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APL ‘flyby’ illuminates solar system
By George Berkheimer

Senior writer

Thirty minutes past midnight on New Years Day, 
NASA’s New Horizons mission delivered another 
spectacular gain for science with a close-proximity 
flyby of Ultima Thule, a Kuiper Belt Object (KBO) 
orbiting the sun 4 billion miles from Earth.

Discovered in 2014, eight years after New 
Horizons launched, the KBO named for a Latin 

phrase meaning “beyond the known frontier” is 
the spacecraft’s first extended mission target since 
exploring Pluto in 2015.

Built and operated by scientists at Johns Hopkins 
University’s Applied Physics Laboratory (APL) in 
North Laurel, New Horizons had just one chance to 
observe Ultima Thule.

The challenge involved approaching to within 
2,200 miles of the target at a speed of 32,000 miles 
per hour, aiming for a narrow area in space measuring 

only 40 square miles within a targeted window of 
only 80 seconds.

Simultaneously, New Horizons had to perform a 
sequence of thousands of command operations while 
tracking a dark object only 35 kilometers in length 
and 15 kilometers in width in sunlight that appears 
1,900 times fainter than it does from Earth.

“We are straining the capabilities of this 
spacecraft,” said New Horizons Principal 

continued on page 20

By George Berkheimer
Senior Writer

It’s been a tumultuous year for the brewing 
industry. Threats of aluminum tariffs became real-
ity, putting a crimp in business for brewers who can 
their products.

Fallout from a current government shutdown 
with no foreseeable resolution is forcing changes in 
production and marketing plans. And although there 
were some legislative concessions last year that eased 
some of the strictest regulations at the state level, 
Maryland’s brewers still feel they’re being hindered 
from realizing their full commercial potential.

Despite all the negatives, Maryland’s brewing 
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The Professional’s MBA program at 
Loyola University Maryland’s Sellinger 
School of Business – which offers 
flexible, part-time weeknight classes 
designed for the working professional – 
will offer a new, faster curriculum. 

The revised part-time MBA curric-
ulum, an interdisciplinary program, 
allows students the flexibility to custom-
ize their coursework. Changes to the 

curriculum to impact the total program 
value and speed to degree. The new 
PMBA program can now be completed 
in 33–42 credits. 

International strategies and global 
influences will be infused into all core 
coursework. Also, the total number of 
elective requirements has been lowered 
from 12 credits to six credits for those 
seeking a general business specialization. 

Bright Minds Foundation launched 
an initiative to raise funds to eliminate 
outstanding school lunch balances.

HCPSS recently reported that its 
school meals fund carries a growing 
deficit, which currently stands more than 
$50,000 and is increasing rapidly. The 
deficit reflects the significant economic 
challenges faced by many Howard County 
families, which are exacerbated by the 
federal government shutdown.

“It is critical that every child has 
their needs met before we can expect 
them to thrive in an academic setting. 
This important initiative will help us 
support many of our students and 

families, said Superintendent Dr. Michael 
J. Martirano.”

Bright Minds Foundation is the educa-
tional foundation of the Howard County 
Public School System.

Bright Minds and HCPSS also encour-
age all families to check their eligibility for 
the FARMs program. To learn more about 
the benefits of the FARMs program, 
check eligibility status and apply, visit 
the HCPSS FARMs website. 

Contributions to the Emergency 
Lunch Fund may be made online at 
brightmindsfoundation.org or by check 
to the Bright Minds Foundation, 10910 
Clarksville Pike, Ellicott City, MD 21042. 

Bright Minds to raise 
funds for school lunches 

Loyola launches new MBA 
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Nikki Highsmith Vernick leads the Horizon Foundation and its Howard County mission.

Gambling’s winning ticket is scratch offs
By Susan Kim

Staff Writer

Lottery ticket sales and Maryland’s six casinos 
contributed an all-time high of $1.252 billion to 
Maryland’s economy in Fiscal Year 2018. 

Randy Marriner is eager to maintain that trend, 
and acknowledges it won’t be easy. 

“We’re certainly honored to be a strong source of 
state funding, but we don’t spend much time rest-
ing on our laurels,” said Marriner, chair of the MD 
Lottery and Gaming Control Commission. “Lottery 
and casino gaming are just two of many types of 
entertainment available to Marylanders, and vying 
for entertainment dollars is an intensely competitive 
business, so we’re always thinking about what comes 
next.”

The surprising biggest driver behind the lottery’s 
record-setting growth? The colorful gas station, 

7-Eleven and liquor store staple: scratch-offs.
What’s the attraction? The prizes aren’t as big as 

those in the national jackpot games, but your chances 
of winning – aka instant gratification – are much 
higher. The odds of winning a Powerball jackpot are 
about 1 in 292 million. You’re much more likely to get 
struck by lightning. Scratch-off prizes start at $1 and 
top out at $2 million, but your chances of winning 

any prize on a scratch-off are as good as 1 in 3.
These days, maybe everyone wants to feel like a 

winner. Sales of Maryland Lottery scratch-off tickets 
have increased by double-digit rates in each of the 
last four fiscal years.

And Maryland Lottery and Gaming Control 
Agency Director Gordon Medenica believes there’s 
room for continued growth. Maryland’s rising 
scratch-off sales are part of a nationwide trend. At 
some of the most successful lotteries across the U.S., 
scratch-offs account for about 50 percent of overall 
sales. In Fiscal Year 2018, even after setting a new 
record for the fourth consecutive year, scratch-offs 
made up 37 percent of Maryland’s overall sales. 

“ S c ra tc h - o f f s  a re  re a d i l y  m a r k e t-
able, and we’ve successfully leveraged the 
popularity of familiar Maryland brands, like Old 
Bay and the Baltimore Ravens,” Medenica said. “We’ll 

continued on page 21

❝Among the record-setting figures 
last fiscal year was nearly 
$154 million in lottery retailer 
commissions – an average of 
more than $34,000 per retailer.

By Susan Kim
Staff Writer

When the Horizon Foundation 
began in 1998, Dick McCauley remem-
bers the somewhat stunning feeling of 
starting with a blank slate. 

As the foundation’s first board chair, 
McCauley said it went something like 
this: “Here’s 70 million dollars. Go and 
do good.”

The money came from the sale of 
the Howard County General Hospital 
to Johns Hopkins. And the vision of 
the foundation, in an important way, 
came from Jim Rouse, said McCauley.

Rouse’s vision for Columbia had an 
understanding of community health 
running through its veins. “Health is 
created through education, conven-
tional healthcare, social institutions, 
physical development, transportation: 
all the elements that make a success-
ful community also make a healthy 
community,” said McCauley. 

In 1998, at the moment the foun-
dation was created, its leaders began 
a constructive yet intense debate 
about the best ways to “do good.” 
They decided this meant facing some 
massive challenges. 

“We would take on major, difficult 
health-related and community issues,” 
McCauley said. “For example, at the 
time, the leading issue was the absence 

of health insurance. Nobody wanted 
to take that on. It’s so complex and, 
ultimately, so money-dependent. Any 
organization taking that on would take 
a long view and would have the financial 
staying power to develop a strategy.”

Enter the Horizon Foundation. By 
supporting Healthy Howard and build-
ing upon the Affordable Care Act’s 
landmark expansion of access to health 
care, by 2016, 95 percent of Howard 
County residents reported having 
health care coverage. 

Over its two decades, the foundation 

has other results that bear out its 
mission as well. 

More than 3,000 people attended 
four “Open Streets Howard County” 
events to experience a more bike-able, 
walkable road design. 

Seventy bicycles and seven stations 
opened in 2017 as part of Howard 
County Bikeshare.

Roughly 800 people attended two 
Mental Health Film Festivals, events 
designed to build awareness and 
compassion for people living with and 
impacted by mental health conditions. 

Twelve organizations became 
“Speak(easy) Howard” ambassadors 
for advance care planning and having 
a conversation about one’s health care 
wishes. 

Forty-one elementary schools 
launched fresh salad bars and new 
lunch menus through a “Let’s Rethink 
Lunch” program with Howard County 
Public School System. 

During the first four years of 
the program “Howard County 
Unsweetened,” soda sales decreased 
by 20 percent. 

The path leading to those results has 
been one of hard work always laced with 
vigorous debate about the best ways to 
do good. As the years went by, the foun-
dation went through periods of intense 
self-evaluation, like any successful small 
business, reflected another former 
board chair, Shirley Collier. 

“Just like any organization, just like 
companies that go through their life 
cycle, when they are at a startup phase, 
there is a lot of enthusiasm, learning, 
growth and experimentation. Then, at 
some point, you have to say: What have 
we learned? How can we get better?”

Collier credits visionary people with 
a lot of energy for ushering the foun-
dation into a new era. “There was an 
intense process during which we had 
to figure things out. It would have been 
very easy to just not change.” 

20 YEARS OF DOING GOOD
Horizon Foundation advocates for positive change

continued on page 19
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Paul Oostburg Sanz, left, general counsel for The Johns Hopkins Applied Physics Laboratory 
(APL) and head of its Office of Technology Transfer, works with Konstantinos Gerasopoulos, a 
senior scientist at APL, who helped develop a flexible lithium-ion battery that can operate under 
extreme conditions, including cutting, submersion and ballistic impact. 

‘Tech transfer’ inspires growth planning
By Mark Smith

Senior Writer

A big issue in the field of technol-
ogy transfer has been persuading really 
smart people who make discoveries to 
exit their “silos” and build on their 
findings via collaboration.

Silos, in this sense, describe the 
personal radar screen of a scientist or an 
engineer who uncovers a great idea, but 
doesn’t proactively work with others 
to promote and refine a given discov-
ery – thus eliminating the possibility of 
turning a good idea into a great one that 
could open new doors in other areas.

Today, some silos are disappearing, 
but another issue has arisen: a lesser 
tolerance for risk among venture capi-
talists and other investors. “Companies 
want concepts that are further devel-
oped, like startups, or funding for 
translational research,” said Julie 
Lenzer, chief innovation officer and 
director of UM Ventures-College Park.

“So we’re looking for discoveries that 
have commercial promise and ways 
to develop them into new businesses 
that present an acquisition possibility,” 
Lenzer said. “That’s how tech transfer 
is transitioning into an engine for 
economic development.”

Failure City
Considering the high failure rate of 

new technologies, it’s easy to see why 
investors get skittish. Lenzer’s office 
has about 200 “disclosures” a year, 
which occur “when our faculty says 
they might ‘have something.’”

Some can’t be patented, but others 
“we might for future use,” she said. “But 
less than 5 percent come to anything, 
going forward.” 

And companies don’t want to 
license a patent anymore, anyway. “It’s 

different in the life sciences sector, but 
[investors] want anything from that 
area ‘de-risked.’ In other words,” Lenzer 
said, “they want it to be further along 
in clinical trials, to lower their risks. 
And that’s basically the structure of 
the new ecosystems,” she said, “where 
we can fail fast and move along.” 

One of UM Ventures’ first steps 
toward that end in early stage research 
is its i-Corps Node program, “which 
came out of the National Science 
Foundation. It’s about sharing ideas 
between inventors and potential 
customers,” she said. “We work on 
i-Corps with other state colleges and 
serve as the node.”

New at APL
The Johns Hopkins University 

Applied Physics Laboratory (APL), 
in North Laurel, recently opened its 
Commercialization Working Group 
(CWG) as part of the lab’s effort to 
discover, transfer and partner, and 
thus foster economic development.

“[CWG] started as an internal group 
that interacted with the likes of MIT, 
Boston University, Stanford and The 
Johns Hopkins University to learn how 
APL can contribute,” said Norma Lee 
Todd, supervisor for APL’s Office of 
Technology Transfer.

While there are no demonstrable 
gains yet to report, “We want to elimi-
nate silos,” said Todd. “We want to have 
more impact with work we do, given 
that [APL has] more than 400 discov-
eries annually.”

Given that amount, at the number of 
patents at APL are a function of budget. 

“We apply for 25-30 per year,” said Todd, 
“and with CWG, there is more money for 
patents. So, we plan to apply for more, 
while looking at what defining innova-
tions we have, and file more in-depth 
patents for those. Hopefully, we’ll have 
10 more for this year.”

Tom Sadowski, vice chancellor 

of economic development at the 
University System of Maryland (USM), 
said USM “issued 90 patents in fiscal 
2017, with licensing income up to 
just shy of $2.5 million. That was up 
[nearly] 9% from the prior fiscal year.”

Sadowski said USM is trying to boost 
those figures “by helping to incent 
faculty and institutions to collaborate 
with government and industry, to get 
their research to market by enabling 
them to create their own intellectual 
property policies.”

For Example
USM, which also has new part-

nerships with NSA, is investing 
toward that end with its $10 million 
Momentum Fund, which it has worked 
to align with matching private/phil-
anthropic support for the past 18 
months; the results have been impres-
sive. “For every $1 we’ve invested,” he 
said “we’ve attracted 3.5 or 4 times the 
funding from other sources.” 

Theresa Dessaso is CEO of 
Columbia-based Trimia Inc., which 
consults with corporations like 
Mitre Corp and Fraunhofer USA that 
contract for the federal government 
and focus on issues like port security. 

Trimia, Dessaso said, can use 
the same data collected by such 
contractors while working with other 
companies that are in the environmen-
tal, ecommerce, public safety, security 
and public health arenas. “That same 
technology, with artificial intelligence, 
data points and analytics, can also be 
employed in other sectors, like land- 
and aerial-based transportation.”

That’s critical, because nearby Fort 
Meade “is looking nationwide for inno-
vation, so a small company like ours is 
fortunate to find existing, and easily 
convertible, solutions, nearby.” she 
said.

On that note, Dessaso pointed 
out that NSA, NASA and the U.S. 
Department of Energy all have tech 
transfer offices “and 20 percent of 
what they invent has to be available 
to the public for licensing or buying.”

For instance, Onyx Point, of 
Hanover, licenses NSA’s System 
Integrity Management Platform 
via a Cooperative Research and 
Development Agreement. Today, it’s 
a commercial product that is being 
sold to federal agencies and commer-
cial buyers.

“Such collaboration,” she said, “is the 
essence of tech transfer.” 

Photo Credit: JHU/APL
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By Len Lazarick

Business groups are gearing up to 
fight one of the hottest issues at the 
State House this session – raising the 
minimum wage in Maryland to $15 
an hour, dubbed the Fight for $15 by 
progressive and labor organizations 
who’ve made it a top priority. 

It will be an uphill political battle 
for the business lobbyists. A poll taken 
last month for MarylandReporter.com 
shows broad public support for the 
wage hike.

The survey of 809 Maryland voters 
by Gonzales Research & Media Services 
found 61 percent of Maryland voters 
favor raising the minimum wage to $15 
an hour, and almost half (47 percent) 
strongly favor the idea.

The move is broadly supported by 
more than three-fourths of Democrats 
(78 percent) and eight out of 10 African 
Americans (81 percent), as well as a 
majority of independents (55 percent). 
Only among Republican voters, a 
minority of the Maryland electorate, is 
their broad opposition to it, with almost 
half (49 percent) strongly opposed to 
the hourly hike.

“We’re going to pass that ($15 
minimum),” Del. Dereck Davis, chair-
man of the House Economic Matters 
Committee said. He said the measure 
would have passed last year except for 
opposition in the Senate.

The wage hike has the enthusiastic 
backing of the Legislative Black Caucus 
and organized labor.

“We totally support it – 100 percent,” 
Donna Edwards, president of the 
Maryland State and D.C. AFL-CIO.

Progressive sponsor
In the Senate, the measure is spon-

sored by freshman Sen. Cory McCray, a 
Baltimore Democrat who works for the 
electricians’ union IBEW. 

“The time to take action against the 
growing concentration of poverty in 
Maryland is now,” McCray said at a 
news conference. “Every day that the 
federal government has failed to act, it 
has become harder for families to earn 
a sustainable wage, afford the costs of 
quality healthcare and ensure that they 
are able to retire with dignity.”

McCray, new vice chair of the state 
Democratic Party, is one of the more 

progressive newly elected senators 
who have shifted the Maryland Senate 
to the left. In the Senate, Republicans 
picked up only one senator, giving 
them just 15 out 47 senators. In the 
House of Delegates, Democrats took 
eight seats held by Republicans, giving 
them a majority of 99 members out of 
141, with liberal progressives gaining a 
stronger hand.

House Speaker Michael Busch has 
said he supports the wage hike, but 
Senate President Mike Miller has been 
more equivocal. 

‘Very challenging,’ says Miller
Miller told an economic development 

conference that raising the minimum 
wage is “very challenging … Already we’re 
higher than other states in the region.”

“We’re going to find the right way to 
deal with it,” Miller said.

Maryland raised its minimum wage 
to $10.10 in July, with increases phased 
in over several years. Montgomery 
County has a $12.00 an hour minimum 
and Prince George’s has $11.50, while 
the District of Columbia is at $13.25.

Republican Gov. Hogan raised prob-
lems with raising the minimum wage.

“It sounds really good to say, hey, 
people should make more money, espe-
cially people in their first job, but it’s not 
as simple as that,” Hogan said. “We need 
to have a discussion about that.”

At $10.10, “We’re by far the highest 
in the region and one of the highest in 
the country.”

Pennsylvania and Virginia are both at 
$7.25, the federal minimum; Delaware 
is at $8.25 and West Virginia, $8.75.

Hogan, businesses fear job loss
By going to $15, Hogan said, “Some 

reports say we could lose as many as 
100,000 jobs.”

Businesses leaving the state and job 
loss is why he ran for governor, Hogan 
said.

“We start raising taxes, raising the 
minimum wage … Do we start return-
ing to that failed economic status again? 
I don’t think people want to reverse 
course and put the economy back where 
it was,” the governor said.

“We have to help people grow out 
of poverty, but that’s different than 
[increasing] minimum wage.”

Hogan has not said if he would veto 

a $15 minimum wage bill.
Last year in the Senate, there were 

four different versions of raising the 
minimum to $15 introduced, pointed 
out Larry Richardson, chief lobbyist for 
the Maryland Chamber of Commerce. 

“We’ve gotta’ see what the bill says.”
“We understand why the proponents 

want to do it,” Richardson said.
But the chamber and the National 

Federation of Independent Business 
oppose increasing the minimum 
because it increases costs, puts pres-
sure to raise other wages and ultimately 
costs jobs.

Business group responds
Responding to the poll results, Mike 

O’Halloran, state director of the National 
Federation of Independent Business, 
said in a statement:   

“While a $15 minimum wage sounds 
appealing to the public, small business 
owners who employ a majority of the 
state’s workers know the economic real-
ities involved, and they realize it will 
actually hurt the people it’s intended to 
help. Many small businesses will be faced 
with significantly higher labor costs that 
they simply cannot afford, and the result 
will be a reduction in workers hours and 
the elimination of jobs.

“If these employers can’t raise prices 
because consumers won’t pay more in 
the marketplace, and their profit margin 
is slim, the next option is to reduce labor 
costs meaning fewer hours and fewer 
jobs. Unfortunately, if entry-level jobs 
disappear, that falls hard on those seek-
ing their first job or trying to re-enter the 
job market.

“The governor’s concerns about the 
economic impact of a $15 minimum 
wage on Maryland’s economy are backed 
up by recent research. Even in Seattle, 
when that city commissioned a study as 
minimum wage rose to $13 on the way 
to $15, it found a significant reduction 
in the rate of new entries into the work-
force, and those at the lowest rungs of 
employment saw no wage gain.”

“NFIB’s report on a Maryland Senate 
bill to raise the wage to $15 in 2018 did 
project 99,000 job losses,” O’Halloran 
said. “We hope that lawmakers read this 
and other research before voting."

Clean bill, no concessions
McCray has introduced a “clean” bill, 

with a similar version in the House, 
that contains none of the concessions 
the business groups hope to achieve if 
they’re forced to accept some measure.

The wage hike would be phased in over 
four years and would apply across the 
state and preserve the current law that 
allows counties to raise the wage higher 
in the future, as Montgomery and Prince 
George’s counties have done.

It includes younger workers under age 
20, and includes a raise for tipped work-
ers who currently can be paid as little as 
$3.63 an hour in Maryland. The last time 
the legislature raised the minimum wage, 
it froze the tipped  wage  at that rate 
(previously it had been 50 percent of the 
state’s full minimum wage).

The legislation also removes exemp-
tions in current law for agricultural 
workers in rural parts of the state and 
ensures they are entitled to at least the 
state minimum wage.

Public, legislators support $15
Minimum wage tops agenda

Senate President Mike Miller talked about his concerns about the minimum wage hike at the 
Maryland Economic Development Association conference recently.
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The Education of AI
Just how smart is artificial intelligence? 

By Mark R. Smith
Senior Writer

Measuring the scientific progress 
of artificial intelligence (AI) – an area 
of computer science that emphasizes 
the creation of machines that work and 
react like humans – depends on who 
you’re speaking with.

Some denizens of the computer 
science universe feel that it’s made 
remarkable inroads into our daily 
lives, especially in image, facial and 
voice recognition and driverless trans-
portation, and see world dominance 
on the horizon; other observers, while 
impressed, feel there is (perhaps a 
long) ways to go before machines can 
think, and more importantly reason, 
like a human being.

At today’s juncture, the big ques-
tion concerns finding ways to make it 
foolproof. 

Exiting ‘Silos’
That’s a sticking point, said Michael 

Wolmetz, assistant program manager 
in the Research and Exploratory 
Development Department at The Johns 
Hopkins University Applied Physics 
Laboratory (APL), in North Laurel. He 
oversees intelligent systems research 
and works with APL’s Intelligent 
Research Center (ISC), which employs 
about 80 engineers and scientists.

“When you put people from differ-
ent disciplines together in a place like 
the ISC, they leave their ‘silos’ (indus-
try-speak for a lack of interaction) 
and enter the open work environment 
inspired by the startup mentality,” said 
Wolmetz.

While there was initially “some 
opposition to that approach, our staff 
quickly saw the benefits,” he said. For 
instance, much of what is created in 

AI is intended for commercial uses, 
like smart refrigerators, “but we 
want to see how such products 
can be transferable to defense 
and national security,” 
he said.

The ISC is 
seeing benefits 
on neurosci-
ence approaches 
to AI highlighted in 
the National Science 
Foundation-funded 
research 

program 
S p a t i a l 
Intelligence for 
S wa r ms B a s ed 
on Hippocampal 
Dynamics. “Johns 
Hopkins University 
has done testing on 
rats, and used the 
data to translate how 
the brain navigates, 
which can be used to 
improve the auton-
omous navigation 
abilities by unmanned 
aerial vehicles, or 
anything else,” said 
Wolmetz.

A n o t h e r  h o t 
sector is health apps. 
“Research is showing 
the potential to detect 
and diagnose illnesses, from Lyme 
disease to macular degeneration,” he 
said.

Wolmetz noted a collaboration 
between APL and Sylmar, Calif.-based 
Second Sight to assist patients suffer-
ing from retinitis pigmentosa. “[That 
group] created a brain computer inter-
face that allows a connection to the 
optic nerve (thus bypassing the eye). 
The image is very low resolution, but 
we combine it with AI technology to 
provide much more visual information 
to the patient.”

Nothing New
Mark Edelen, department chair, 

engineering and technology at 
Howard Community College, sees 

AI “affecting our everyday 
lives more than people 
realize,” he said. “Google, 

which has been around 
for 20 years, is a prime 
example, and now we 
have Alexa and Siri. 

It’s also interacting more 
with the physical world, 

like self-driving cars and 
robotics.”

However, 
he feels 
AI’s prog-
ress has 
plateaued. 

“The software got 
ahead of the human 
world,” said Edelen. 
For instance, using AI 
“to open a door or to 
help someone out of 
bed is difficult to do, 
in practice. But that’s 

changing.”
Indeed, the AI revolu-

tion has probably taken 
shape “faster than many 
people anticipated,” said a 
veteran of Silicon Valley’s 
early days, Anne Balduzzi, 
now director, advisory 
services for the Maryland 
Technology Development 
Corp. (TEDCO). “These 
algorithms have been 

around for decades, but 
[before] we didn’t have the 

processing power and data to see how 
AI works. Now, we do.”

What will enable AI to take the next 
leap, said Balduzzi, is edge comput-
ing, or “optimizing cloud computing 
systems by performing data process-
ing at the edge of the network, near 
the source of the data, thus reducing 
latency. We can also create infrastruc-
ture with 5G networks.”

The public, she said, needs to think 
of AI “less like a single technology and 
more like electricity. It’s going to be in 
every technological solution, in some 
variation,” she said. “If you think of 
virtual reality, the Internet of Things, 

health care and cybersecurity, its pres-
ence will do nothing but grow.”

Coming Soon?
Balduzzi feels a keenly trained AI 

workforce will foster more advances, 
as does Ron Schmelzer, principal 
analyst with Cognilytica, of Columbia. 
“Machines though are still pretty 
dumb in lots of ways,” he said. “Alexa 
recognizes your voice, but doesn’t 
comprehend concepts. The next fron-
tier of machine learning is common 
sense and machine reasoning. However, 
that isn’t happening tomorrow.”

So people who are worried about 
computers and machines taking over 
their jobs can rest easily “for the fore-
seeable future,” he said. “You can tell 
a car to drive into a wall, and it’ll do 
it, but there’s no common sense to 
that. Machines need to know how to 
contemplate concepts.”

Balduzzi concurred. “The average 
researcher thinks AI dominance is 50 
or more years off,” she said. “We’ve 
experienced various industrial revolu-
tions and now we’ve reached the final 
technological frontier that humans will 
create. And we’re waiting to see what’s 

going to happen.”
Today, the key is to understand how 

AI systems “can be fooled and how to 
fight that issue via trusted and secure 
AI,” Wolmetz said. “While that may not 
be a requirement for all private indus-
try, if the government uses AI, it has 
to be secure.” 

While that issue is addressed, Edelen 
wondered how much AI will even be 
wanted and welcomed. “Some people 
are putting down their phones more 
often, and turning away from Alexa 
and other devices,” he said, “so know 
that, just because we can use AI, that 
doesn’t that mean we should.”

❝Just because we can 
use AI, that doesn’t 
that mean we should.

– Mark Edelen

❝The average 
researcher thinks AI 
dominance is 50 or 
more years off.

– Ann Balduzzi
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ENGLISH AND
WORLD LANGUAGES

LECTURE
SERIES

SEATING IS LIMITED.
RSVP at: howardcc.edu/lectureseries

Open 
to the public

Join Howard Community College at this special series of talks by faculty. 
Tuesday, February 12 at 6 p.m.
Presented by: Stacy Korbelak, professor
of English 

Argue Like An 
Ancient Greek
Whether trying to persuade a friend, a local 
politician, or your supervisor, using Aristotle’s 
three modes of persuasion is still a good place 
to start. Learn how to use these modes to 
advocate and effect change today.

Sponsored by Ken and Linda Solow

Tuesday, March 12 at 6 p.m.
Presented by: Dr. Abdelrahim Salih, professor 
of Arabic, and David Buck, professor of English 

History 
in Whose Image
Literary efforts in the Middle East to reinterpret 
and reinvestigate the history of religious events 
are often challenged, but recent historical 
novels have emerged as a creative solution. 
Explore historical Middle Eastern novels 
and how their insight into the past serves to 
enlighten life today.

Tuesday, April 9 at 6 p.m.
Presented by: Laura Yoo, professor 
of English

It’s All 
in a Name
Our names are intricately tied to our families, 
cultures, and languages, and play an essential 
role in the way people view each other. Find out 
how learning names can spark conversation 
and enrich the multicultural experience.

Each lecture takes place in Monteabaro Recital Hall
in the Horowitz Visual and Performing Arts Center.

Nielsen counts, crunches and (way) more
Columbia firm measures media with 21st century tech

By Mark R. Smith
Senior Writer

When members of the business 
community think of Nielsen, they 
might cite the company’s $6 billion in 
annual revenue, the corporation’s 90 
years in business and that it operates 
in 100 countries. Or they may mention 
what it’s famous for, which is collecting 
and analyzing broadcast ratings.

All of the above are correct. But in 
today’s hyper-evolving high tech world, 
that’s only part of the story. Brad Kelly, 
managing director of the Columbia-
based $500 million Nielsen Audio 
division (formerly Arbitron), pointed 
out that the corporation long ago grad-
uated from simply providing ratings.

“Radio is a 100-year-old medium, 
but it has a newly-rediscovered appeal 
with advertisers that is due [in part] 
to its association with Nielsen,” said 
Kelly. “Our recent narrative concerns 
how the data we collect fuels advanced 
analytics.”

This radio industry has “taken such 
big steps forward,” he said, “that we 
consider today the Golden Age of Audio.”

Geared Up
When New York-based Nielsen 

bought Arbitron, in 2013, it may 
have appeared that the company 
that analyzed TV ratings acquired 
the company that did likewise for the 
radio industry, but that was only part 

of Nielsen’s impetus.
Moving the Columbia office a couple 

of years ago from Broken Land Parkway 
to Columbia Gateway Business Park 
was only part of the plan. “Getting our 
systems on common platforms took 
a couple of years,” Kelly said. About 
six months ago, “we’ve released a new 
tool, Nielsen Media Impact, that fuses 
radio data with all of our other data 
sets, including TV, digital, mobile and 
product consumption for thousands of 
goods and services.

The local offices (which include a 
mailing facility in Hanover), Kelly said, 
employs about 370 associates, includ-
ing many Ph.Ds and data scientists, 
and has two divisions: the Media side, 
which tracks participation in viewing 
and listenership; and the Buy side, to 
track product sales, ads and consump-
tion for all companies.

“Today, we analyze the interplay 
between all of those facets. And that,” 
he said, “has given radio a new fresh-
ness that big billion dollar advertisers 
are taking very seriously. The new 
tools, the advanced analytics and the 
ability to co-mingle the radio  data 
with other media/consumer data, has 
attracted very large brands to radio for 
the first time since the days of Little 
Orphan Annie and The Lone Ranger.”  

Data Capture
That said, the basis of what Nielsen 

provides is the ratings. To collect data, 

in the Top 48 media markets the corpo-
ration employs the Personal People 
Meter (PPM), a passive cell phone/
pager-type device that keeps track of 
the user’s radio listening habits, which 
average an hour and 45 minutes each 
day. Nationally, it’s used by approxi-
mately 80,000 people participating in 
Nielsen’s PPM panel.

“An embedded code is logged into a 
chip in the PPM, and the cell modem 
transmits the day’s information over-
night. As of the last year, the device 
works for TV, too, to supplement (but 
not replace) TV ratings (which are gath-
ered via the Local People Meter),” he 
said. “The PPM goes with you to the 
bar, store, etc., and records anything 
the user hears.

“Once you step into the PPM light, 
you can’t go back,” said Kelly. “It also 
links to buy side information, like 
credit cards transactions, shopper club 
cards, etc. And it’s all privacy protected, 
aggregated and compliant, so there’s a 
no ‘gotcha’ here. As hyper-focused as 
everyone is on privacy, our adoptions 
of compliance standards are part of 
everything we do.”

But the PPM isn’t cheap. Kelly said 
it’s not affordable to stations in small 
markets, where the method of Nielsen’s 
interaction with the remainder of its 
5,000 domestic radio clients may be 
surprising.

“In markets 49-265, we still use 
the old school paper diaries,” he said. 

“People are surprised by that. But most 
people have habits that they stick to 
when they get up and hop in the car, 
where they’ve usually programmed 
their radio with five presets. Then 
in the office, it’s same thing. This 
method reveals consistent reliable 
information.”

In Focus
Kelly’s just returned from Las Vegas, 

where he attended his first Consumer 
Electronics Show (CES). What he saw 
was “exciting, yet scary,” in terms of 
how fast the world of electronics and 
our society are changing.

“It was like the Jetsons,” he said. 
“Arbitron was a silo, just for audio 
measurement; but today, we’re in a 
new world order of datafication, and 
Nielsen can be the company that pulls 
it all together, makes senses of it and 
links the companies, so they share 
information and work together.”

Today’s mission at Nielsen may 
sound complicated, but Kelly finds it 
very simple.

“What we do is much more varied 
than many people understand. We 
cover media, as well as technology, 
data science, communications,” etc., he 
said. “We bring the Nielsen mosaic into 
focus, especially given how artificial 
intelligence is adding to the equation, 
with home appliances capturing infor-
mation,” he said. “That was the big 
takeaway from CES.” 
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HCC is offering a free lecture series with entertain-
ing topics. They lectures, described below, are open to 
the public.

“Argue Like an Ancient Greek” – looking how 
Artistotle’s lessons of persuasion can help you effect 
change today – on Feb. 12; “History in Whose Image” – 
examining how historical novels are a creative solution 
to exploring the true nature of the past of the Middle 
East – on March 12; and “It’s All in a Name” – explor-
ing how names are intricately tied to our families and 
cultures and play an essential role in the way people 
view each other.  

Argue Like an Ancient Greek
“Argue Like an Ancient Greek” Tuesday, Feb. 12, 6 

p.m. Presented by: Stacy Korbelak, professor of English 
Whether you find yourself trying to persuade a 
Facebook friend, a local politician, or your supervi-
sor, using Aristotle’s three modes of persuasion from 
the 4th century BC is still a good place to start. In this 
divisive age, it’s important to utilize Aristotle’s three 
modes of persuasion strategically and avoid our own 
argument blind spots whenever we advocate for what 
we believe or need. Learn about your own AQ (argu-
ment quotient) and how to effect change. 

History in Whose Image
“History in Whose Image” Tuesday, March 12, 6 

p.m. Presented by: Abdelrahim Salih, professor of 
Arabic, and David Buck, professor of English Literary 
efforts in the Middle East to reinterpret and rein-
vestigate the history of religious events are often 
challenged by religious dogma, fierce ideologues, and 
authoritative regimes. In recent decades, historical 
novels have emerged as a creative solution to explor-
ing the true nature of the past. 

Historical novelists often convert historical figures 
into historical characters who speak freely despite the 
strict anchors of the official historical record. This talk 
serves as an exploration of historical Middle Eastern 
novels and how their insight into the past serves to 
enlighten life today. 

It’s All in a Name “
It’s All in a Name” Tuesday, April 9, 6 p.m. Presented 

by: Laura Yoo, professor of English Throughout 
Howard County, we live, work, and study in diverse 
communities. We speak many different languages, 
practice different customs and rituals, come from all 
over the world, and have many different names. Our 
names are intricately tied to our families, cultures, 
and languages, and play an essential role in the way 
people view each other. This talk will discuss how 
making conscientious efforts to learn names can spark 
conversation and enrich the multicultural experience.

For more information, visit: www.howardcc.edu 

Rising Star finalists compete for $5,000
Six finalists have been selected to perform at 

the 22nd annual Celebration of the Arts in Howard 
County on Saturday, March 23, at the Horowitz Visual 
and Performing Arts Center at Howard Community 
College (HCC) in Columbia. 

Those selected are: Curtis Bannister, musical 
theatre; Tae Ho Hwang, saxophone; Kate Jackman, 
classical voice; Haerin Jee, violin; Min Sang Kim, clas-
sical voice; and L’abri Trio, instrumental ensemble. 
They will be competing for a cash prize of $5,000.

Mary Kay Sigaty, former Howard County Council 
member, artist and teacher, will be honorary chair for 
the event. Joseph Ritsch, producing artistic director 

for Rep Stage, will serve as emcee.
The event raises funds in support of the arts, 

artists, and arts organizations in Howard County. 
In November, individual artists and small ensem-

bles – aged 18 to 35 years and currently or recently 
living, working, performing regularly, or receiving 
training in Howard County – auditioned before a 
panel of professionals.

The winner of the Rising Star Competition will be 
selected by the Celebration audience of artists, arts 
patrons, business and political representatives and 
community members, with the award presented live 
on stage that evening! 

HCC offers 
entertaining 
lecture series

County Arts Council offers summer camps
Registration has begun for the Howard County 

Arts Council’s visual and performing arts summer 
camps in Ellicott City.

Camps are open to the public, regardless of resi-
dency in Howard County, for students entering grades 
K-7. Campers must be at least 5 years of age by Sept. 
1 to be eligible.

Campers are grouped by age and may enroll for a 
full-day or half-day. Before-care beginning at 8 a.m. 
and after-care until 6 p.m. are also available.

Students may select from a wide range of 

age-appropriate visual and performing arts camps, 
including Art From Down Under, Junk Journaling, 
Magical Adventures Onstage!, and much more.

The Howard County Center for the Arts is a 
multi-disciplinary space including 14 resident artists’ 
studios, two professional galleries, a dance studio, the 
black box theatre for performing arts, and the offices 
of the Howard County Arts Council, Ballet Mobile, 
The Columbia Orchestra, and Columbia Pro Cantare. 

Summer camps begin June 24 and run in one-week 
sessions through Aug. 23. 

Photos by Sarah English
 The Children’s Learning Center at Howard Community College (HCC) recently dedicated a renovated play area for infants, toddlers, 
and preschool students. The outdoor play space is designed to engage all the senses and promote curricular goals in science, 
mathematics and the arts. Donors to the $22,500 project included: PNC Foundation, Harkins Builders, Columbia Association, 
Horizon Foundation, Design Collective, Rotary Club of Columbia and Rotary International District 7620.

Maryland ranks among the top states for technology 
economy preparedness, according to a new report by the 
Milken Institute, a nonprofit, independent economic 
think tank based in Santa Monica, Calif. The 2018 State 
Technology and Science Index ranked Maryland third 
in the nation for its ability to foster and sustain a tech-
nology sector, which is considered a major indicator in 
determining a state’s economic health.

Overall, Maryland ranked in the top 10 in four out 
of five of the report’s key indexes, coming in first in 
the technology and in science workforce category; 
and second in human capital investment, and in 
research and development inputs.

According to the report, Maryland’s third-place 
ranking, which is the same as in the last report, 
released in 2016, can be attributed to the state’s 
high concentrations of computer science, engineer-
ing and life sciences employment, which is further 
supported by the number of federal agencies located 
in Maryland and the amount of federal research and 
development funding that the state receives.

The report also notes that Maryland has taken 
steps to grow high-tech businesses by creat-
ing programs like the Cybersecurity Investment 
Incentive Tax Credit, the Maryland Innovation 
Initiative, and Employment Advancement Right Now. 

State ranks high on tech economy report
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State Senator Guy Guzzone (D-Howard) speaks with Governor Larry Hogan after his 
second inauguration Jan. 16.

Hogan promises bipartisan solutions 
Gov. Larry Hogan began his historic second term 

as a Republican in a very Democratic state with a 
strong message of bipartisan cooperation. However, 
Democrats found a fair amount of exaggeration in 
his inaugural speech. 

“We debated, discussed, and reasoned together 
honestly and productively, with integrity and 
sincere purpose,” said the governor. “We argued 
without acrimony, negotiated without 
hidden agendas, and compromised with-
out political posturing. We didn’t demand 
Republican solutions or Democratic solu-
tions; we sought out bipartisan, common 
sense solutions that worked for the people 
of Maryland.” 

On many issues, those on the scene 
recall little discussion, spikes of acrimony, 
hidden agendas and posturing galore. 

The lack of bipartisan cooperation, 
particularly in Hogan’s first two years, was 
hardly all the governor’s fault. Democrats 
in the House of Delegates in particular did 
not show a lot of interest in collaborating 
with the governor on many issues.  

And on many issues, Hogan chose 
not to pick a fight. More than any recent 
governor, Hogan has allowed legislation 
he didn’t particularly like to become law 
without his signature – an unusual provi-
sion in the constitution that allows him 
to indicate displeasure without forcing a 
fight over a veto. He vetoed little legisla-
tion based on policy, and often lost when 
he did. 

Better in last two years 
From the outside, Hogan and the legislature 

seemed to get along better in the last two years of 
his term. 

President Donald Trump helped unite them in 
opposition to his policies – though not as fiercely as 
Democratic Attorney General Brian Frosh has done 
in dozens of lawsuits. Hogan did not support Trump 
as a candidate and made clear he did not vote for him. 

The governor’s initial pushback against Trump 
policies was fairly timid, but got stronger over time, 
particularly on issues like funding for the Chesapeake 
Bay and the dismantling of the Affordable Care Act 
that was causing many Marylanders to pay rocketing 
premiums or lose their health insurance. 

The compromise between Hogan and the 

Democrats on health insurance was heralded in a 
back-slapping press conference this summer with 
House Speaker Michael Busch and Senate President 
Mike Miller. It included a $300 million tax on insur-
ance company premiums to pay for it that wasn’t 
called a tax hike because it replaced a federal tax on 
the companies. It was also a tax hike invisible to the 
average voter and consumer. 

While Hogan did veto a popular measure like paid 
sick leave, Hogan also signed bills not very popular 
with conservative Republicans.

Notable among them was the “red flag” bill allow-
ing police to take away the guns of people who were 
considered a danger to themselves or others by their 
families or partners. That law, used over 300 times 
already, sent the gun-rights advocates into a tizzy. 

Yet in the most recent Gonzales poll, 77 percent 
of Marylanders approve of the job Hogan is doing, 
including 86 percent of Republicans, 70 percent of 
Democrats – men, women, blacks, white, suburban 
and rural all approve at 70 percent or more.  

Some Democrats worried during the campaign 
that Hogan would turn hard right if he got a second 
term, but he insists he won’t change course and his 
inaugural speech affirmed that.  

Hogan’s just released budget suggests “more of 
the same” is what we will be getting. 

Democrats mocked his commitment to “record” 
education funding since every time the budget goes 
up, as it does every year, each budget sets a new 
record. Despite the failure of the Kirwan commis-
sion to come up with new funding formulas, Hogan 
has proposed $6.9 billion in state funding for public 
schools, plus an additional $200 million to imple-
ment the first year of the Kirwan recommendations 

on expanded pre-kindergarten and increas-
ing teach pay. 

He has also proposed truly record 
spending on school construction, $438 

million, using some of the money from the 
new “lockbox” on casino revenues.  

An hour after Hogan’s inaugural speech, 
the state Democratic Party chair Maya 
Rockeymoore Cummings put out a some-
what snarky statement, criticizing Hogan’s 

choice of former Florida Gov. Jeb Bush to 
introduce Hogan, based on Bush’s record on guns 
and racial issues.  

“Last year Governor Hogan often campaigned 
on a Democratic platform, at times taking credit 
for Democratic legislation like the education lock-
box that he did not craft or support,” said Cummings, 
wife of Rep. Elijah Cummings. “We hope that in his 
final term, Hogan lives up both to the spirit and the 
letter of bipartisanship. It must be more than polite 
rhetoric.” 

Howard County Executive Calvin Ball was on the 
platform as Hogan was sworn in and took a more 
conciliatory approach. He congratulated Lt. Gov. 
Boyd Rutherford, a Columbia resident, on his re-elec-
tion and then said: 

“I will govern as a willing partner, compromise, 
and share responsibilities with Governor Hogan. My 
administration will be collaborating with our state 
government, our congressional delegation, and our 
fellow counties and cities throughout this state to roll 
up our sleeves to do what it is hard, make conscience-
driven decisions, deliver real results for the people, 
and stand up for what really matters. This is what 
Marylanders should expect from all of us. 

“With innovation at the center, I echo the 
Governor’s message today,” Ball said.  

We’ll see how long real bipartisanship will last.   

STATE 
POLITICAL

by Len Lazarick

❝The governor’s initial 
pushback against Trump 
policies was fairly timid, 
but got stronger over 
time.

❝The governor insists he 
won’t change course 
and his inaugural speech 
affirmed that. Hogan’s 
just released budget 
suggests “more of the 
same” is what we will be 
getting. 
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Photo Courtesy of HLCS
The Friends & Foundation of the Howard County Library System (HLCS) hosted a fundraiser at 
Main Event in Columbia Jan.10. Among those attending were Rita Hamlet, (right) from HLCS,  
and board members Phillip Dodge and Ellen Flynn Giles.

Ball opens Citizens’ Election Fund
Howard County Executive Calvin 

Ball announced that residents will 
now be able to donate to the Citizens’ 
Election Fund when they pay their 
quarterly water and sewer bills. When 
bills for the first of 12 billing districts 
arrive in the mail, residents will find a 
check box on the bill to make a $3 dona-
tion to the fund or can donate via www.
howardcountymd.gov/Departments/
Finance/Citizens-Election-Fund to 
contribute any other amount.

To participate, a candidate for 
county executive must be certified 
with the State Board of Elections by 
collecting at least 500 qualifying contri-
butions of $250 or less for a minimum 

of $40,000. The maximum public 
contribution available to county exec-
utive candidates is $700,000; similarly, 
candidates for County Council must be 
certified with the board by collecting 
at least 125 qualifying contributions 
of $250 or less for a minimum of 
$10,000. The maximum public contri-
bution available to council candidates 
is $85,000.

The Citizens’ Election Fund was 
established through legislation in 2017, 
along with the creation of a commis-
sion to oversee the fund. The fund will 
be available to candidates during the 
2022 election cycle. The commission 
will be established by May 2019.

BIZ ROUNDUP

State ranks high on tech economy report
Maryland ranks among the top 

states for technology economy 
preparedness, according to a new report 
by the Milken Institute, a nonprofit, 
independent economic think tank 
based in Santa Monica, Calif. The 2018 
State Technology and Science Index 
ranked Maryland third in the nation 
for its ability to foster and sustain a 
technology sector, which is considered 
a major indicator in determining a 
state’s economic health.

Overall, Maryland ranked in the top 
10 in four out of five of the report’s key 
indexes, coming in first in the technol-
ogy and in science workforce category; 
and second in human capital investment, 
and in research and development inputs.

According to the report, Maryland’s 
third-place ranking, which is the same 
as in the last report, released in 2016, 
can be attributed to the state’s high 
concentrations of computer science, 
engineering and life sciences employ-
ment, which is further supported by 
the number of federal agencies located 
in Maryland and the amount of federal 
research and development funding that 
the state receives.

The report also notes that Maryland 
has taken steps to grow high-tech 
businesses by creating programs 
like the Cybersecurity Investment 
Incentive Tax Credit, the Maryland 
Innovation Initiative, and Employment 
Advancement Right Now. 

Casinos generate $148.4M in December
Maryland Lottery & Gaming 

announced that December 2018 
gaming revenues for the state’s six casi-
nos totaled a $148,381,413 an increase 
of $7,347,286 (5.2 percent) from the 
December 2017 total of $141,034,126.

Contributions to the state of 
Maryland from December 2018 
casino gaming revenue totaled 
$61,032,048, including $45,792,178 
for the Education Trust Fund. Casino 
gaming revenues also support local 
communities and jurisdictions where 
the six casinos are located, as well as 
Maryland’s horse racing industry.

Live! Casino & Hotel, Hanover (3,825 
slot machines, 198 table games): 
$50,075,907 in December 2018, an 
increase of $2,876,453 (6.1 percent) 
from December 2017.

Horseshoe Casino Baltimore (2,194 
slot machines, 158 table games): 
$22,226,466 in December 2018, a 
decrease of $1,735,771 (7.2 percent) 
from December 2017.

MGM National Harbor, Oxon Hill 
(3,137 slot machines, 198 table games): 
$59,916,626 in December 2018, an 
increase of $3,340,758 (5.9 percent) 
from December 2017

Colfax completes $3B credit deal
Annapolis Junction-based Colfax 

Corp. has entered into a new $3 
billion credit agreement with a group 
of 23 banks led by JPMorgan Chase 
Bank and Credit Suisse Funding that 
completed the bank financing for the 
company’s recently announced acquisi-
tion of DJO Global. Consummation of 
the acquisition is expected in the first 
quarter of 2019.

Colfax completed “this import-
ant element of the DJO acquisition 
financing with attractive terms,” said 
Christopher Hix, Colfax senior vice 
president and chief financial officer. 

“The company is well-supported by a 
global bank group aligned with our 

portfolio transformation strategy. The 
terms and structure of this financing 
are consistent with our near-term 
plans to delever, and our longer-term 
objective to achieve investment grade 
credit ratings.” The new credit agree-
ment consists of a $1.3 billion revolving 
credit facility, a $1.225 billion Term A-1 
loan which matures in five years, and 
a $0.5 billion Term A-2 loan, which 
matures in two years. The funds avail-
able from the new credit agreement 
will be used to refinance the company’s 
existing credit agreement, and to fund 
a portion of the consideration and fees 
payable by the company in connection 
with the acquisition of DJO

BWI Marshall welcomes Frontier
BWI Thurgood Marshall Airport has 

announced that Frontier Airlines plans 
to start nonstop service to Denver on 
March 14. Frontier will initially offer 
four weekly roundtrip flights between 
BWI Marshall Airport and Denver 
International Airport. The airline will 
operate the flights using its Airbus 

A320 aircraft.
Frontier is the second new airline to 

announce entry into the BWI Marshall 
Airport market.  Icelandair announced 
in January 2018 that it would begin 
nonstop service between BWI Marshall 
and Reykjavik, Iceland.  The Icelandair 
service began in May 2018.

West Annapolis building wins awards
McLaren Engineering Group, of 

Annapolis, has completed structural 
engineering work on a 22,000-square-
foot office redevelopment project at 706 
Giddings Avenue, in West Annapolis, 
working with Solstice Partners, 
GriD Architects, Plano-Coudon, Bay 
Engineering and Campion Hruby. 
Through a complete redesign, the proj-
ect team added 9,000 square feet to an 
existing 13,000-square-foot building, 

transforming it into Class A property.
The $4 million project is the winner 

of the 2018 Urban Land Institute 
Baltimore WaveMaker Award, which 
honors Maryland’s most successful real 
estate developments, and swept a vari-
ety of regional American Institute of 
Architects (AIA) awards. They include 
the Maryland People’s Choice Award, 
Chesapeake Bay’s Honor Award and a 
Baltimore Design Award. 
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Improvements begin for Ellicott City
A Howard County construction 

project to repair and stabilize an 
undermined stone retaining wall 
behind 3732 Old Columbia Pike, in 
Ellicott City is underway. The stone 
wall foundation was undermined by 
the May 2018 storm and subsequent 
events. The wall, located along the 
south side of the Tiber Hudson Branch, 
will be repaired and stabilized.

Several small and medium-sized 
trees in the affected area will be 
removed as part of the work and 
large stones will be placed along the 
base of the wall for erosion protec-
tion. Weather permitting, the project 
is expected to be completed by early 
February. For questions about the 
project, call 410-313-3440 or email 
publicworks@howardcountymd.gov. 

Merriweather updates underway
Columbia’s Merriweather Post 

Pavilion is undergoing construction 
on the next phase of its $55 million, 
multi-year renovation, with the active 
project being the completion of the 
two new loge roofs that are located on 
either side of the main structure. This 
project will include new, unique seating 
and viewing opportunities that have 
been designed to enhance the fan expe-
rience. The next (and among the last) 
aspects of the facility update will be the 

construction of additional restroom 
and concession facilities, which are 
slated for next winter.“After a season in 
which the loge roofs were only partially 
complete, we’re excited to be working 
towards their full completion ahead 
of 2019,” said Ian Kennedy, executive 
director of the Downtown Columbia 
Arts and Culture Commission. 

“The improvements we’re making 
this off-season will take our one-of-a-
kind venue to new heights.”

Columbia second for ‘Best Cities for Jobs’
Columbia ranked second on 

WalletHub’s 2019 list of Best Cities 
for Jobs. The city clocked in with a 
total score of 65.78; it also came in as 
the fourth job market; and fifth for 
socio economics, placing behind only 
Scottsdale, Ariz. (66.58/2/6). Rounding 
up the top five were Orlando, Fla.; San 
Francisco and Colorado Springs, Colo., 
respectively.

Washington, D.C., was eighth 
(61.79/11/32) in the list and Baltimore 
was 89th (51.70/53/173). Columbia 
is tied with five other cities (three in 
Arizona and one each in Kansas and in 
Texas) for having the highest median 
annual income. Among the economists 
compiling the list was Daraius Irani, 
chief economist, Regional Economic 
Studies Institute, Towson University.

BIZ ROUNDUP

Miller favors Preakness at Laurel Park 
At a recent press conference at 

the Maryland Economic Development 
Association winter conference, State 
Senate president Thomas V. Mike 
Miller (D-Prince George’s) told attend-
ees, “If you’re for business and you’re 
for demographics, [the Preakness 
Stakes] should be in Laurel.”

Miller’s comments come on the 
heels of the recent Maryland Stadium 
Authority report, which outlined one 
possible approach to reinventing 

Pimlico Race Course, in northern 
Baltimore City, to enable it to remain 
the home of the Preakness at a cost of 
$424 million.

The report called for the track’s 
complete demolition and rebuilding. 

“It’s a lot of money,” Miller said. “If an 
investor wants to build it, that’s fine, 
but for the state to come up with $400 
million without doing anything for the 
communities in the surrounding areas 
is going to be very difficult to do.”

HCPSS proposes $1B operating budget
Superintendent Michael Martirano 

recently presented his proposed 
budget for the Howard County Public 
School System (HCPSS) fiscal 2019-20 
during a presentation to the Board of 
Education.

“Over the last 19 months, we have 
moved the system from a state of chaos, 
through a process of re-stabilization, 
to the point where we can now artic-
ulate our true needs,” said Martirano. 

“This proposal serves as a roadmap that 
links the objectives and strategies laid 
out in our Strategic Call to Action to 
the investments and actions that will 
bring our strategic vision to life in our 

schools and for students.”
The budget proposal – Martirano's 

first since becoming permanent 
superintendent – totals $998.4 
million and represents an increase of 
$136.1 million (or 15.8 percent) over 
the fiscal 2019 budget. Of the total, 
$722.9 million is requested from 
the county, an increase of $122.9 
million, that includes $10.8 million for 
Maintenance of Effort, $95.3 million 
to invest in educators and students, 
$7.9 million for programs that support 
the community, and a one-time request 
of $27 million to eliminate the Health 
Fund deficit.

BWI Marshall inspects jet bridges
After a recent incident involving a 

new jet bridge, BWI Thurgood Marshall 
Airport completed inspections of all 33 
jet bridges with the same manufac-
turer and found they were safe to use, 
and is continuing inspections for the 
rest of the airport’s jet bridges.

Six people who were transported to 
a local hospital with non-life threaten-
ing injuries after the incident, which 

occurred during the holiday travel 
season, and were shortly thereafter 
released. Investigation into the inci-
dent concluded a metal bracket was 
defective on the jet bridge involved 
and, as a precautionary measure, all 
brackets on five other jet bridges that 
were installed at the same time as 
the affected jet bridge were replaced. 
Airport operations were not impacted.

Simon Brown (left), general manager of The Walrus Oyster & Ale House, Desmond Reilly, manag-
ing principal of the Star Restaurant Group, Stu Damon, Managing Principal, Kris Carr, Managing 
Principal and Bob McGuire, executive chef at The Walrus Oyster & Ale House The Walrus Oyster 
& Ale House announced a partnership with Centennial Lane and Clarksville Elementary Schools 
Nov. 20 to support school initiatives and provide teacher and staff recognition events. The restau-
rant also is offering a discount to all HCPSS employees for their commitment and dedication on 
behalf of Howard County students.  

Mid-Atlantic yacht and brokerage 
authority Annapolis Yacht Sales (AYS), of 
Annapolis, has commemorated 65 years 
in business with new milestone achieve-
ments: debuting in the Inc. 5000 list (at 
No. 4,389) of fastest growing businesses, 
exceeding mid-year earnings goals and 

completing a corporate restructuring.
Since its founding in 1953 in down-

town Annapolis, AYS has expanded to 
include four locations across Maryland 
and Virginia, and combined sales and 
service divisions to become a full-service 
yacht dealer.

AYS celebrates 65th anniversary
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By Susan Kim
Staff Writer

U.S. consumers are expected to 
spend an average of $143.56 each on 
Valentine’s Day – an increase from last 
year’s $136.57 – as 55 percent of the 
population celebrates, according to the 
National Retail Federation.

Total spending is expected to reach 
$19.6 billion, up from $18.2 billion 
last year. And in the workplace, this 
includes a projected $654 million spent 
on coworkers.

The top spenders on Valentine’s 
Day? Millennials. People ages 25-34 will 
drop an average of $202.76 per person, 
plus that generation is informally cred-
ited with inventing “Gal-entines” Day, 
held Feb. 13, when groups of women 
celebrate their 
female friends. 
A quarter of 
Valentine’s Day 
celebrants under 
the age of 35 
plan to purchase 
gifts for their 
pets.

That’s a whole 
lotta cash for 
love.

At Hallmark, 
that translates 
into a whole lotta 
cards: 900, to be 
exact, that make 
up the company’s 
Valentine portfo-
lio. Valentine’s 
Day  i s  t h e 
second-largest 
c a r d - s e n d i n g 
holiday in the 
U.S. (following 
Christmas), with 
some 145 million 
Valentines cards 
exchanged between loved ones, accord-
ing to the Greeting Card Association.

A local go-to Cupid…
Michelle Kupiec, owner of Kupcakes 

& Co., starts thinking about Valentine’s 
Day months before Cupid arrives. 

Between its two locations in 
Elkridge and Clarksville, the company’s 

30 employees bake more than 10,000 
cupcakes and 60 custom cakes every 
week. Every year, the single highest 
daily tally is on Valentine’s Day. 

“By far it’s our biggest holiday of 
the year,” Kupiec said. “Eighty percent 
of our customers on that day are 
males, and they are panicked. They 
don’t know what to get and they want 
suggestions.”

Enter Kupid-iec. She keeps the 
bakery’s two locations – Elkridge and 
Clarksville – open late. Otherwise, she 

said, “people are pulling on the door 
and making puppy-dog faces.” 

Signature cupcakes go for $33 
a dozen, or $3 each. Boutique and 
gluten-free versions go for $42 a dozen, 
or $3.75 each. 

For Valentine’s Day, Kupiec recom-
mends the chocolate cupcake painted 
with 24-carat edible gold. 

M♥ney may buy you l♥ve this month
What to buy, what to eat and will it work
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Liz Murray

Registration and 

sponsor information: 

LeadershipHC.org

homeless
to

harvard.

featuring        Liz Murray 

Big Event   April 9  |  11 a.m.  |  Turf Valley

Despite being exposed to her parents’ drug use at the age of three, 

becoming homeless at age 15, and losing her parents by age 26, 

Liz Murray still persevered and went on to attend and graduate 

from Harvard. Today, she uses her story to lead and inspire others.

Presenting Sponsor

Are you ready to be the leader who can make a 
difference in the community? 

Leadership Howard County offers:

• Innovative programs with distinguished experts

• A challenge to transform the community

• A network of personal and professional colleagues

 

Registration, information and application at 
www.leadershiphc.org or call 410.730.4474

YOUR CONNECTION TO THE 
COMMUNITY

RECRUITING NOW FOR     THE CLASS OF 2020

M♥ney may buy you l♥ve this month
What to buy, what to eat and will it work

But there are also pink, red, glit-
tery, sparkly cupcakes. Tiny adorable 
sets of baby cupcakes ($13.50 per 
prepackaged dozen). Cinnamon buns. 
Cookies, heart-shaped with custom 
writing. Or French macaroons. Or a 
whole cake, surely a good bet since the 
company has twice landed the top prize 
on the Cooking Channel’s show “Cake 
Hunters.”

The bottom line: “Getting your 
loved one something homemade that 
you know will taste delicious is a small 

indulgence that creates a big impact,” 
said Kupiec. 

Better loving through 
chemistry 

Will chocolate make your Valentine 
happy? There’s an excellent chance 
it will, said Dr. Kathy Lilly, assistant 
professor of chemistry at Howard 

Community College (HCC).
Chocolate contains theobromine 

and phenethylamine, which increase 
the level of serotonin and endorphins 
in the brain when ingested, according 
to Lilly. 

“Serotonin is a neurotransmitter, 
and increased serotonin leads to a 
feeling of happiness and increased 
pleasure,” she said. “Serotonin is 
sometimes called the love or happiness 
hormone.”

And, she added, according to a 
recent article published in 
“Frontiers in Immunology,” 
polyphenols in dark chocolate 
have a cardio-protective effect 
when ingested. “So, eating 
dark chocolate can not only 
make you feel good, it can also 
protect your heart,” said Lilly.

Opting out or cooking in?
Retail survey find that 

even those who “opt out” on 
Valentine’s Day – perhaps 
citing moral objections to rabid 
consumerism or the commer-
cialization of love – still tend 
to indulge in some alternative 
activity. Which means they 
still spend money on Feb. 14, 
whatever they’re calling it.

Why not stay in and cook 
together? Specifically, cook 
Pollo Mole Maria, suggested 
Tim Banks, department chair 
for the Center for Hospitality 
and Culinary Studies at HCC. 
Depending on the recipe 
you choose, the traditional 
Mexican sauce can contain 
fruit, chili peppers, nuts, black 
pepper, cinnamon, cumin, and 
chocolate.

“The seasonings marry and 
create this beautiful sauce 
that just says ‘I love you,’ ” said 
Banks. “You feel like you can 

smell everything that’s going on in the 
kitchen at that time.”

For dessert, Banks said to dip up 
some chocolate fondue, and serve it 
with little pieces of cake or fruit. “It’s 
interactive and promotes sharing the 
meal process,” he said. “Plus, it’s light. 
You don’t want to crash and burn after 
dinner.”
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Board Member Phyllis Madachy (from left), President Grace Morris, Executive Director Joan Driessen and Board Member Laura 
Sagalnik presented an overview of the Economic Opportunity and Prosperity Task Force’s recommendations at an Association 
of Community Services round table discussion in January.

Panel calls for ‘prosperity’ planning
The Economic Opportunity and Prosperity Task 

Force (EOPTF), convened by Howard County Council 
resolution in 2017, delivered its final report and a list 
of 10 recommendations to the council and County 
Executive in December.

The council convened the task force as a means to 
explore comprehensive, coordinated, efficient and 
effective ways to improve the economic situations 
and create as many pathways to economic prosper-
ity as possible for individuals and businesses in the 
county.

In January, the Association of Community 
Services (ACS) provided a brief update of its 2018 
Self Sufficiency Indicators Report and also hosted a 
round table discussion of the EOPTF recommenda-
tions to begin prioritizing and mapping out possible 
strategies for action.

“The task force recommendations present short 
term and long term actionable recommendations for 
the council on the premise that the council acting 
alone will not resolve these problems and that solu-
tions require input from multiple sectors,” said ACS 
President Grace Morris, who is also the executive 
director of the Heritage Housing Partners Corp. “The 
recommendations include county administration, 
county agencies, and organizations outside of local 
government.”

Economic Conditions
According to ACS Board Member Laura Salganik, 

the Self Sufficiency Indicators report indicates 
25,000 county households with an income below 
$60,000.

“There are 5,000 households waiting for housing 
choice vouchers,” she added, but only 760 vouchers 
allotted in Howard County, with only a few becoming 
available each year.

Roughly half the county’s renters pay 30 percent 
or more of their income on housing, and a quarter 
pay 50 percent or more.

“The Howard County Food Bank served 30,000 
individuals in 2018, about 10 percent of the popula-
tion and an increase over 2017,” Salganik said.

Meanwhile, childcare costs have increased about 
20 percent over the past four years, and now average 
about $20,000 per year.

When it comes to the needs of the county’s most 
vulnerable residents, “you cannot really move the 
needle unless you are looking at how issues are 
joined together,” said ACS Board Member and EOPTF 
Co-chair Phyllis Madachy, taking into account work-
force development, transportation, health care and 
numerous other concerns.

The task force’s 10 recommendations are the 
work of three subcommittees which were focused 
on housing and community development, economic 
development, and education and workforce 
development.

“We recommend that a master plan for hous-
ing affordability be developed in Howard County,” 
Madachy said. 

“There are no metrics around what we should be 

doing, over what period of time, and how that will 
be funded.”

The task force is also recommending a master 
plan for the Gateway area, with a short-term goal 
of attracting private investment from cybersecurity, 
biotechnology and other growing sectors, as well as 
development of a new master plan for the arts and 
culture to address the interests of a growing and 
diverse population.

Recommended Action
The EOPTF recommends that the county budget 

additional resources for the immigrant population, to 
include finding ways for individuals to utilize their 
talents in the community and obtain recognition for 
foreign credentials and education.

In terms of economic development, the task force 
recommends preferential weighting for county busi-
nesses and incentives for prime contractors who 
subcontract to Howard County businesses.

“We want to see transportation funding move 
forward at the rate it should,” Madachy said. “We 
want to see the County Council support annual fund-
ing for its portion of the [regional] transit plan.”

The task force recommends the creation of two 
new county websites, one focused on providing 
access to information about resources available to 
the business community and entrepreneurs, and 
another providing improved access to information 
to individuals who use or are looking for county or 
human services.

“It focuses on the fact that we don’t connect the 
dots in ways that we should,” Madachy said.

Other recommendations include stronger links 
between regional businesses to resources and work-
force development organizations, with an increase 
in registered apprenticeships, skill development and 
training; paying more attention to soft skills in work-
force development programs, and a more intentional 
focus on the county’s growing aging population.

“We’d like to link that with the younger genera-
tion in terms of what older people can pass on, and 
how that generational connection [could help] older 
people reenter the job market,” Madachy said.

New legislation
Among the first legislation to be considered by 

the new County Council are two bills proposed by 
Councilwoman Liz Walsh (D-Dist. 1) that would 
remove certificate of approval exemptions for new 
developments in historic districts and would also 
remove a necessary disturbance exemption for devel-
opment near wetlands, streams and steep slopes.

“I am happy to have filed these first two bills in 
our first effort to do better by way of our historic 
resources and our environmental resources in this 
county,” Walsh said.

HOWARD 
POLITICAL

by George Berkheimer
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Immigration anger does not move Pittman
Lots of people in Anne Arundel County are angry 

about illegal immigration and the failure of govern-
ment at all levels to throw out immigrants who come 
illegally. 

Because they’re so upset about the problem, they’re 
also angry at new County Executive Steuart Pittman 
for canceling a cooperative arrangement with U.S. 
Immigration and Customs Enforcement in which 
county correctional officers have been doing the job 
of ICE agents when prisoners are suspected of being 
here illegally – the 287g program.

Lots of these angry folks came out to a town hall on 
the topic with Pittman last month –  maybe two-thirds 
of a crowd of about 100. Some were loud, a few were 
belligerent, and several made it clear they didn’t believe 
the assurances from Pittman, the police chief and the 
jail superintendent that everything would be fine.

Responding to folks who were clearly agitated, 
Pittman maintained his cool and stayed calm even 
when hostile question clearly tried to provoke him 

– in fact, sometimes he took the abuse in silence. 
Judging from other settings, his even keel appears 
one of Pittman’s basic attributes, not a bad quality 
for a public official.

Here’s the pitch 
Pittman promised during the campaign to end 

the program that was set up by Republican County 
Executive Steve Schuh. He repeated it in his inaugu-
ral speech and formally announced its termination in 
December. 

“I don’t think it’s going to have an impact on public 
safety,” Pittman said at the town hall. There are already 
45 vacancies for correctional officers who are hard to 
recruit, and it made little sense to have current offi-
cers doing the federal government’s job. Instead, ICE 
agents would be back at the Jennifer Road jail, process-
ing those arrested for crimes who also might be here 
illegally.

They represent only about 1% of the inmates in 
the county jail – 9 out of the 7,000 inmates who came 
through the jail since 287g started. Police Chief Tim 
Altomare estimates that about 4% of the county popu-
lation are undocumented immigrants – “illegal aliens” 
in the term U.S. law uses to refer to non-citizens, not 
people from another planet.

Despite well publicized cases, “They’re less likely 
to commit crimes,” said Pittman, precisely because 
they’re afraid of being deported. 

“We don’t want them here,” shouted one woman. 
“Why are they just put on a pedestal?”

One of three counties
Anne Arundel was one of three Maryland counties 

participating in 287g, which Frederick and Harford 
counties will continue to do because that’s what their 
elected sheriffs want. 

Altomare, on the other hand, doesn’t want to get 
involved in immigration enforcement, because he 
believes it undermines the trust of the immigrant 
community, even people here legally. “We can’t be 
involved,” Altomare said. “It’s our job to protect these 

people.” He doesn’t want them hesitating to call 
the police because they’re afraid someone might be 
deported. 

The Department of Homeland Security estimates 
that over 600,000 people last year overstayed their 
visas – and thus are in the U.S. illegally even though 
they entered the country legally. This is as many as 
one-third of the “illegal aliens.”

By eliminating 287g, Anne Arundel is in the same 
posture as Howard and 17 other Maryland counties 
that cooperate with ICE.

In Anne Arundel, as Pittman describes, fingerprints 
of those arrested are sent to Homeland Security and 

FBI within an a hour of being brought to jail.
Republican Councilmember Nathan Volke wants 

Pittman to restore 287g. “There are gaps in the system,” 
Volke said in an interview. There is a shortage of ICE 
agents, and the screening will not be as effective, he 
believes.

Some of the people at the town hall insisted that 
Pittman’s action made Anne Arundel a “sanctuary” 
county. But Volke concedes, as Pittman said, the term 

“sanctuary” refers to cities that refuse to cooperate 
with ICE at all, not what the county and most others in 
Maryland currently do. (Baltimore City, Montgomery 
and Prince George’s counties insist on a ruling from 
a judge to hold a person on immigration charges, not 
just a detainer from ICE agents.)

Volke also said he saw no evidence that Anne 
Arundel was releasing prisoners whom ICE wanted 
detained. He also saw no evidence that the town halls 
he helped instigate will change Pittman’s mind.

Pittman changes his mind
Pittman did change his mind on another issue 

related to immigration. He originally thought the 
county should stop housing ICE detainees at its 
Ordnance Road Detention Center, and instead use it 
for drug treatment. Under a September 2017 agree-
ment Schuh negotiated, the county could hold up 130 
male detainees with low security ratings as they await 
immigration hearings in Baltimore.

The county gets $118 a day for each inmate, and 
in its first 13 months, got $4 million from the feds. 
Pittman planned on using some of the money to help 
with legal representation of the detainees because “we 
really believe in the rule of law,” a stance which several 
in the audience found outrageous. 

But after the town hall, ICE changed its mind too, 
and notified Pittman it was canceling the contract to 
house detainees.  

“As jail’s go, it’s not a bad place,” said Pittman. 
Detainees told him and others that is a far better facil-
ity than other detention centers they might be sent to. 

But on one thing, Pittman and the opponents did 
agree. “We have to have [immigration] under control. 
... We need to fix this system.”

“It needs to come from the federal level,” he said.  

ANNE ARUNDEL 
POLITICAL

by Len Lazarick

Military Bowl brings big impact
Visit Annapolis and Anne Arundel County 

(VAAAC) is reporting a crowd of 32,832 football fans 
attended the Military Bowl, which was held at U.S. 
Navy-Marine Corps Stadium, on a rainy New Year’s 
Eve afternoon in Annapolis.

The clash, won by the University of Cincinnati 
over Virginia Tech by a score of 35-31, outdrew more 
than a dozen other bowl games around the country, 
and its economic impact in the community was 
pronounced: four local hotels were fully booked on 
the Dec. 29 and 30, with eight sold out on Dec. 31; in 
addition, a half-dozen more, a number of which are 

located in the BWI Business District/Arundel Mills 
area, reached (or were close to) 75 percent occupancy.

“We’re blessed that, at a time of the year when traf-
fic slows, restaurants are quiet and hotels have low 
occupancy, that we become an exciting destination 
again for three nights during the Military Bowl,” said 
Connie Del Signore, president and CEO of VAAAC. 

“I’m hopeful we’ll continue to host this bowl game 
in the years to come. It means dollars. That means 
people will continue to be employed after the busy 
holiday season. And it means new money that comes 
into the community that would otherwise not be here.”

Anne Arundel County Executive Steuart Pittman
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The Howard County Chamber is hosting the 2019 Women’s Leadership Conference March 7. Two 
of the speakers are Rayna DuBose (left), survivor, motivational speaker and Marriotts Ridge High 
School coach and Sheela Murthy, founder of Murthy Law Firm.

 CENTRAL MARYLAND CHAMBER
by Raj Kudchadkar

HOWARD COUNTY CHAMBER
by Leonardo McClarty

Future growth and 
weathering a shut down

We live in a “growth corridor” and 
that is due in large part to Fort George 
G. Meade. The installation is the larg-
est economic engine in Maryland and 
serves as a prime driver for our region’s 
economic growth.

It is important for businesses 
to understand Fort Meade and the 
critical role it plays in our business 
ecosystem, which is why the Central 
Maryland chamber is inviting Garrison 
Commander Colonel Eric Spragg to 
discuss the “Future of Fort Meade.”

Please join us on Feb. 25 from 8 
a.m. – 10 a.m. at the Blackwall Barn 
& Lodge in Gambrills to hear Colonel 
Spragg discuss Fort Meade and all the 
projected changes ahead.

Even small changes at Fort Meade 
have major impacts on our regional 
transportation networks, regional 
workforce, and our overall quality of 
life. To truly understand its impact, 
consider these figures:

5,400-acre installation houses 120 
partner organizations (i.e. federal 
agencies).

Generates well over $20 billion in 
economic activity per year.

Nearly 60,000 employed personnel, 
with an additional 83,000 supported 
by Fort Meade facilities and services. 

The largest employer in the state 
and the 2nd largest workforce of any 
Army installation.

Over $2 billion in cyber construc-
tion nearing completion.

U.S. Cyber Command, has just become 
its own unified command, which will 
increase the number of personnel and 
the influence of Fort Meade.  

As these numbers prove, the Central 
Maryland Region is lucky to have this 
key economic asset, which helps set 
the foundation for a thriving business 
ecosystem in which all businesses can 
interact, advance, and successfully 
support one another.

We encourage you to come join the 
Central Maryland Chamber on Feb. 25 
as Colonel Spragg discusses Fort Meade, 
its impacts, and its impending impacts. 
Visit www.CentralmarylandChamber.
org to register.

Federal Government Shutdown
The Central Maryland Chamber 

(CMC) stands as the chief advocate for 
businesses in the Central Maryland 
Region and we have been actively 
addressing the federal government 
shutdown.

The shutdown, the longest in our 
nation’s history, has put an unsustain-
able financial strain on contractors and 
the households of federal workers in 
the region, as well as the local busi-
nesses that serve them.

In response, the CMC joined an 
initiative with 21 other business orga-
nizations to strongly urge the President 
and congressional leaders to reopen 
the federal government.

As of mid-January, the shutdown 
of the federal government has cost 
Maryland $778 million, directly 
affecting roughly 172,000 residents, 
according to Maryland Comptroller 
Peter Franchot.

The state’s Bureau of Revenue 
Estimates published a report that 
indicated every two weeks it will cost 
the state approximately $60 million 
in income tax withholdings and $2.1 
million in sales tax collections.

In addition, the report estimated 
about half of the state’s 164,000 
federal contractors are affected by the 
shutdown and many of those work-
ers are unlikely to be repaid once the 
government reopens.

The impacts have been substantial, 
but the CMC will always continue to 
fight on the behalf of our businesses, 
their employees, and their families!

Raj Kudchadkar is president and CEO 
of the Central Maryland Chamber of 
Commerce.

HERStory in focus
Women’s Leadership Conference 
to hear stories of perseverance

Her entire life changed freshman 
year of college, but not in the way most 
college students plan.

Rayna DuBose was a natural athlete, 
attending Virginia Tech back in 2002 
on a basketball scholarship, when she 
contracted meningitis. In the end, the 
illness took her hands and her legs. 
But in a situation that could have 
destroyed the spirit of many others, 
DuBose persevered.

She fought for her recovery, and 
though she is no longer a star on the 
court, she is calling the shots from 
the sidelines as the head coach of the 
Marriotts Ridge High School junior 
varsity boys basketball team and an 
assistant football coach as well.

DuBose’ story is exactly what the 
planning committee for the Howard 
County Chamber’s 2019 Women’s 
Leadership Conference (WLC) was 
looking for. 

The 2019 WLC, HERStory: The 
Power of Perseverance, will feature 
a morning keynote address from 
DuBose and will close with an equally 

inspiring afternoon keynote from 
Sheela Murthy, founder of Murthy 
Law Firm.

The goal of the annual one-day 
event recognizing the contribution 
of phenomenal women leaders is to 
inspire attendees to better and more 
effective leadership.

This year’s conference will feature 
three sessions supporting the over-
all theme including ‘Finding Peace 
During the Storm,’ ‘Determining 
When Patience is a Virtue and When 
it is Not,’ and ‘Igniting and Sustaining 
Purpose and Passion.’

The 2019 WLC is being held March 
7 at Live! Hotel and Casino and early-
bird tickets are available at a discount 
until the end of January. 

More information about the confer-
ence, including all of the speakers 
and panelists, as well as registration 
details, can be found at www.howard-
chamberwlc.com.

Leonardo McClarty is president and 
CEO of the Howard County Chamber.
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BBB
ADVICE

by Angie Barnett

Avoiding court: The ABCs of ADR
“I’ll see you in court!” As a business owner, you 

may have heard from one or more customers over the 
years. Perhaps, it was something you said at your wit’s 
end of a problematic customer. It’s a common misno-
mer that BBB is a consumer watchdog. But that’s not 
it at all. We’re one of the few organizations who can 
substantiate that the customer is not always right. 

But, this common exclamation has an all too 
familiar outcome. Thousands of court cases are 
filed in Maryland every year. But few fail to grasp 
filing the court case is just the beginning. There are 
forms, fees, summons, the trial and the collection of 
any judgements issued by the court. At a minimum, 
these processes take months, and, frequently, years to 
complete. Throw in one or more appeals, and you’re 
going nowhere fast. 

There is another way, Alternative Dispute 
Resolution. ADR is a set of processes designed to 
serve as a more efficient and effective alternative to 
the court system. The practices gained popularity in 
the 1980’s and 90’s as a way to alleviate crowded court 
dockets. There are two processes that make up the 
bulk of ADR services, mediation and arbitration. 

Mediation is a process where a trained third-party 
clarifies and reframe problems, assists the two sides 
in communicating with each other, and helps the 
parties discuss possible solutions. Mediators do not 
decide who is right or wrong and they do not render 
a decision. The parties are in complete control of the 
outcome and are not obligated to come to a solution.  

So, what makes a mediation process successful? 

The process ensures that each party has an oppor-
tunity to tell their side of the story. Because the 
process is designed to be solution-focused (as opposed 
to “proving a point”), a 2016 study by the Maryland 
Judiciary found that participants reported feeling 
comfortable expressing their thoughts and concerns. 
In fact, their discussion of underlying issues resulted 
in a higher degree of satisfaction with the outcome. 

Surprisingly, many participants reported being 
satisfied with the overall mediation experience even 
if they were unable to come to a signed agreement! 
Mediated agreements also tend to have a higher 
frequency of follow through. Parties typically fulfill 
self-affirmed commitments, as opposed to being told 
what to do. 

Mediation sessions are particularly effective when 
the parties need to keep working together in the future 
(such as divorce proceedings or home improvement 
contracts). If no agreement is met, the case can always 
be escalated to either arbitration or the court system. 

Because the process is focused on developing 
solutions, there tends to be fewer documents and 
“evidence” needed to prepare for a session. And most 
mediation sessions are limited to only a few hours and 

can be scheduled very quickly.
Arbitration is another form of ADR. During an 

arbitration session, a trained third-party is tasked 
with rendering a legally-binding decision to resolve a 
dispute. Parties state their views and offer evidence 
for the arbitrator’s consideration. The arbitrator 
listens to both sides, weighs the evidence, and renders 
a final written decision.

Choosing arbitration instead of going to court is 
generally less expensive and can be completed more 
quickly. A confidential hearing and private outcome 
are added advantages for many businesses. 

Arbitration is recommended when two parties hit a 
stalemate and no longer wish to salvage the relation-
ship, project, service, etc. The breakdown could be 
between two businesses, a business and its customer, 
or even two owners. In any case, both parties seek a 
final decision from the arbitrator on how to part ways. 
While small claims court is limited to monetary judge-
ments, arbitration can allow awards of non-monetary 
claims such as a repair or service to be performed.

It’s worth noting, with very few exceptions, arbi-
trated decisions cannot be appealed. Arbitration 
permits, but parties are allowed to have legal repre-
sentation during an arbitration session, retaining 
legal counsel is not required.

If you would like more information about ADR for 
your business, contact us at 410-400-4BBB or info@
greatermd.bbb.org. 

Angie Barnett is president and CEO of the Better 
Business Bureau of Greater Maryland.

Remembering history, preparing our future
James Rouse’s desire to make Columbia an open 

city for individuals of all races and religions is already 
well-known. What many might not know is how he also 
worked to help minority business owners succeed in the 
earlier years of Columbia.

That story will be told at an event on Monday, Feb. 
11 from 7-8:30 p.m. at Slayton House in the Wilde 
Lake Village Center. “New Town Entrepreneurship: 
Early Black-Owned Businesses in Columbia, 1967-
1977,” is organized by Columbia Archives. "Almost 
every business owner we spoke to while conducting 
our research for this event told us about how hands-on 
The Rouse Company was in assisting them, both by 
advocating for their growth and providing tools to 
support them,” says Lela Sewell-Williams, manager 
of Columbia Archives. “This was a climate where they 
could grow. During that era, that was not necessarily 
the case elsewhere in this region.”

The event will spotlight archival materials and will 
feature a panel of speakers representing black-owned 
business members from the past and present. Their 
diverse perspectives will give insight into the successes 
of black-owned businesses, as well as the challenges 
they face in Columbia and beyond.

The event on Feb. 11 coincides with and is part of 
the countywide celebration of Black History Month. 
Columbia and greater Howard County have a diverse 
population. That diversity is regularly celebrated 

through Columbia Association programs, including CA’s 
International Exchange and Multicultural Programs.

“We want people to learn about the people, orga-
nizations and businesses that helped shape Columbia 
– as well as the stories that continue to make Columbia 
what it is today,” Sewell-Williams says. “I hope events 
like this will encourage people to visit Columbia 
Archives at CA Headquarters, and also to donate 
photos, records and other items that will help us 
continue to tell stories like these.”

This month also brings another important date – the 
deadline for candidates to file to run for seats on their 
village community association’s board of directors and 
on Columbia Association’s Board of Directors. 

Elections will be held in late April. Each village will 
hold elections for its respective board of directors. CA 
board members, meanwhile, serve either a one- or 
two-year term, depending upon the bylaws in the village 
where a candidate resides. In 2019, there are seven seats 
open on CA’s Board of Directors that will be filled by 

one resident each from the villages of Dorsey’s Search, 
Hickory Ridge, Kings Contrivance, Long Reach, Oakland 
Mills, River Hill, and Wilde Lake. The role of a board 
member for Columbia Association truly is one that 
helps to shape the Columbia community and beyond.

Each of the 10 village community associations was 
formed exclusively for the promotion of the common 
good and welfare of the residents and property owners 
of that village. The community associations advocate 
for their residents on a variety of issues at the village, 
Columbia and county levels. They also enforce architec-
tural covenants to protect the aesthetic appeal of and 
property values in a village; host events and activities for 
their residents; and rent out space within their buildings 
for community use.

Columbia Association’s Board of Directors helps 
guide an organization whose mission is to work to make 
Columbia an even better place. CA provides an expan-
sive portfolio of cultural and recreational opportunities 
and community-wide services and programs to individ-
uals who live, work and play in Columbia.

A community like ours can thrive when its residents 
and other stakeholders are active and engaged. If you 
are interested in serving these important roles, I encour-
age you to contact your local community association for 
more information.

Milton Matthews is president and CEO of the Columbia 
Association.

FROM CA
PRESIDENT

by Milton Matthews
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The following information is regarding awarded 
contracts can be used to develop prime 
contractor, subcontractor and teaming partner 
relationships on these and other opportunities. 
The website for each awardee is also provided, 
if available. For more information, contact 
TargetGov: 410-579-1346 x 325
Johns Hopkins University, Applied Physics 
Laboratory, Laurel, MD, has been awarded a 
$8,565,000 contract to provide assessments 
and alternatives of offensive capabilities 
within the domains of air, land, sea, space and 
cyberspace, missions and warfare areas that 
asymmetrically mitigate threat effectiveness, 
impose cost, and/or create ambiguity in 
adversary decision-making for the Washington 
Headquarters Services. https://www.jhuapl.edu/ 
Melwood Horticultural Training Center 
Inc., Upper Marlboro, MD, was awarded 
a $9,986,235 contract for base operations 
for the U.S. Army Mission and Installation 
Contracting Command. https://www.melwood.
org/business-services/sub-contracting 
Grunley Construction Inc., Rockville, MD, was 
awarded a $14,676,000 contract for the design 
and construction of an operational archives and 
research facility at the Washington Navy Yard 
for the Naval Facilities Engineering Command. 

https://www.grunley.com/subcontractors 
URS Federal Services Inc., Germantown, 
MD, was awarded a $18,967,634 contract for 
maintenance supply and transportation logistics 
support services for Army Prepositioned Stock 5 
for the U.S. Army Contracting Command. https://
www.aecom.com/wp-content/uploads/2018/12/
Points-of-Contact-12-1-18.pdf 
C.E.R Inc., Baltimore, MD, is awarded a 
$15,668,500 contract for the renovation of 
Building 2007 at Marine Corps Base, Quantico 
for the Naval Facilities Engineering Command 
Washington Navy Yard. 
Signature-Renovations LLC, Capital Heights, 
MD, Annapolis, MD, and four other companies 
were each awarded contracts worth a combined 
$99,000,000 for mechanical - construction 
projects located primarily within the Naval 
Facilities Engineering Command Washington 
area of responsibility for the Naval Facilities 
Engineering Command. https://signature-
renovations.com/contact-us/ 
International Business Machines, Bethesda, 
MD, was awarded a $92,148,924 contract for 
services and solutions necessary to support and 
maintain the Army’s General Fund Enterprise 
Business System for the U.S. Army Contacting 
Command. https://www-03.ibm.com/

procurement/proweb.nsf/contentdocsbytitle/
United+States~Supplier+diversity 
BAE Systems Technology Solutions & 
Services Inc., Rockville, MD, has been 
awarded a $12,392,102 contract to continue 
providing diminishing manufacturing sources 
and material shortages support for Air Force 
and non-Air Force users supporting the Air 
Force, to proactively reduce mission capability 
impacts to improve logistics support and 
weapon system sustainability for the Air Force 
Sustainment Center. https://www.baesystems.
com/en-us/our-company/inc-businesses/
e lec t ron ic-sys tems/supp l ie r-center /
electronic-systems-supplier-diversity 
Northrop Grumman Systems Corp., 
Linthicum Heights, MD, was awarded a 
$27,594,541 contract for the production of two 
AN/SLQ-32(V)Y Surface Electronic Warfare 
Improvement Program Block 3 system low rate 
initial production units for the Naval Sea Systems 
Command. http://www.northropgrumman.com/
suppliers/Pages/DoingBusiness.aspx 
AT2 LLC, Severn, MD, has been awarded a 
$12,402,232 contract for Air Combat Command 
and Air Force Global Strike Command Primary 
Training Ranges operations and maintenance 
support services for the Headquarters Air 

Combat Command. www.at2llc.com 
URS Federal Services Inc., Germantown, 
MD, was awarded a $200,114,670 contract for 
maintenance, supply, and transportation logistics 
support services for Army prepositions stocks for 
the U.S. Army Contracting Command. https://
www.aecom.com/wp-content/uploads/2018/12/
Points-of-Contact-12-1-18.pdf
Bell Boeing JPO, California, MD, was awarded 
a $298,053,898 contract for a performance-
based logistics requirements contract for the 
logistics and repair support of 225 MV-22B, 
CMV-22 and CV-22 Osprey components for 
the Naval Supply Systems Command Weapon 
Systems Support. http://www.bellflight.com/
suppliers/diversity or https://www.bellflight.
com/suppliers/become-a-supplier 
AC FIRST LLC., Germantown, MD, was 
awarded a $129,918,292 contract for logistics 
support services, maintenance, supply, and 
transportation services for the U.S. Army 
Contracting Command.
Clark Construction Group LLC, Bethesda, 
MD, was awarded a $298,211,055 contract 
to construct a VC-25B hangar complex for 
the Naval Facilities Engineering Command 
Washington. https://www.clarkconstruction.
com/subcontractors 

Marketing myths that will cost you contracts
The U.S. federal government remains the world’s 

fortune one customer purchasing every type of 
service and product. It is a relationship-based 
marketplace where decision-makers want to know 
who the vendors are before the bid is awarded. To 
win more contracts, it is imperative that contractors 
market effectively and not fall victim to these top five 
marketing myths.

Myth # 1: Marketing is not necessary
Most government contractors do not feel that 

marketing is a necessary process and instead invest 
time and effort in only responding to posted bids and 
requests for proposals (RFPs). This is called “chas-
ing the bids” and results in a very low win rate of 5 
percent or less. 

Successful companies understand that the govern-
ment or prime-contractor decision-makers want to 
hear from qualified vendors on a regular basis, as 
frequently as once a month. The challenge is to create 
a marketing plan that is relevant to the right deci-
sion-makers, contains specific information regarding 
upcoming needs and is timed appropriately.

Myth # 2: Email is all you need
Because email is easy and non-stressful, too many 

companies rely only on sending mass emails that do 
more harm than good. Buying mass email lists and 
sending generic mass spam emails will immediately 
result in, at the least, the recipient filing it to their 
junk email never to even see another, and at the 
worst, a company being blacklisted and prohibited 
from sending any emails. 

When using email effectively as one of the commu-
nication tools, it is mandatory that every email is 
tailored to the recipient, with appropriate informa-
tion that pertains to his/her upcoming needs. Know 
that most government agencies automatically strip 
HTML coding from incoming emails to eliminate 
malware and viruses, so the emails should be created 
in a plain text format, with no embedded links or 
graphics. 

Other acceptable and expected tools include 
tailored capability statements, case studies, white 
papers, social media, attending government-hosted 
conferences and outreach sessions and scheduling 
in-person capability briefings.

Myth # 3: Outsourcing works fine
A huge mistake is to use a third party to make 

calls, send emails, or attend events and meetings 
representing the company. Government and prime 
contractor decision-makers despise when a person 
represents one company today and tomorrow a 
different one. Or worse, represents more than one 
company in a single email, call or visit. 

Decision-makers do business with people they 
know, like and trust. It is extremely harmful to have 
an off-shore company call decision-makers to attempt 

to make in-person appointments. It is critical that 
the contractor have their own employees perform the 
marketing tasks and be consistent enough to start to 
build trusted relationships. 

Myth # 4: There is only one decision-maker
Since it is relatively easy to locate names of 

contracting officers, most vendors only focus on 
marketing to them. In fact, there are three layers of 
decision-makers, and there may be six, nine, twelve 
or more people involved in the decision process 
depending on the size of the contract. It takes time 
and effort to identify all of the relevant people, and 
longer to market effectively to them.

Myth # 5: Start marketing when you see 
the opportunity posted

It is too late to make an impact when the oppor-
tunity is posted as a bid or RFP. And in the federal 
government, it is improper and even illegal for the 
decision-makers to meet with, email, or speak to 
contractors individually at that time. However, when 
sources sought notices (SSN) or requests for infor-
mation (RFI) are advertised, one may have time to 
begin a marketing and sales process depending on the 
projected timeline before the actual RFP is publicized. 

Trackable, measurable and effective marketing that 
results in more awarded contracts will follow a year-
round contact plan that involves all of the mentioned 
tools and reaches the full range of decision-makers. 

Gloria Larkin is president and CEO of TargetGov 
whose clients have won over $4.5 billion in federal 
contracts. Email glorialarkinTG@targetgov.com.

GOVERNMENT 
CONTRACTING

by Gloria Berthold Larkin

AWARDED CONTRACTS
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The Horizon Foundation is a leading advocate of healthy eating 

DID YOU KNOW?
● In two decades, the Horizon Foundation has:
● invested nearly $50 million in community health 
● funded more than 250 programs

The foundation has three priorities: 
● promoting healthy kids & families 
● encouraging healthy aging
● ensuring a more equitable community

continued from page 3

Small brewers producing high quality
continued from page 1

Horizon Foundation celebrates 20 years
Sharper focus, enduring tenets 

The foundation’s original tenets have endured, 
reflected Nikki Highsmith Vernick, current president 
and CEO. “We still tackle the hard stuff, and we are 
still in it for the long haul,” she said.

“I think when the foundation was set up one of the 
things the board felt strongly about was the obligation 
to tackle the really tough issues in the community,” she 
said. “Since then we have expanded access to health 
insurance by working closely with county govern-
ment and the Healthy Howard program. We have 
addressed the chronic disease of poor nutrition and 
physical inactivity. We have started to work on mental 
health, particularly ensuring that people have access to 
services. We are helping people make decisions about 
end-of-life care and about living their best lives right 
up until the end.”

Defining “wellness,” Vernick pointed out, is inher-
ently a long-term prospect. “These diseases took 
decades to form. We’re not going to solve them in a 

year. But we can make a significant long-term impact.”
The Horizon Foundation now has a sharper focus 

on its specific three priorities, yet in many ways the 

foundation is a continuum of what was already started, 
agreed Gregory Olaniran, current chair of the board. 

“We have had to adapt to the times, adapt to how 
issues rise to the surface,” he said. “For example, 20 
years ago, mental health was not discussed like it is 
today. We are not deviating from the original vision 
as much as we are expanding it and continuing to 
grow as issues rise to the surface. You have to be able 
to grow with the times,” he said. “That’s what we do.”

industry continues to experience expo-
nential growth. The number of breweries 
in Maryland rose from 84 at the end of 
2017 to a current total of 102.

Howard County tallied its seventh 
brewery with the opening of Columbia’s 
Sapwood Cellars in October, while PUSH 
Brewing Co. expanded and changed its 
name to Reckless Ale Works.

Anne Arundel County, mean-
while, acquired its first two 
breweries last February with the open-
ing of Chesepiooc Real Ale Brewery in 
Crofton and Crooked Crab Brewing Co. 
in Odenton.

“There were four openings state-
wide in December alone, and we have 
about 15 in the pipeline for 2019,” said 
Brewers Association of Maryland (BAM) 
Executive Director Kevin Atticks.

Also ahead for 2019 is a promise by 
Maryland Comptroller Peter Franchot 
to revisit efforts to reform state laws, 
allowing the expansion of serving hours 
and over-the-counter volume sales in 
breweries’ taprooms.

Drive to Succeed
According to Atticks, the growth isn’t 

likely to threaten competition anytime 
soon. “If you look where breweries are 
going, they’re not just clustered in 
pockets, it’s a statewide phenomenon,” 
he said.

Even in Howard County, prolifer-
ation hasn’t reached the saturation 
point, thanks in part to the drive brew-
ers have to develop a strong identity.

Sapwood Cellars, in the Oakland 
Center off Route 108, for example, 
specializes in barrel aged mixed-fer-
mented beers.

“What they’re doing is a great exam-
ple of where the industry is headed, 
toward smaller local producers who 
are producing high quality beer you 
won’t find anywhere else,” Atticks said. 
“They’re scrappy, able to start on a shoe-
string, and able to become successful 
because of their strategy and tenacity.”

Jailbreak Brewing Co. of Laurel is 
Howard County’s oldest production 
brewery, opened in 2013, and became 
the first to expand into food service, 
launching its FoodWorks open kitchen 
last year.

“FoodWorks has exceeded our expec-
tations in just about every metric,” said 
Jailbreak co-founder Kasey Turner, 
adding that it supports the brewery’s 
philosophy of moderation and beer 
that is meant to be paired with food. 
“Responsible consumption is something 
we believe in wholeheartedly and we’re 
always looking for new and better ways 
to promote and enforce this belief.”

Federal Interference
Pending permits and build out, 

Annapolis-based Seawolf Brewery is 

planning to open a dedicated 60 barrel 
production brewery and taproom in 
Howard County between October and 
December this year. Beer production is 
currently contracted out to Baltimore’s 
Peabody Heights Brewery, and product 
is distributed through local beer, wine 
and spirits retail stores.

According to Managing Partner 
Alan Beal, the cost of tanks and other 
equipment needed to outfit the brewery 
haven’t been affected by steel tariffs, 
but aluminum tariffs have had a differ-
ent effect on the industry.

“A lot of large producers bought up 
cans in bulk before the tariffs hit,” he 
said. “Being a smaller volume brewer, it 
was hard for us to find cans to release 
our last beer.”

Seawolf and other breweries are also 
experiencing an unexpected hardship 
stemming from the federal govern-
ment shutdown: with the Alcohol and 
Tobacco Tax and Trade Bureau closed, 
new labels can’t be approved for new 
products that are ready to be released.

“Without a label we can’t can it,” Beal 
said. “We’ll have to keg it and release 
it to bars and restaurants instead and 
hope it can all be sold and consumed 
before it expires. We have the potential 
to lose product.”

Depending on the beer style, the 
shelf life of kegged beer lasts from 60 
days to three months, he said.

Reform Redux  
Last year’s full-court press to 

expand taproom hours and on-site 
sales volume restrictions managed to 
chip away at some of the most oner-
ous laws on the books, and Maryland 
Comptroller Peter Franchot is vowing 
to continue the campaign this year.

“We’re adopting an even more 
comprehensive approach to legisla-
tion in 2019,” said Franchot’s Chief of 
Staff Len Foxwell. “We’re revising the 
Reform on Tap legislation, and there 
will be a couple of elements that the 
Brewers Association of Maryland will 
take the lead on.”

The Comptroller is also advancing 
the Drink Local Act of 2019, modeled 
on state legislation in New York that 
provides discounts on retail sales 
licenses for bars, restaurants and brew-
ery taprooms that only sell beer, wine 
and spirits produced in the state.

“It’s a message that we want to 
incentivize and promote products that 
are grown and produced in Maryland,” 
Foxwell said. “We also want to sustain 
the energy and sense of the possible 
that is occurring in this industry in 
spite of illogical trade wars and state 
regulations. We’ve already had some 
very productive discussions with state 
lawmakers, and we fell that this is they 
year we’ll be able to get meaningful 
reform enacted.”
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Courtesy of NASA/Johns Hopkins University Applied Physics Laboratory/Southwest Research Institute
 Ultima Thule, on the right, shown in size and color comparison to Pluto’s moon Charon.

First images of Ultima Thule reveal the Kuiper 
Belt Object to be a contact binary, formed by 
the low velocity collision of two objects

Courtesy of NASA/Johns Hopkins University Applied 
Physics Laboratory/Southwest Research Institute

Successful mission opens new frontiers

❝Ultima Thule is 
important because 
it offers a unique 
opportunity to 
understand the 
conditions that existed 
before planetary 
formation in our solar 
system.

Investigator Alan Stern of the 
Southwest Research Institute (SwRI) 
of Boulder, Co.

After receiving a signal that New 
Horizons had acquired all of the data 
is was programmed to collect, the 
scientists amassed at APL – includ-
ing Astrophysicist Brian May, better 
known as the lead guitarist in the rock 
band Queen – began the slow process 
of downlinking and analyzing the trove 
of raw data.

Time Machine
Two days after the flyby, with less 

than 1 percent of the collected data on 
the ground, investigators were able to 
confirm that Ultima Thule is a contact 
binary, a two-lobed object that formed 
when two spheres of accreted ice and 
rock-like particles merged together as 
the result of a low velocity collision.

Ultima Thule is important because 
it offers a unique opportunity to 
understand the conditions that existed 
before planetary formation in our solar 
system.

“We think we’re looking at the end 
product of a process that probably took 
place only a few hundred thousand or 
maybe a few million years from the 

very beginning of the formation of 
the solar system,” said Jeff Moore, 
New Horizons Geology and Geophysics 
Team Lead for NASA’s Ames Research 
Center. “[It] may represent a class of 
objects which are the oldest and most 
primitive that can be seen anywhere in 
the present solar system.”

Ultima Thule is inert, Stern said, too 
small to have a strong geologic engine, 
while temperatures approaching abso-
lute zero have frozen any chemical 
reactions. 

“We should think of New Horizons 

as a time machine,” Moore suggested. 
“It has brought us back to the very 
beginning of solar system history, 
to a place where we can observe the 
most primordial building blocks of the 
planets.”

Tip of the Iceberg
Like many other KBOs, Ultima 

Thule is red.
“Our current theory as to why it is 

red is irradiation of exotic ices,” said 
New Horizons Co-Investigator Carly 
Howett of SwRI.

Confirmation of that theory and 
the exact nature of those ices won’t 
be known until spectrometer data can 
be analyzed to reveal clues about the 
composition of Ultima Thule’s surface. 
It will take scientists approximately 
20 months to downlink all of the data 
currently stored aboard the spacecraft.

“I am in awe that we can even do 
this,” Stern said, considering that data 
is coming from a 15 Watt transmitter 
4 billion miles away at a rate of 1,000 
bits per second. “We also have to share 
the Deep Space Network with all the 
other missions NASA’s flying across the 
solar system.”

According to New Horizons Deputy 
Project Scientist John Spencer of SwRI, 
one of the prime science objectives is 
to map Ultima Thule’s geology, looking 
for craters, fractures and other surface 
topography that holds clues to how it 
was formed.

“We’re also looking for satellites 
and rings or small moons,” he said, 
which could be helpful in determining 
Ultima Thule’s mass and help explain 
its unusually slow, 15-hour rotation 
period.

Model For the Future
New Horizons has never suffered a 

system failure requiring it to switch to 
redundant backup systems during its 
14 years of flight.

Its nuclear generator still has suffi-
cient power to operate for 15 to 20 
more years, Stern said, and enough 
fuel to continue exploring to a distance 
of two to two-and-a-half times its 
current distance from the sun.

Stern confirmed that the Planetary 
Mission Senior Review will issue a call 
for proposals in 2020 for the spacecraft 
to conduct yet another KBO flyby.

The knowledge that New Horizons 
gleans from the Kuiper Belt will inform 
future questions that the James Webb 

Space Telescope and other research 
tools will try to answer.

“There’s going to be a lot we can’t 
answer even by combining New 
Horizons with other tools,” Stern said. 
“The very detailed questions we have 
about Pluto simply require us to come 
back with more instrumentation and 
stay.”

Ideally, he said, a Pluto orbiter could 
eventually be sent back into the Kuiper 
Belt to continue exploring, combining 
the desire of some scientists to see 
more of the Kuiper Belt’s diversity 
with the desire of scientists who want 
a deeper understanding of Pluto and 
its satellite system.

If that happens, APL’s demon-
strated expertise with the New 
Horizons mission will provide a firm 
foundation for the execution.

“New Horizons stands on the shoul-
ders of Voyager and other missions, 
but it was done in an entirely new way, 
run by a principal investigator team 
with APL and its industrial partners 
for about 20 percent of the cost of 
Voyager,” said NASA Science Mission 
Directorate Associate Administrator 
Thomas Zurbuchen. “That gives us 
hope, because we think of this as the 
essence of new frontier missions, 
some that are out there already, many 
of which we’re thinking about going 
into the future.”

❝After receiving a signal 
that New Horizons had 
acquired all of the data 
is was programmed to 
collect, the scientists 
amassed at APL – 
including Astrophysicist 
Brian May, better known 
as the lead guitarist in 
the rock band Queen – 
began the slow process 
of downlinking and 
analyzing the trove of 
raw data.

continued from page 1
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Check out our new website at
www.businsure.com

Get a quote, apply online, and purchase your coverage.

Certified Veteran-Owned Business

Commercial Insurance Managers has provided comprehensive coverage and competitive 
rates in commercial insurance and employee benefits since 1989. As a VOSB, we are 
providing our services to the Federal Government and other small business contractors 
who need insurance, a partner or a prime contractor.

We also specialize in insurance for  
nonprofit and social service organizations.  

Go to www.businsure.com  
or call us at 410-799-2142

BUSINESS  
INSURANCE

PERSONAL 
INSURANCE

EMPLOYEE 
BENEFITS 

8170 Lark Brown Road
Suite 102

Elkridge MD 21075
410-799-2142

www.businsure.com

Commercial Insurance Managers has provided comprehensive 
coverage and competitive rates in commercial insurance and 
employee benefits since 1989. As a VOSB, we can provide our 
services to the Federal Government and other small business 
contractors who need insurance, a partner or a prime contractor.

We also specialize in insurance for nonprofit and social service organizations.
Get a quote, apply online, and purchase your coverage.

Go to www.businsure.com or  
Call us at 410-799-2142

Lighting the Way to Business Security
 BUSINESS EMPLOYEE
 INSURANCE BENEFITS

Voted 2017 Small 

Business of the 

Year by the Howard 

County Chamber

Awarded the SBA Veteran Owned Small Business of 
2018

DETERMINATION, REVERED
When Revere is your business bank, you are Revered.  
Celebrated for everything it took to get you here.
Empowered to make your business as great as your ambition.
Let’s see your vision. Let’s feel your passion.
Let’s make it happen.   

MEMBER FDIC

Severna Park Gateway 
443.274.1020

Columbia Corporate 100 
443.574.3600

reverebank.com

GAMBLING BOOM
... and how the scratch-off has kept it going

About the Commission 
The Maryland Lottery and 
Gaming Control Commission is 
an oversight panel with seven 
members appointed to five-
year terms by the governor (with 
the advice and consent of the 
state senate). The chair of the 
commission is Randy Marriner. 
Responsible for:
● Overseeing the work of 
Maryland Lottery and Gaming 
Control Agency staff, who are 
responsible for day-to-day 
strategies and operations of 
the lottery and regulation of the 
state’s casinos. 
● Approving any proposed 
changes to lottery or casino 
gaming regulations.
Not responsible for: 
● Establishing laws pertaining 
to the Maryland Lottery and the 
state’s casinos. Such laws – 
including any tax rate changes 
or new forms of gambling – 
are enacted by the General 
Assembly. 
● Approving any expansion of 
commercial gambling (such as 
the introduction of sports betting). 
Expansions must be approved by 
a statewide referendum. 

continued from page 3
continue to seek out new ways to keep 
sales growing as we move forward.”

Where’s the money go?
In Fiscal Year 2018, lottery contri-

butions to the state reached an all-time 
high of more than $575 million. 
Annually, the lottery is the fourth-larg-
est contributor to Maryland’s General 
Fund, which provides revenue for educa-
tion, public health and safety and other 
state programs and services. 

Among the record-setting figures last 
fiscal year was nearly $154 million in 
lottery retailer commissions – an aver-
age of more than $34,000 per retailer.

Casino gaming revenue contributed 
more than $676 million to the state, an 
increase of nearly $85 million from Fiscal 
Year 2017. Nearly $497 million went to 
the Maryland Education Trust Fund.

Casino revenue also supported aid 
to local communities and jurisdic-
tions where the casinos are located; 
the state’s horse racing industry; and 
responsible gaming initiatives. Since 
the introduction of casino gaming in 
Maryland in 2010, the state’s casinos 
have generated more than $2.7 billion 
for the Education Trust Fund. 

What’s next?
Marriner, who continues to oper-

ate restaurants and other businesses 
in Howard County, said Maryland’s 
six casinos are each carving their own 
niche in an extremely competitive 

marketplace. 
“Over the past decade, there has been 

a growing number of casinos cropping 
up throughout the northeast,” Marriner 
said. “With increasing competition in 
the regional market, our casinos are 
focused on developing every aspect 
of their operations – including both 
gaming and non-gaming amenities.”

Live! Casino & Hotel has thrived 
because it embraced its role as a 
locally owned business, creating strong 

connections with community partners, 
Marriner said. He added that Live! 
Casino’s hotel and events center, which 
opened in 2018, have boosted business. 

“They have more than just gaming 
now,” Marriner said. “They’re also 
entertainment venues, able to host 
concerts and conferences, and that 
opens the door to bring a wide 
cross-section of people to the property. 
That additional foot traffic has been a 
benefit across the board.” 
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Myers named Howard County police chief
Howard County Executive Calvin 

Ball named Lisa Myers, a retired 
Howard County Police Department 
Captain, as the department’s new chief.

County Executive Ball said, “Lisa 
treats everyone in our community 
with respect, dignity, transparency, a 
consistent willingness to go ‘above and 
beyond’ to be helpful and a constant 
vigilance to keep us all safe. Our 
police department is one of the best 
in the nation and the reputation of 
this county being one of the safest 
communities in the nation is attracting 
families and businesses to move here as 
much as our top-ranked school system. 
Lisa Myers will continue this success. “

Myers, a 27-year veteran of the 
Howard County Police Department, 
retired in January 2018 as the 
Commander of the Human Resources 
Bureau, overseeing Employment 
Services and the Education and 
Training Division.

Myers began her career in 1990 as a 
civilian Crime Laboratory Technician. 
She entered the police academy in 
1994 and worked as the Chief of Staff, 
Patrol Division Watch Commander, 
Supervisor of Youth Services and Public 

Information Officer.
Myers holds a bachelor’s degree 

from Coppin State University in 
Criminal Justice and is a member of the 
Maryland Chiefs of Police Association 
and the National Organization of Black 
Law Enforcement Executives (NOBLE).

“I have dedicated my career to the 
Howard County Police Department and 
I look forward to leading the agency 
with transparency and accountability, 
“ said incoming Chief Myers.

She has notable success in 

management of operations focused on 
lowering crime and building commu-
nity partnerships. 

Gary Gardner, who recently retired 
at Howard County Police Chief, said, 
“She is a great choice to lead the police 
department. As I retire, I am glad to 
leave the agency in capable hands and 
know she will continue to build upon 
the police department’s history of 
excellence. “

Christopher Davis, president, 
Howard County Police Officers’ 
Association, also applauded the 
appointment. “Chief Myers is a great 
friend who has worked alongside many 
of our members throughout her career. 
She is a principled, proven, and high-
ly-respected leader. She brings with 
her a tremendous intellect, a compas-
sionate spirit, and a genuine desire to 
improve the lives of all who live or work 
in Howard County. Law Enforcement 
agencies throughout our country are 
facing critical challenges. “

Sgt. James Capone, president- 
Howard County Police Supervisors 
Alliance, FOP Lodge 143, said, “Chief 
Lisa Myers is a proven leader who has 
earned the respect and admiration 

of the community and the men and 
women of the Howard County Police 
Supervisors Alliance. With over two 
decades of police experience, Chief 
Myers understands the challenges that 
law enforcement faces today. “

Herman Charity, first African 
American officer in the Howard 
County Police Department, said, “The 
appointment of Lisa Myers shows 
how far Howard County and the Police 
Department in particular have come over 
the years. I’ve watched Lisa grow during 
the course of her career and I’m confident 
she will do an outstanding job.”

Pittman names economic 
development CEO

Anne Arundel County Executive 
Steuart Pittman named Jerry Walker 
as president and CEO of Anne Arundel 
County Economic Development 
Corporation (AAEDC).

Walker served two terms on the 
county council, representing District 
7. He has worked for DCA Imaging 
Systems, a family-owned small busi-
ness for 22 years. 

“I came to respect Jerry Walker 
during his two terms as my county 
council representative,” said Pittman. 
“He is a brilliant student of govern-
ment and a ferocious advocate for small 
business. We share a commitment to 
economic growth that benefits local 
communities.”

Walker has a master’s degree in 
Public Administration and Policy from 
American University and is a grad-
uate of the University of Maryland, 
School of Public Policy’s Academy 
for Excellence in Local Government. 
He is currently the chair of the 

Responsive Government Transition 
Team Committee for the Pittman 
Administration. 

“I am committed to navigating the 
red tape in the government process, 
a n d  I ’ m 
honored to have 
this opportu-
nity to continue 
my civic duty as 
an advocate for 
the residents, 
communities, 
and businesses 
of Anne Arundel 
County,” said 
Walker.

Walker will replace current AAEDC 
President & CEO, Julie Mussog, who 
is leaving her position to become a 
senior vice president at Municap, Inc., 
a public finance-consulting firm based 
in Columbia, Maryland that special-
izes in the public finance aspects of 
redevelopment. 

❝I have dedicated my 
career to the Howard 
County Police Department 
and I look forward to 
leading the agency 
with transparency and 
accountability.”

– Chief Lisa Myers

Entrepreneur prizes awarded
Eleven of Howard Community 

College’s (HCC) entrepreneurial 
program students pitched their inno-
vative business ideas to a panel of 
business professionals Dec. 4.

The bi-annual event, held in the 
Rouse Company Foundation Student 
Services Hall (RCF), is sponsored by 
HCC’s Center for Entrepreneurial & 
Business Excellence (CEBE), Pinnacle 
Advisory Group, Inc., and the Howard 
County Chamber of Commerce. 

At the event, top students from the 
college’s seven introductory entrepre-
neurship and creativity course classes 
had five minutes to present their busi-
ness ideas to a panel consisting of 
entrepreneurial professionals. 

Top scores, based on presentation, 
content, and time, earned an award 
of $1,800 for first prize, and $700 for 
placing second. 

The CEBE awards a cash prize to 
the third place winner and the People’s 
Choice, voted on by the audience. 

The Howard County Chamber 
of Commerce will host the top two 

student winners from the fall and 
spring events for an entrepreneurial 
showdown at an event in May 2019. 

Adam Popp received first place for 
his presentation of Dry on Demand, 
an idea for vending machines to be 
placed at universities, where people 
can rent umbrellas and return them 
at other kiosks on campus.

Adam Yavuzel was awarded second 
place for his presentation of The 
Anti-Bullying App, which is designed 
to raise awareness, tackle negative 
consequences, and provide victims of 
bullying with a common platform.

Gabriel Lattimer Turner took third 
place for Cloud Commuting Together, 
an online carpooling service that pairs 
community college students who 
drive with those who don’t.

The People’s Choice went to Luke 
Tomlinson for his presentation of 
Smart Rise, a product that works like 
an alarm clock, propping users in 
their bed to wake them with features 
including vibration, shaking, and a 
snooze option.

Lisa Myers
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Clyde’s CEO, John Laytham, dies
John Laytham, co-owner and CEO of Clyde’s 

Restaurant Group – which has operated a restau-
rant at the Columbia Lakefront since the mid-70s 
– died on Jan. 3 at Washington Hospital Center after 
fighting a heart condition for many years. According 
to the company website, the Columbia location was 
its “second property in the D.C. area and the first 
to shuttle our neighborhood concept outside of 
Washington, D.C.”

“John was a giant of a man and a lion in the 
industry. His fingerprints will forever be visible 
throughout the restaurant scene and on the count-
less lives he’s impacted,” said Tom Meyer, president 
of Clyde’s Restaurant Group. “I count myself among 
the many lucky enough to call him a boss, a friend, 
mentor and father figure 

Live! Casino leadership honored
Two members of the Live! Casino & Hotel 

leadership team have been honored by industry 
publications. They are Carmen Gonzales, director of 
communications, who was chosen as a Top Women in 
Public Relations by the editorial staff of PR News; and 
Jennifer Kearns, who has been recognized among 
the Top 40 Under 40 Emerging Leaders in Gaming 
by Global Gaming Business magazine. 

Russell joins the Central MD Chamber
Karen Russell has joined the Central Maryland 

Chamber (CMC) as membership director. She joins 
the organization with more than 20 years of exec-
utive-level experience, most recently with White 
Coat Productions; she has also worked at the Marriot 
Waterfront and Marriott Inner Harbor at Camden 
Yards, both in Baltimore.

Ball named MACo treasurer
Howard County Executive Calvin Ball will serve as 

treasurer of the Maryland Association of Counties 
(MACo) for the 2019-20 term. He will help guide 
MACo’s finances and fiscal plan, and serve on a 
six-member executive committee that oversees its 
personnel and management issues.

Black Bears tab MacCarthy
Colin MacCarthy 

has been named 
media  re lat ions 
manager by the 
Mar y land B lack 
Bears, of Odenton, 
and Team Maryland. 
He joins the junior 
hockey franchises 
after a stint working 
in press relations on 
Capitol Hill; he also 
works part-time in 
social media for the 
Washington Redskins. 

Akers promoted at St. John Properties
St. John Properties 

a n n o u n c e d  t h a t 
Sharon Akers has been 
promoted to execu-
tive director of special 
projects.

In her new role, she 
will work directly with 
Edward St. John, chair-
man of the board and 
founder of St. John 
Properties. Her respon-
sibilities will include 
focusing on implementation, management and 
oversight of priority initiatives and special projects.  

Akers joined St. John Properties in 2007. In addi-
tion to her new role, Akers was recently promoted to 
President of the Edward St. John Foundation where 
she is responsible for overseeing the direction and 
long-term vision of the Foundation.

St. John Properties, Inc., founded in 1971, owns 
and has developed properties in Maryland, Colorado, 
Louisiana, Nevada, Pennsylvania, Virginia, Utah 
and Wisconsin. 

Pittman appoints Wolford
Spokane Fire Department Assistant Chief Trisha 

Wolford has been named by County Executive 
Steuart Pittman to head the Anne Arundel County 
Fire Department. She began her fire service career in 
Anne Arundel County in 2006, serving for 10 years 
in the fire department as a firefighter, paramedic and 
in other positions.

Schulz replaces Gill at Commerce
Gov. Larry Hogan has appointed Kelly Schulz as 

secretary of the Maryland Department of Commerce. 
Schulz currently serves as secretary of the Maryland 
Department of Labor, Licensing and Regulation 
(DLLR). She replaces Mike Gill, who held the posi-
tion for the previous four years.

In her role at DLLR, Secretary Schulz is respon-
sible for managing an agency with nearly 2,000 
employees and an operating budget of more than 
$375 million. Under her leadership, Maryland’s 
apprenticeship program has grown to its highest 
level since 2008, with more than 10,000 appren-
tices statewide, in leading industries ranging from 
construction to cybersecurity and hospitality to 
health care. 

Renner joins MES
Craig Renner has joined Maryland Environmental 

Service (MES), of Millersville, where he will lead 
communications programs for the $155 million 
revenue nonprofit. Previously, he worked at the 
Maryland Department of Housing and Community 
Development (DHCD) as director of Maryland 
SmartBuy, a program designed to help first-time 
homebuyers eliminate college debt. 

Launch Workplaces hires Abrams
Launch Workplaces, of Edgewater, a network 

of collaborative workspaces owned by The Brick 
Companies, has hired Michael Abrams as market 
development leader. He will assist with the compa-
ny’s business plan, and identify and acquire real 
estate assets. 

Nicholas appointed to NLC committee
Laurel City Council President Pro Tem Valerie 

Nicholas has been appointed to the National League 
of Cities (NLC) 2019 Human Development (HD) 
federal advocacy committee. Nicholas will help shape 
NLC’s policy positions and advocate on behalf of 
America’s cities and towns before Congress.

Anthony to lead IT at Lorien
Howard County-based Lorien Health Services has 

hired Air Force veteran Jennifer Anthony as manag-
ing director of information technology. She will be 
responsible for managing the strategy and execution 
of all IT initiatives for the company. 

Gallanar elected Shakespeare leader
Ian Gallanar, founder 

and artistic director of 
Chesapeake Shakespeare 
Company, which performs 
each summer in Ellicott 
City, was elected presi-
dent of the Shakespeare 
Theatre Association (STA) 
at the international orga-
nization’s 30th conference, 
taking place in Prague.

The association’s members are the artistic direc-
tors, managing directors, and education directors of 
nearly 150 theaters worldwide dedicated to produc-
ing the works of William Shakespeare.

Gallanar said. “It is an unbelievable honor for me 
to help steward this international organization. The 
Shakespeare Theatre Association is a remarkable 
peer-to-peer network for the leaders of the world’s 
Shakespeare theaters. I am so honored to be able to 
serve STA as its president over the next two years.”

His involvement with the association began in 
1997 when he worked with Minnesota Shakespeare 
in the Park. In 2002, he founded Chesapeake 
Shakespeare Company in Maryland. Today, 
Chesapeake Shakespeare Company performs year-
round in a downtown Baltimore landmark building 
and each summer outdoors in the Patapsco Female 
Institute Historic Park in Ellicott City. 

Munn joins MEEC
Carol Munn has joined the Maryland Education 

Enterprise Consortium (MEEC) as a procurement 
officer. Previously, she was a senior buyer at the 
University of Maryland College Park and supported 
its Division of Information Technology and the 
Mid-Atlantic Crossroads organization.

Sharon Akers

BIZ PEOPLE

Colin MacCarthy

Ian Gallanar
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Manage blood pressure
High blood pressure is a major risk 
factor for heart disease and stroke. 
When your blood pressure stays 
within healthy ranges, you reduce 
the strain on your heart, arteries, 
and kidneys.

Control cholesterol
High cholesterol contributes to 
plaque, which can clog arteries 
and lead to heart disease and 
stroke. When you control your 
cholesterol, you are giving your 
arteries their best chance to remain 
clear of blockages.

Get active
Living an active life is one of the 
most rewarding gifts you can give 
yourself and those you love. Simply 
put, daily physical activity increases 
your length and quality of life.

Reduce blood sugar
Most of the food we eat is turned 
into glucose (or blood sugar) that 
our bodies use for energy. Over 
time, high levels of blood sugar can 
damage your heart, kidneys, eyes 
and nerves.

Eat better
A healthy diet is one of your best 
weapons for fighting cardiovascular 
disease. When you eat a heart-
healthy diet, you improve your 
chances for feeling good and staying 
healthy for life.

Lose weight
When you shed extra fat and 
unnecessary pounds, you reduce 
the burden on your heart, lungs, 
blood vessels and skeleton. You give 
yourself the gift of active living, you 
lower your blood pressure and you 
help yourself feel better, too. 

Stop smoking
Cigarette smokers have a higher 
risk of developing cardiovascular 
disease. If you smoke, quitting is 
the best thing you can do for your 
health. 

By Susan Kim, Staff Writer
BY THE NUMBERS

American Heart 
Association 

suggestions for 
supporting your 

heart health.

WAYS to Help Your Heart

At the 
HEART 
of it all
February is traditionally heart month and 
this month’s look at the numbers by The 
Business Monthly identifies some key 
indicators about healthy hearts and 
those who help us keep them that way.

Valves in your heart: mitral, tricuspid, 
pulmonary and aortic. 

The new numbers at which high 
blood pressure should be treated 
with lifestyle changes and, in some 
patients, with medication. This 
number was changed from 140/90 
based on new guidelines from the 
American College of Cardiology and 
American Heart Association in 2017.

Percentage of women in Maryland 
told by a health professional that 
they have heart disease in 2018. 
(National percentage is 3.2.)

Percentage of men in Maryland told 
by a health professional that they 
have heart disease in 2018. (National 
percentage is 4.9.) 

Number of years Howard County 
General Hospital has been providing 
primary angioplasty, a life-saving 
procedure, which opens clogged 
arteries for patients experiencing 
some types of heart attacks. Number of years Howard County 

General Hospital has been 
designated a Primary Stroke 
Center by the Maryland Institute 
of Emergency Medical Service 
Systems. 

Cardiologists on staff at Howard 
County General Hospital.

 
Participants each year who take 
part in the Howard County General 
Hospital’s Cardiac Rehabilitation 
program.

Number of hospital staff, family 
and friends who participated in the 
2018 Greater Baltimore Heart Walk 
to support the American Heart 
Association.

April. The date of the 2019 Howard 
County Heart Ball at Turf Valley 
Resort. 


