local experts to set goals, 
plan actions and strengthen their orga-
nizations’ ability to advance systemic 
changes. Grant funds support each 
organization’s capacity to sustain ongo-
ing engagement in the collaborative.

Research shows that people of color 
experience disproportionate levels of 
disease, deaths and disabilities. 

The Horizon Foundation defines 
health equity as the ability of people 
to live long and healthy lives, regardless 
of who they are and where they live. 
Equity is one of the three priority areas 
outlined in the Foundation’s current 
five-year strategic plan. 

‘Check out the artwork’ takes on
a new meaning at Howard library

At an early morning event, Tonya 
Kennon, CEO of the Howard County 
Library system, kicked off an artwork 
initiative March 22.

Designed to foster a learning 
environment that both inspires and 
supports aspirant, amateur and 
professional artists, the new collection 
includes framed artwork (prints and 
photographs) available for borrowing. 
Each artwork is accompanied by infor-
mation about the artist, the piece, and 
tools to inspire conversation. 

With about 300 items in the collec-
tion of framed works of art that can 
be checked out for home or office use, 
Kennon noted the diverse visual styles 
and themes including artists such as 
Frida Kahlo, Georgia O’Keefe, Ernie 

Barnes, Charles Bibbs, Paul Cezanne, 
Mark Rothko, Pablo Picasso, and, late 
Columbia resident and photographer, 
Donald Reichle.

She said the Art Education 
Collection will promote art and cultural 
education for all and create greater 
access and exposure to art within 
the community. “It is integral to our 
mission of publica education for all.”

Howard County Executive Calvin 
Ball attended the event and was the 
first to check out a piece of artwork.

He praised the new library initiative 
saying it is an innovative partnership 
that can “enliven someone’s life by 
tapping into the imagination.”

The artwork is only available at the 
Central Branch library in Columbia.

Northrop opens in Ellicott City
Northrop Realty, a Long & Foster 

Company, opened an office in Ellicott 
City, the latest in a series of new office 
openings as the residential real estate 
brokerage expands throughout the 
region. 

Located at 10065 Baltimore National 
Pike, Northrop Realty’s Ellicott City 
office covers 4,500 square feet and 
supports 30 real estate agents.

“With new offices in Columbia, 
Annapolis and now Ellicott City, 
among our other offices, we’re 
expanding quickly throughout the 
Baltimore-Washington region,” said 
Creig Northrop, president and CEO of 
Northrop Realty. “Our Ellicott City office 

is conveniently located in a community 
we’ve served for decades. We’re here and 
ready to help home buyers and sellers 
accomplish their dreams.”

In addition to Ellicott City, Northrop 
Realty has offices in Annapolis, 
Clarksville, Columbia, Silver Spring, 
Sykesville and Timonium. 

Creig Northrop has more than 25 
years of experience in real estate and 
leads a team of more than 100 licensed 
real estate professionals.

Northrop Realty will hold a 
ribbon-cutting grand opening ceremony 
with the Howard County Chamber of 
Commerce for the Ellicott City office on 
Thursday, May 2, from 4 to 7 p.m. 
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Kim Genner is one of about a 
dozen staff who help care for 
the racehorses in trainer Phil 
Schoenthal’s stables.

And they’re off
The costs, the hope of training race horses

By Susan Kim
Staff writer

As he walks through the stalls at Laurel Park, Phil 
Schoenthal rattles off some of the aspects of train-
ing a racehorse: grooming, conditioning workouts, 
growing hydroponic barley, purchasing and main-
taining equine spas and other therapy equipment, 
managing owner expectations, overseeing a dozen 
employees, traveling to horse sales to inspect and 
purchase racing prospects and working with farriers 
and veterinarians.

Schoenthal, who has spent more than 20 years in 
the horse racing business, is a public horse trainer, 
meaning he works with many horses and multiple 
owners, as opposed to working for a single private 
stable or owner. 

Currently, Schoenthal has a roster of 28 horses 
for about 20 different clients, and he believes having 
a passion for horses is the single most important 
characteristic for a trainer.

As a very young child growing up in Illinois, 
Schoenthal took his first pony ride while on vaca-
tion with his parents, promptly becoming the first 
“horse person” in his family. Now a father of three, 
Schoenthal tells his kids that horse training isn’t for 
them if they can’t take losing well.

“The highs are high but the lows are low, so you 
have to maintain an even keel,” he said. “The old 
saying is, ‘There are a million and one things that 
can go wrong with a racehorse and they usually do,’ 
so it’s not a game for the faint of heart.”

As for racehorse owners, whose expectations he also 
has to manage, “you don’t judge an owner on how they 
take bad news but on how they handle good horses.”

Because a trainer’s earnings are largely based 
on a percentage of winnings, income varies greatly 
from year to year. Trainers typically earn between 
$20,000 and $60,000 a year but when a good horse 
wins a high-dollar race, a trainer can make a six-fig-
ure salary.

Don’t count on that, Schoenthal advised: “It’s 
a terrible business,” he laughed. “Trainers are the 
dumbest people in the world.” 

He recalls years when the economy tanked, when 
owners’ businesses went belly up and they couldn’t pay 
him, and a particularly lean four years from 2009-2012 
when he worked full-time selling industrial pumps and 
valves while training a few horses on the side. 

“I was in a bad way,” he said. “I was broke, I had 
two little kids, and I had to cut back to training four 
horses. I’d come into the barn from 5:30 in the morn-
ing until 8, go to work, then come back to the barn.” 

But fortunes can turn around at the race track 
and, in 2017, Schoenthal had his winningest year 
ever, with his horses earning $1,325,369.

For most horses he trains, as job security, 

Schoenthal purchases a ten percent share. Besides 
paying his own salary, he also pays his employees, and 
foots other expenses related to his horses with the 
exception of vet bills, which are paid by the owners. 

Owners pay Schoenthal a day rate to offset the 
daily expenses of training, while and trainers rely 

on commissions for the lion’s share of their earnings. 
Jockeys work through their own agents, and might 
not ever meet a horse until right before a race. 

Schoenthal employs grooms, “hotwalkers” (who 
walk horses around after a workout), exercise riders 
(who are separate from jockeys), assistant trainers and 
therapists. 

Known for being brutally honest with owners, 
Schoenthal is a straight talker. “From my view, I 
don’t think you can make a horse run any faster than 
he’s capable of running. My job is to try to keep that 
horse 100 percent fit, sound, and happy so that he can 
perform at his peak every time.”

Racehorses in training may do a timed speed 
workout every seven to nine days. Other training 
days might include one lap of jogging and one lap of 

galloping around the roughly one-and-one-eighth mile 
track to build endurance. 

“When horses arrive here, they’ve already been at 
a training center,” Schoenthal explained, “and they 
might already know how to do a workout. Most of 
them already understand not to be nervous or silly. 
A better way to look at a horse trainer is part project 
manager, part conditioner.”

Therapy for his horses is a huge focus for 
Schoenthal, who recently got a Small Business 
Administration loan for $100,000 to purchase an 
equine spa – essentially a bubbling ice bath machine 
– for his barn. His horses also rely on pulsed electro-
magnetic and laser therapies. “It extends their careers 
and makes them feel better,” he said. 

He also grows his own sprouted barley in a hydro-
ponic onsite greenhouse, feed that increases hydration 
and gives horses a more efficient uptake of nutrients.

Determined Heart, a two-year-old filly,  purchased 
for $63,000, will have access to all of those perks, in 
return for giving Schoenthal what he calls “that spark 
and joy of a dream.” 

A saying among trainers is that nobody with an 
un-raced two-year-old ever committed suicide. A 
churchgoing man, Schoenthal prefers to loosely quote 
1 Corinthians: “Without hope, I am of all men most 
miserable.” 

As Determined Heart heads to the track, Schoenthal 
is watching avidly. “Sometimes that horse, that one 
horse, shows up in your barn, and it changes every-
thing. This is a game for dreamers and optimists.” 

❝‘Sometimes that one horse shows 
up in your barn and it changes 
everything. This is a game for 
dreamers and optimists.‘ 


